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Cabinet Secretary
Govt. of the People's Republic of Bangladesh

Bangladesh 15 moving forward boldly on the fast lane of development under the leadership of
Honourable Prime Minister Sheikh Hasina To this end government is determuned to uplift
Bangladesh to a middle Income country by 2021 and a high Income country by 2041 It
requires Integrated imitiatives and tapping the economic potential of each district. Distrnict
branding mitiatives are being implemented under the supervision of Cabinet Division and with
the support of a2i programme. Cabinet Dhvision has already i1ssued district branding strategies
accordingly.

One of the most significant element of district branding 1s 'Brand-Book'. It has a crucial role to
expedite the district-branding activities. [ am delighted to know that the second edition of
Brand-Book is being published.

I extend my warm wishes to all involved with the publication of the second edition of the
district 'Brand-Book'.

(7

(Khandaker Anwarul Islam)
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Principal Secretary
Prime Minister's Office
Govt. of the People’s Republic of Bangladesh

Message ffé‘?

Socio-economic development is the main objective of district branding by focusing on the
uniqueness of a district. Each district has diverse sectors to develop its unique potential such as-
tourism, products, history and hentage or anv citizen-centric mitiative. District branding 1s
playing an important role in preserving the history and culture of districts, developing the
tourism industry, assisting in the implementation of the *One district One Product’ program and
wdentifying and preserving indigenous products of districts. Therefore_ the overall objective of
district branding is to contribute to the implementation of the current government vision of

building a middle-income country by 2021 and a developed and prosperous Bangladesh by
2041.

District-branding 1s closely linked to tourism. Moreover, district branding will foster initiatives
at the grassroots level and accelerate economic activities. Simultaneously, it will pave the way
for establishing further linkage between local level and comncerned policy making
department/division and ministries.

With the help of a21 program and mentored by Cabinet Division and ICT Division, all districts
of Bangladesh have already identified their branding issues, innovated logos and formulated
three-yvear implementation plans. The publication of brand-books is one of the wide-ranging
endeavours taken by the districts to make district branding known at home and aboard. It wall
serve as a basis for subsequent editions of the brand-book and be recognized as a significant

document in the chronicle of district branding.

I sincerely thank the Cabinet Division, District Administration, a1 and everyone involved in the
publication of second edition of an informative and well-designed brand-book and wish overall
SUCCESS.

2 bl

(Dr. Ahmad Kaikaus)
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Message

Secretary
Ministry of Public Admmistration
Govt. of the People’s Republic of Bangladesh

Bangladesh 1= moving forward with an indomitable pace under the unique leadership of
honorable Prime Minister Sheikh Hasina In the way towards this development the contribution
of district administration 1z multi-dimensional In order to achieve Sustainable Development
Goals, all the district administrations of Bangladesh have taken enormous mitiatives of district-
branding for proper growth of the district unigue potentialities with thewr distinct characteristics,
tourism, products, initiatives, history and heritage.

The main objective of district brandmmg 15 socio-economic development by mounting the
distinction and the potentialities of a district-branding has been plaving an effective role in
preservation and practice of history, hentage and culture of the district along with development
of tourism industry. supporting the implementation .of one district one product program and
identifying and preserving geographical indications of the district. District branding can play an
extraordinary role in the expansion of district's famous products, implementation of special
initiatives and smooth development of tourism mdustry.

I am delighted to know that by the supervizion of Cabinet Dnnision and under the leadership of
district administration with support from a1 all the districts are going to publish brand book to
underline the branding activities. 1 hope that, these books will facilitate the promotion and
enrichment of district branding activities.

I sincerely thank all providing efforts 1n publishing of the brand-boock

(Shaikh Yusuf Harun)
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Message Q)

NM Zeaul Alam PAA
Senior Secretary
ICT Dhivision

The mission of district branding 15 to achieve socio-economic development through promoting the
untqueness and the potentials of each district. The districts have diverse potentials such as tourist
sites, commercial products, famous foods, history and tradition as well as peoples” welfare-centric
inttiatives. District branding plavs an important role 1n safeguarding and fostering history,
tradition and culture of the districts. developing tounism ndustry, 1mplementing “one district one
product’ programme and identifying and preserving the geographical indications (Gls). One of the
mam objectives of district branding 15 to provide support in realizing the vision of the present
govermment to become a muddle income country by 2021 and ‘a prosperous and developed nation

by 2041

District-branding 15 closely inked with tourism and business. This imitiative can play an imporiant
role 1n unleashing the potentials of tourism in Bangladesh. In this regard. all government and non-
government orgamzations, including Cabinet Division, Mnistry of Public Administration,
Mimistry of Civil Awiation and Tourtsm. Ministry of Cultural Affairs. Bangladesh Parjatan
Corporation. Bangladesh Tourism Board can work together. ICT Drvision 15 ready to provide all-
out support.

One of the important imniatives of the District Administration to promote district branding at home
and abroad is the publication of Brand Book This document will be a foundation for the future
editions and at the same ume will also be treated az a landmark publication in the history of
district-branding.

I congratulate District Administration Habigany, ali. Cabinet Division and all concerned for
publishing such an impressive and informative Brand Book and wish the district branding
mnitiative all the success.

//

4

(N M Zeaul Alam PAA)
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il Message

" Project Director (Additional Secretary)
- Aspire to Innovate (a21) Programme
' : ICT Drvision. Ministry of Posts,

Telecommunications and Information Techaology

Each and every district of Bangladesh possesszes some unigue features and potentials. Some parnts
of this land have elegant natural beauty while the other parts have historical archetypes and
antiques. Also the most parts of this land have abundance of agnicultural products with lots of
fruits and crops. The folk arts and cultural hentages of this country have sigmificant history and
practices as well. All the unique features and characteristics of the very parts of the country need
to be flourished not only inside the country but also to the rest of the world to let everyvone know
about the beauuful Bangladesh and to attract Foreipn Direct Investment In this perspective
district branding 1s a umique approach.

Bangladesh has been pacing forward with significant progress in economic and social indicators
led by Honourable Prime Minister Sheikh Hasmma_ to build ‘Sonar Bangla® the dream of the
Father of the Nation Bangabandhu Sheikh Mujpitbur Rahman. The present government is
committed to build Digital Bangladesh' by 2021 and a happyv and prosperous country by 2041
To realize these visions, the sovernment has taken up massive programmes. As part of these
programmes to accelerate the momentum of development. the mmtiatve of District Branding
has been undertaken by the ali programme of ICT Division.

Brand-Book 15 a unique effort to impressively demonstrate the overall activities of distnict
branding. This book is serving as a knowledge base for planming and implementing district-
branding and for those who will be subsequently associated with this initiative. Bilingual feature
of this book has certamnly added an extra advantage regarding its use.

I am absolutely delighted that the first edition of Brand-Book is going to be published which will

play a crucial role 1n showcasing district branding at home and abroad.

My heartfelt thanks go 1o the Cabinet Division. aZi team  District Administration and all

concerned with this significant publication.

Dr. Md Abdul Mannan, PAA
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Commissioner
Sylhet Division. Sylhet

Since mndependence, Bangladesh has been moving forward with the dream of establishing ttself as
a developed and prosperous state under the leadership of Father of the Nation Bangabandhu
Sheikh Mujibur Rahman To make this dream a reality, his worthy daughter, the present Prnime
Minister of the Government of the People's Republic of Bangladesh, Sheikh Hasina 1s leading the
way in all development activities of the country with Vision 2021 and Vision 2041. One of the
mass-oriented mnovations adopted in this regard 1s the district branding. through which each of
the districts of the country will be known to all with the unique features of their own.

Habigan) 1s revered for 1tz umque glory mn terms of geographical features, vibrant culture, nich
history and hentage. There 15 ample opportunity to promote the district 1n the national and
mternational arena through effective branding of 1ts umigue hentage and potential, In this context,
Habigan; district administration has continued its branding activities under the slogan "Tourism of
Habigan;: Hill, Hillocks, Haor and Forest” through ali program It 15 expected that these activities
will open up door to new possibilities for the development of the tourism industry of the district as
well as for the social, economic and overall development of the district. I am hopeful that the
district branding nitiative taken by the district administration will plav an important role in the
development of Habigan distriet, which 1s adomed with hills, rivers, haors and tea gardens.

I would like to convey my heartiest gratitude to all invelved in publishing the district brand book.
I hope this brand book will add a new dimension to the identitv of Habiganj district and wall play
a vital role in the socio-economic development of this district

(Md. Mashiur Bahman ndc)
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Message

Deputy Commissioner
Habizan)

Bangladesh 152 moving forward at a dauntless speed on the highway of development. Through the
implementation of medium term and long-term plans like Vision 2021, 2041 & Delta Plan-2100
this country is experiencing development at an overwhelming pace. The present government 1
cominitted to maintaining the same success and reputation 1n the implementation of SDG as

MDG. Diastrict branding 15 deeply connected with these plans.

Every district of Bangladesh is glorious with umque features. Habigang district 15 also unmique in its
geographical, socio-economic, cultural heritage and natural beauty, Tea gardens wrapped in green
sheets. picturesque hills and hillocks, magmificent haors and forests full of biodiversity. The
district admimistration 15 working with the slogan "Tourism in Habigany: Hill, Hillock, Haor and
forest” (means hill hillocks. marshlands and woods are interwoven with the tourism of Habigang)
to convey the natural beauty of Habigan) to the people of the country and the world.

Dhstrict branding is an attempt to show the glorious history and thousands of years of henitage of
Habigany district to the world. The memories of the hiberation war of this district, the immense
beauty of the haor, the evergreen tea gardens, the biodiversity of the deep forests, the beaunful
hills and hillocks and the cultural diversity of the people will be a unigue experience for all the
tourists. The culture of Bangalis as well as different ethmie minorities and their exceptional way of
life will add a new dimension to this experience.

We hope that district branding of Habiganj will give a special identity of Bangladesh to the world.
Any constructive criticism, advice or thought m the development of tounism in this district 1=
cordially invited.

I am wishing for the overall development .of this distriect which i1s surrounded by hills: hillocks.
haors and forests abundant with natural beauty.

(Md. Kamrul Hasan)
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Habiganj at a glance

Location

Area

Border

Population
Population
Density

Education Rate

Upazila

police station

Maval Police
Station

Municipality

Union
Parishad

Forest

Tea Garden

ERubher
Garden

Main Rivers

Main
ethnic
groups

Natural
Resources

Gas Field

Educational
Institutions

Communication

T2em

APy

23°57" to 24°42" north latindes and 91°10"
91°40" east longitude.

to

2636.33 square kilometers.

It iz bounded by Sunampanj and Sylhet district to the
north, Moulavibazar district to the East, Tripura state
of India to the south, Brahmanbaria and Kishorganj
district to the West.

20,280,001 (according to last census 2011) Male-
10.25.591 Female- 10,63.410

792 per square Kilometer

40.50%

09 (Habiganj Sadar, Madhabpur, Chunamghat,
EBahubal Wabiganj. Baniachong, Ajmiriganj and
newly created Shaistagany)

09

02. Madna (Lakhai) and Markuli (Baniachong)

06. (Habiganj Sadar, Madhabpur, Chunamghat,
Nabiganj, Ajmiriganj and Shaistagani)

72

11,644 hectare (4.53% O0f total land)

» 24 Total Area 15,703 24 hector.
* Approximately 1 crore kg tea leaf is produced
every vear from these 14 tea gardens.

=
=

EKushiyara, Khowai, Sutang, Batna, Suthki, Sonai,
Karangi, Jhingri, Veramohona, Borak, Bizna Kalni etc.

Kzrmakar, Bhowmik, Bawri, Santal, Munda, Mudha,
Udiva, Tati, Kondo, Pradhan Rikivashon, Koiri,
Gowala, Parzhi, Telenga, Relikhasia, Monipuri,
Tripra, Gor, Painka  Baraiek shabor, Kewt, Bunarji
Maiek Bania, Jhora, Chuhan PBudrapaul, EKhariva
Fautiva, Kann, Vuiva, Tendobay, Kahar, Chotri, Ohr,
Rajbongshi, Shukloboidva, Vomij, Bihari, Ganju,
Fobidas mahali, Bakti, Jongli, Telegu, Bhojpuri,
Utkol, Urang and zo many ethnic groups live in
Madhabpur, Chunarughat, Bahubal and Nabiganj
upazila. Total population of these groups are 34,020

Matural Gas, silica sand and sand.

03

& Medical college- 01 ( Sheikh Hazina Medical College)
s College- 27{Govt.- 3)

s Road Length-300 km_ (national highway- 128
km_ regional highway -77 km_ Zillaroad- 95 km)
s Railway Length-100 kem

* Railstation- 11
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About the District

Habiganj 1s a land of natural beauty with its
evergreen tea garden and beautiful haor. It 1s
located m the northeastern part of Bangladesh
and possesses beautiful river, haor-baor, hillock,
extensive plain land, beautiful tea-gardens,
rubber gardens and natural gas. Habigan District
15 rich with 1ts tea garden and 1s very sacred
place 1n religious and liberation war context.
Distinct  lifestyle of Ethmic group of
Chunamughat, Madhabpur and Bahubal Upazila
has made its culture diversified. In all. Habigan;
district 1s a replica of Bangladesh.
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Historical Background

Having washed by the Khowai, Karangi, Sutang, Bizna and many
other serpentine rivers and channels, Habiganj 15 a name of a
historic township. It 15 a serene place with sanctified memories of
Syed Nasir Uddin (R), an associate of Hazrath Shah Jalal (

tea garden It shows that human habitation existed from ancient
times in Habiganj. Historically, Habigan) was a bazaar or 'gany'
beside the river Khowai, established Sved Habib Ullah, the son
of Hadayet Ullah. In the course of time, Habibgan) was tumed mto
Habigan;.
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Administrative Evolution of Habiganj

According to sources, Lashkarpur was the admimstrative
center of Habigan) till 1896, On 12 September 1874, it
came under Sylhet district (part of Assam Province).
Habiganj was formed as Subdivision in 1878 and as Thana

i 1893, Habigan] was merged with East-Bengal (now

Bangladesh) 1n 1911. Later, the Circle Office was
established m 1960. Fmally on 1 March 1984, Habigan;
was upgraded as a distnict. Including newly declared
Shayestagan; Upazila, Hahigany has 9 Upazilas, 5
municipalities and 78 unions.
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Background of District Branding

In order to make Bangladesh a middle-income country
by 2021 and to make a happy and prosperous country
by 2041, the present government has enacted Vision-
2021 and Vision-2041. District Branding’ is a special
initiative to implement this plan Every district of
Bangladesh 1s indistinct geographically, socio-
economically and so forth Habigan) also has many
distinct features 1n this context. The natural beauty of
Habigan) includes amazing niver, haor-baor, elevated
plains, lovely tea-gardens, rubber gardens, abundance
of natural gas, and natural surroundings. Through
district branding, 1t will be possible to preserve the
heritages of Habigany and opportumities will be
created 1n domestic and international realms.
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Branding Logo and Tag Line

The slogan with logo, "Pahar tila haor bon,
Habiganjer porjoton” (Tourism in Habiganj: Hill,
Hillock, Haor and forest), (hills, hillocks,
marshlands and woods are interwoven with the
tourism of Habignaj), aesthetically unveils distinct
features of Habigam. In this district, the hills_ along
with the vast haors, are an amazing combination of
the plain land. In this area, there are many
spectacular and traditional places of tea, garden, gas
fields, rubber gardens and natural resources.
Habigan) 1s a distnict of cultural diversity with
culture of the ethnic groups. Tourism has been
chosen for district branding through a planned way
by taking into account all the natural and
anthropological features.
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The landscape here presents an eye-catching
view of hills stretching over the horizon and
ranges of hillocks on one side. while on the
other side lays a wvast expanse of haor
(waterland/water bodies). The rows of eye-
soothing tea garden look as if an artist placed
his immaculate sketch over the hills and
hillocks. Hundreds of species of amimals find
their shelter i the nearby woods of Rema
Kalenga and Satchori Natural and
geographical contrast has made this tounst hub
a place of peerless beauty. The largest village
of Asia. Bamiachong i1s located m Habigang
where a visitor hardly miszes the chance of
vistting Bithongol Akhra a holy place to the
believers of lord Bishnu. An ancient historical
mosque named Uchail mosyd also hies 1 the
heart of Habigan;. This region 15 also noted for
natural gas fields. power plants, white sand and
silica. Habigany retains in the lap 24 tea states,
Satchornt national park encompassing an area of
243 hectres and Rema-Kalenga sanctuary
having an area of 6,022 hectres where rare
species of amimals are found. Habigang 1s
hence such a place which the folks consumed

by wanderlust must have fondness for.
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* [ Deundi Tea Garden, Chunarughat
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Rubber Garden

dens 1in Habigan) are one
Natural

dure of rubber

on will stun

Garden of Madhabpur
la and Rupaichara Rubber

ahubal Tipazila.

mmonly kriown as White

a valuable resource
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Haor

The word Saoris a derivative word derived
from the Samskriti word Sagara meaning sea.
With the passage of time, the word ‘Haor’
derived from Saor. Haors are bowl shaped
depressions of considerable aenial extent lying
between matural levees of the rivers or hish
lands. Natural beauty of haors depends on the
season. Im summer, there is nothing but dry
landmass but in rainy season, haors seem to be
a replica of ocean. Villages of haor look like
island and at that fime boats will be the sole
mode of commumnication. Habiganj has 14 haor
m tfotal comprismg 1, 09,514 hectors of land.
Some noteworthy haors of Habiganj are:
Luxmibaur Nalair Haor, BiratHaor, Gungiajun
haor, Mokhar Haor, Shibpasha Haor and
Gazaria Beel Haor
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Lakshmi Baor Swamp Forest

One of the largest swamp forests of Bangladesh. Taksmm baor
swamp forest lies m Baniachong The forest accommodates
civet, fox, the common krait (Bungaros caeruleus). Wild
Bengal monstor (Varanus bengalensis), cobra and many other
venomous species of snakes During the rainy season, the
serene waters remain in sync with diverse species of trees and
creepers: In aotumn, hillock-like woodlands get prominently
visible. The chirping and twitter of mugratory birds adds
briskness to the surrounding ambietice of this swamp forest at
the advent of winter. Laksmi baor swamp forest is quite
analogous to ratareul, another swamp forest of sylhet But the
former one 15 larger than the latter one. Lohochura flows to
the west. Kharti to the north and the river Nola: to the west.
To the east lies a haor named Gongajol haor. The extent of the
area of laksmibaor swamp forest iz 3 square km The width
and length of which are almost the same.




afezfE ArmmE

o« T TElwie 918 fEAT 4EIME SeeE FAEEE T JeEE 9Eed
ot T WE =0 IS AEET B aN] SReEel O Mrs SaEas
G Tigels BRI R 90% Wun e 9w | MR aREmieee fesw e
faly o Ofe SCE0E ) Sebh AE MED HiEed SE O GNEE ey
TR N0 S SRR TR PRI @0 I | 99U Hh.oo 999 TES]
fire MR fwe | =0T 59 AW 900 80,00 S99 G T TS (W0 ST

=i oo ST |

okl 44 |
iy

=t

E.l

P



Shagor Dighi

To mitigate the suffering of the local people, mn around
12th centurv a king named Paddhanav excavated this
pond 1n the maddle portion of the village Bamachong
(the largest wvillage in Asia) for ensuning drnking
water to his tenants: Legend has it that there was no
water 1o the pond long after the excavation and then
king's wife, Queen Kamala Ram sacnificed her life by
drowning herself m this vast tank. This pond 1s hence
popularly known as kamala Ranir dighi. The narrative
of the pond has been cinematized in films on TV, on
the radio and the story has been performed on stages.

A renowned poet. Jasimuddin penned a poem titled
Ram Kamalabotir Dight which was later included
Suchoim, an antholology of the poems. This pond is
said to have been ranked as the second largest water
tank in Bangladesh In 1986, Sirajul Hossen Khan_ the
then minister to the Mimstry of Fisheries and
Livestock, took mmitiative to reexcavate the pond
which currently stretches over an area of 66 acres.




FEEF TR
Elyth's Kingfizher

Brahminy kite
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Birds of Habiganj haor

Ferruginous duck

. wha=E
Bar-headed goose
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Indian pond-heron/ Paddy bird
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Fish of Habiganj haor
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spotted Snakehead
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Habibganj famous Anabas fish Amblypharyngodon
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Satchhar1 National Park

Satchhari National Park 13 one of the natural parks in
Bangladesh. The "Satchhari National Park” was
established 1n 2005 with an area of 243 hectares under
Wildlife (Protection/Correction) Act, 1974 There are
seven streams in this park. so it 15 named as Satchhar
Previously Satchhan was known as "Raghunandan Hill
Reserve Forest”.

Satchhari National Park 1= situated at the Raghunandan
hills of Chunarughat upazila of Habigany district By
road, 1t 15 130km away from the capital city of
Bangladesh There are nine tea gardens nearby this
forest area Satchhan tea garden 15 located on the west
side and the Chaklapunjee tea estates on the east of this

area. 24 families from Tripura tribe live 1n Tripura Para
of this forest.




