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/ 2022-23 | 2023-24 2025-26 6-
2024-25
1 4 5 6 7 8 10
210 420 420 420 420
5%
117 147 123 123 123
104 134 135 135 135




Target/Criteria Value for FY 20 8-2025

/

4-

5

%

%

%

70%

60%

5-

25 210 | 420 | 420 | 378 | 336 | 294 252 4 4
1
117 147 123 110 98 86 74 123 123
7 104 134 | 135 121 | 108 94 81 135 135
4 4 4 4
-




20 8-2025
-1 -2 -3 -4 -5 -6
Fg@ (Activities) (Performance 20 4-2025
(Strategic (Weight Of Indicator) (Unit) (Weight
Obijectives) Strategic of .
Objectives) Performanc | (Execellent) (Very (Good) (Fair) (Poor)
e Indicator) good)
100% 90% 80% 70% 60%
() 6 (.) (1.1.2) 0.5 60 -
(1.1.2) % 0.5 100 90 80
(1.1.3)  2019-2020 0.5 28 29 30 3
2024 2024 2024 2024 2024
(1.1.4)  2020-2021 0.5 3 16 17 20 21
2025 2025 2025 2025 2025
(.2 (1.2.1) % 1.0 100 95 90 85
(.3) (.3.) % 0.5 100% 90% 80% 70%
(.3.2) 0.5 12 1 10 9
(.8 (1.4.1) % 1 90% 80% 70% 60% -
(14.2) 0.5 4 3 2 - -
(.8.3) 0.5 3 5 07 7 21
20 4 2025 2025 2025 2025
(2) 8 (2.1) - 2 .) % 1 100 90 80 70 60
2.2 % 1 70 65 60 55 50
(2. .3) % 1 60 55 50 45 40




20 8-2025
2.2) ] 2.2.0) 1 1 1 1
2025 2025 2025 2025 2025
2.3) 2.310) % ) 100 90 80
2.32) % 1.0 100 90 80
2.8) 28.) % 2 100 90 80
@) 3.) @) 1 6 20 24 28 30
20 4 20 4 20 4 20 4 20 4
3. 2) 1 4 3 - - -
3.2 3.2 05 03 1 25 08
2025 2025 2025 2025 2025
3.2.2) 05 03 1 25 08
2025 2025 2025 2025 2025
3.3) 33.) % | 05 60 55 5 45 40
F@Ea
(332 % | 05 50 45 40 35 30
IChRD]
(38) @8) % | 10 100 95 90 85 80
(382 % | 05 100 95 90 85 80
(383) % | 05 100 95 90 85 80
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1
( ) - ) 30/09/2024 3 /0 /2025
/ -
)
T - 310772024 31/07/2024
% 100% 100% 100 | 100% 100%
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