SDGtargets Global 7th FYP goals targets related to SDG Targets Short Term Plan Middle Long Term Plan
indicators for and Indicators (0-2 years) Term Plan (5 or more years)
SDG targets (3-5 years)
1 2 3 4 5 6
8.9. By 8.9.1.Tourism (1. Ecotourism and community based tourism [l. Enactment of Tour Operator Act- [1. Development of some tourist attractions. Implementation
2030, direct GDP as to be encouraged as a means of income 2019. (June’18- June’21) of tourism
devise and a proportion generation for the local people R. Arrangement of training on Tour [2. Expansion of community based tourism master plan to
implement of total GDP 2. Introduce measures to address issues Guide, Tour Operator, Street (2018-2023) develop
policies to and in growth | pertaining to the supply and quality of Food Vendor and Community 3. Development of tourist information centre across Bangladesh as a
promote rate work-force in the tourism industry Based Tourism Development in the country sustainable
sustainable 3. Substantial investments in education and different places across the 4. Development of Tourism Circuit, Backwater tourism
tourism 8.9.2 Number tourism infrastructure country. Tourism, Riverine Tourism, Religious Tourism and destination
that creates | of jobsin 4. Adopt a proper strategy and policies to 3. Arrangement of different Adventure Tourism (July 2018-June
jobs and tourism address inadequacy of domestic air workshops to include tourism in 5. Expansion of International Sea Cruise line 2029).
promotes industries as connectivity combined with heavily development activities
local a proportion congested land transport to boost growth 4. Promotion of Responsible
culture and | of total jobs of the tourism industry Tourism to develop Climate
products and growth 5. Preparation of Short Term, Mid- Term and Resilient Tourism Industry in
rate of jobs, Long Term Tourism Master Plan for the Bangladesh
by sex country for guiding development activities (July’18-June’20)
for tourism.12.9 million additional jobs will 5. Development of basic amenities
be available during 7th FYP, including some | for tourist at different places.
2 million jobs abroad, for the 9.9 million (July 2018-June 2021).
labour that will join the work-force.
12.b 12.b.1 1. Promoting and revitalize tourism 1. Preparation of Tourism Master Research for the 1. Development
Develop Number of industries, an integrated land use and Plan 1. Measurement of community and destination of tourism
and sustainable transport planning for all the potential 2. Master Plan will include Action economic benefits: satellite account
implement tourism water front sites viz. Cox's Bazar, Jaflong, Plan and monitoring and i. Tourism employment (July 2018 - June
tools to strategies or Kuakata etc should be adopted in an urgent evaluation tools for ii. Tourism ways 2029)
monitor policies and basis. implementation iii. Number of indigenously owned tourism business 2.
sustainable | implemented 3. Monthly staff meeting iv. Spending per tourism Recommendation
developme action plans 4. BTB governing meeting v. Revenue generated by tourism in 5 years
nt impacts with agreed 5. District Tourism Development vi. GDP and % tourism contribution planning
for monitoring Committee meeting
sustainable | and 6. APA and its achievement 2. Maintaining Economic benefits from tourism:
tourism evaluation 7. Inspection, Monitoring and i. Tourist arrivals by month
that creates | tools periodic review ii. Occupancy rates by month
job and 8. Alteration of management plan iii. Number of local employees in tourism
promotes 3. Conducting tourist satisfaction survey:
local i. Level of satisfaction
culture and ii. % of satisfaction
products iii. Rating by guide book / travel sites.
4. Measuring impact of tourism on poverty reduction:

i. Total number of workers in community, % of
workers in tourism
ii. Increase in individual or household




