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RvwZi wcZv e½eÜy †kL gywReyi ingv‡bi ¯^‡cœi †mvbvi evsjv wewbg©v‡Y cÖavbgš¿x †kL nvwmbvi †bZ…‡Z¡ Dbœq‡bi 

gnvmo‡K `„ßc‡` GwM‡q P‡j‡Q evsjv‡`k| Dbœq‡bi GB c_-cwiµgvq eZ©gvb miKvi 2021 mv‡ji g‡a¨ 

evsjv‡`k‡K GKwU ga¨g Av‡qi †`k Ges 2041 mv‡ji g‡a¨ GKwU myLx I mg„× †`‡k cwiYZ Kivi j‡¶¨ 

e×cwiKi| GB j¶¨mg~n AR©‡b cÖ‡qvRb mgwš^Z D‡`¨vM I cÖ‡Póv Ges †`‡ki cÖwZwU †Rjvi A_©‰bwZK m¤¢vebvi 

h_vh_ weKvk| Avi GB j‡¶¨B gwš¿cwil` wefv‡Mi ZË¡veav‡b Ges cÖavbgš¿xi Kvh©vj‡qi GUzAvB †cÖvMÖv‡gi 

mnvqZvq †Rjv-eª¨vwÛs D‡`¨vM ev¯ÍevwqZ n‡”Q| †Rjv-eª¨vwÛs cwiKíbv cÖYqb I ev¯Íevq‡b mnvqZv cÖ`v‡bi j‡¶¨ 

B‡Zvg‡a¨ gwš¿cwil` wefvM  †Rjv-eª¨vwÛs †KŠkj Rvwi K‡i‡Q|

†Rjv-eª¨vwÛs‡qi GKwU Ab¨Zg Abyl½ n‡jv eª¨vÛ-eyK| †Rjv-eª¨vwÛs Kvh©µg‡K †`‡k-we‡`‡k cwiwPZ K‡i Zzj‡Z 

eª¨vÛ-ey‡Ki  AZ¨šÍ ¸iæZ¡c~Y© I Kvh©Ki f‚wgKv i‡q‡Q| GUzAvB †cÖvMÖv‡gi  mnvqZvq †Rjv cÖkvmb, w`bvRcyi 

eª¨vÛ-eyK cÖKvk Ki‡Q †R‡b Avwg AZ¨šÍ Avbw›`Z| Avkv Kwi  †Rjv-eª¨vwÛs D‡`¨vM ev¯Íevq‡b GB Ôeª¨vÛ-eyKÕ Kvh©Ki 

f‚wgKv ivL‡Z m¶g n‡e | 

†Rjv eª¨vÛ-eyK cÖYq‡bi m‡½ mswkøó mKj‡K AvšÍwiK ab¨ev` Rvbvw”Q|

|

evYx

†gvnv¤§` kwdDj Avjg

gwš¿cwil` mwPe

MYcÖRvZš¿x evsjv‡`k miKvi 

(†gvnv¤§` kwdDj Avjg)



Message

Bangladesh is pacing firmly on the highway towards development with a vision to realize Sonar 
Bangla, the dream of our Father of the Nation Bangabandhu Sheikh Mujibur Rahman under the 
charismatic leadership of Sheikh Hasina, Honorable Prime Minister of Bangladesh.  The country 
is determined to become a middle income nation by 2021 and a prosperous and developed nation 
by 2041 in the course of realization of the vision. Integrated efforts and initiatives along with 
appropriate flourishment of the economic prospects of each district are crucial for achieving the 
vision. In this context district branding is being implemented under the coordination of Cabinet 
Division with the support of the a2i program of Prime Minister's Office. The cabinet division has 
already issued a strategy for proper planning and implementation of district-branding.

 One of the most important aspects of district-branding is the brand-book. It is an important and 
effective tool for showcasing district-branding at home and abroad. I am absolutely delighted to 
know that Office of the Deputy Commissioner, Dinajpur is going to publish a brand-book with the 
support of a2i program. I believe this brand-book will play a pivotal role in depicting district-
branding initiatives and implementation trajectory. I would like to thank all officials concerned 
with the preparation of the book.

Mohammad Shafiul Alam
Cabinet Secretary
Government of the People’s Republic of Bangladesh

Mohammad Shafiul Alam



       

RvwZi wcZv e½eÜz †kL gywReyi ingv‡bi my‡hvM¨ Kb¨v gvbbxq cÖavbgš¿x †kL nvwmbvi ‡bZ…‡Z¡ AcÖwZ‡ivax 

MwZ‡Z GwM‡q P‡j‡Q evsjv‡`k| Dbœq‡bi GB AMÖhvÎvq eZ©gvb miKvi 2021 mv‡ji g‡a¨ evsjv‡`k‡K GKwU 

ga¨g Av‡qi †`k Ges 2041 mv‡ji g‡a¨ GKwU myLx I mg„× †`‡k cwiYZ Kivi j‡ÿ¨ cÖwZkÖæwZe×| GB 

jÿ¨mg~n AR©‡b cÖ‡qvRb evsjv‡`‡ki cÖwZwU AÂ‡ji A_©‰bwZK m¤¢vebvmg~‡ni h_vh_ weKvk| evsjv‡`‡ki 

cÖwZwU †Rjvi ¯^Zš¿ ˆewkó¨ Ges wewfbœ m¤¢vebvmg~‡ni h_vh_ weKv‡ki j‡ÿ¨ †h mgwš^Z Kg©hÁ- Zv-B g~jZ 

†Rjv -eª¨vwÛs|

‡Kv‡bv weL¨vZ c‡Y¨i cÖmvi, we‡kl †Kv‡bv D‡`¨v‡Mi ev¯Íevqb Ges ch©Ub wk‡íi myPviæ weKv‡k †Rjv-eª¨vwÛs 

¸iæZ¡c~Y© f‚wgKv cvjb Ki‡Z cv‡i| GUzAvB †cÖvMÖv‡gi mn‡hvwMZvq Ges †Rjv cÖkvm‡bi †bZ„‡Z¡ evsjv‡`‡ki 

mKj †Rjv B‡Zvg‡a¨ Zv‡`i eª¨vwÛs‡qi welq wba©viY I †jv‡Mv ˆZwi K‡i‡Q| cvkvcvwk mgqve× cwiKíbv 

cÖYqb K‡i †Rjvmg~n eª¨vwÛs Kg©cwiKíbv ev¯Íevqb Ki‡Q| eª¨vwÛs Kg©cwiKíbv ev¯Íevq‡bi Ask wn‡m‡e 

†Rjvmg~n eª¨vwÛs Kvh©µg‡K AvKl©Yxqfv‡e Zz‡j ai‡Z †Rjv-eª¨vÛeyK cÖKvk Ki‡Q †R‡b Avwg Avbw›`Z| Avwg 

Avkv Kwi †Rjv-eª¨vwÛs D‡`¨v‡Mi cÖPvi Ges mg„w×‡Z GB eª¨vÛ-eyK Kvh©Ki f‚wgKv ivL‡Z mÿg n‡e|

 GKwU `„wób›`b I Z_¨eûj eª¨vÛ-eyK cÖKv‡ki Rb¨ Avwg †Rjv cÖkvmb, w`bvRcyi, GUzAvB Ges Gi m‡½ mswkøó 

mKj‡K AvšÍwiK Awfb›`b I ab¨ev` RvbvB|

evYx

W. †gvt †gvRv‡¤§j nK Lvb

wmwbqi mwPe

RbcÖkvmb gš¿Yvjq

MYcÖRvZš¿x evsjv‡`k miKvi

(W. †gvt †gvRv‡¤§j nK Lvb)



Message

Bangladesh has been moving forward in a overwhelming pace under the leadership of Honor-
able Prime Minister Sheikh Hasina, the daughter of Father of the Nation Bangabandhu Sheik 
Mujibur Rahman. In this development endervor, the present government is committed to 
make Bangladesh a middle income country by 2021 and a happy and prosperous country by 
2041. To achieve these goals, it is necessary to unfold the economic potentials of every 
region of Bangladesh. District branding is an integrated effort aiming at expansion of the 
distinct features and potentialities of each district.

District branding can play an important role in the expansion of any famous product, imple-
mentation of special initives and the smooh development of the tourism industry. All the 
districts of Bangladesh have already set up their branding issuse and developed logos under 
the leadership of the district administration with the suport of the a2i Programme. At the 
same tie the districts have been  implementing time bound work plan on branding. I am 
happy to know that the districts are publishing brand books to highlight branding activities 
in a smart approch. I hope this brand book will be able to play an effective role in the approcj. 
I hope this brand book will be able to play an effective role in the promotion and progress of 
district branding intiatives.

I express my sincere thanks to the district administration Dinajpur, a2i and all concerned for 
publishing such a beautiful and informative bran book

Dr. Md. Mozammel Haque Khan
Senior Secretary
Ministry of Public Administration
Government of the People’s Republic of Bangladesh

(Dr. Md. Mozammel Haque Khan)



       

gwš¿cwil` wefv‡Mi ZË¡&eveav‡b, GUyAvB †cÖvMÖv‡gi eZ©gvb miKv‡ii iƒcKí-2021 Ges iƒcKí-2041 

ev¯Íevq‡bi Ask wn‡m‡e evsjv‡`‡ki cÖ‡Z¨KwU †Rjvi ¯^vZš¿ I m¤¢vebv‡K weKwkZ Kivi j‡¶¨ †Rjv eª¨vwÛs 

Gi D‡`¨vM MÖnY Kiv n‡q‡Q| w`bvRcyi †Rjvi Av_©-mvgvwRK weKv‡ki j‡¶¨ K…wl m¤¢vebv‡K wfwË K‡i Pvj 

I wjPy‡K DcRxe¨ K‡i w`bvRcyi  †Rjvi eª¨vwÛs U¨vMjvBb wba©viY Kiv n‡q‡Q ÔÔPvj wjPy‡Z ficyi, ‡Rjvi 

bvg w`bvRcyiÕÕ|

eª¨vwÛs Gi Ask wn‡m‡e †Rjv cÖkvmb, w`bvRcyi †Rjv eª¨vwÛs eyK cÖYqb Ki‡Z hv‡”Q| GB cÖKvkbvwU †Rjvi 

ch©Ub wk‡íi weKvk, AeKvVv‡gvMZ Dbœqb, cY¨ wn‡m‡e Pvj wjPy‡K cwiwPwZKiY, ¯’vbxq D‡`¨v³v ‰Zwi Ges 

Kg©ms¯’v‡bi my‡hvM m„wói gva¨‡g bZyb w`M‡šÍi m~Pbv Ki‡e e‡j Avgvi wek¦vm|

†Rjv eª¨vwÛs Gi gva¨‡g w`bvRcyi wbR¯^^ ̄ ^KxqZvq Abb¨ n‡q DVyK GB cÖZ¨vkv Kwi| †Rjv eª¨vwÛs eyK cÖKvk-

bvq †Rjv cÖkvmb, w`bvRcyi I mswkø ó Kg©KZ©vMY hvuiv wbijm cwikªg K‡i‡Qb Zvu‡`i cÖwZ iBj AvšÍwiK 

ab¨ev`|

evYx

KvRx nvmvb Avn‡g`

wefvMxq Kwgkbvi

iscyi wefvM

iscyi

(KvRx nvmvb Avn‡g`)



Message

As the part of implementation of Vision-2021 and Vision-2041 of the current government 
under the supervision of the Cabinet Division and the A2I Program, district branding 
initiatives have been taken to develop the identity and the potentiality of each district of 
Bangladesh. Based on the agricultural potentiality and for the socio-economic develop-
ment of Dinajpur District. The branding tagline of this district has been set to “Dinajpur- 
The Land of Rice and Litchi.” As part of branding, District Administration, Dinajpur is 
going to published district Branding Book. I believe that this publication will introduce 
new horizons in the development of tourism industry, infrastructural development, intro-
duction of rice and litchi as a product, creating local entrepreneurs and employment 
opportunities of this district. I hope that Dinajpur will be a unique district through this 
district branding. For publishing this Branding Book, I specially thank to the District 
Administration, Dinajpur and the concerned officials who have worked relentlessly.

Kazi Hasan Ahmed
Divisional Commissioner
Rangpur Division
Rangpur

(Kazi Hasan Ahmed)



       

evsjv‡`‡ki cÖwZwU †Rjv GK GKwU Abb¨ ˆewk‡ó¨ ˆewkó¨gwÛZ| †Kv‡bv †Rjvq i‡q‡Q mycÖvPxb HwZnvwmK wb`k©b, 

†Kv_vI cÖvK…wZK †mŠ›`‡h©i cmiv mvRv‡bv, †Kv_vI ev †jvKR HwZn¨ wKsev wkí mvwn‡Z¨ mg„× | Avevi †Kv‡bv †Rjv 

K…wlR c‡Y¨i Rb¨ weL¨vZ, †Kv_vI ev gRv`vi †Kvb Lvev‡ii Rb¨ mybvg Kzov‡bv| †`‡ki cÖwZwU †Rjvi G mKj 

ˆewkó¨‡K ïay †`‡ki Af¨šÍ‡iB bq, ewntwe©‡k¦i Kv‡Q Zz‡j a‡i Avgv‡`i HwZn¨, mg„w× Avi cÖvK…wZK †mŠ›`h©‡K 

wek¦evmx‡K Rvbv‡bvi gva¨‡g ˆe‡`wkK wewb‡qvM‡K AvK…ó Kivi Rb¨ Ô†Rjv-eª¨vwÛsÕ `~i`„wó m¤cbœ GKwU D‡`¨vM | 

RvwZi wcZv e½eÜy †kL gywReyi ingv‡bi ¯^‡cœi †mvbvi evsjv wewbg©v‡Y Zvui my‡hvM¨ Kb¨v cÖavbgš¿x †kL nvwmbvi 

†bZ…‡Z¡ A_©‰bwZK I mvgvwRK m~P‡K D‡jøL‡hvM¨ AMÖMwZ mva‡bi gva¨‡g GwM‡q P‡j‡Q AwgZ m¤¢vebvi 

†`k-evsjv‡`k| eZ©gvb miKvi 2021 mv‡ji g‡a¨ evsjv‡`k‡K wWwRUvj evsjv‡`k, Z_v ga¨g Av‡qi †`k Ges 

2041 mv‡ji g‡a¨ GKwU myLx I mg„× †`‡k cwiYZ Kivi j‡¶¨ e×cwiKi| GB iƒcKímg~n AR©‡b miKvi e¨vcK 

Kg©m~wP MÖnY K‡i‡Q| D³ Kg©m~wPi Ask wn‡m‡e evsjv‡`‡ki cÖ‡Z¨KwU †Rjvi ¯^vZš¿¨ I m¤¢vebvmg~n‡K weKwkZ 

Kivi gva¨‡g Av_©mvgvwRK Dbœqb‡K Z¡ivwš^Z Ki‡Z cÖavbgš¿xi Kvh©vj‡qi GUzAvB †cÖvMÖvg †Rjv-eª¨vwÛs‡qi D‡`¨vM 

MÖnY K‡i‡Q| 

G D‡`¨vM‡K mvg‡b GwM‡q wb‡Z Ges mdj Ki‡Z cÖwZwU  †Rjvi †Rjv-eª¨vwÛs‡qi mvwe©K Kvh©µg‡K wPËvKl©Kfv‡e 

Dc¯’vc‡bi GKwU  Abb¨ cÖqvm  n‡”Q eª¨vÛ-eyK| GB eª¨vÛ-eyK †Rjv-eª¨vwÛs cwiKíbv cÖYqb I ev¯Íevqb Ges 

cieZ©x‡Z hvuiv eª¨vwÛs‡qi m‡½ m¤c„³ n‡eb Zvu‡`i Rb¨ ÁvbfvÛvi wn‡m‡e KvR Ki‡e| †mB j‡¶¨B †Rjv KwgwU‡K 

GB eB cÖKv‡ki Rb¨ Aby‡iva Rvbv‡bv n‡q‡Q| evsjvi cvkvcvwk Bs‡iwR‡ZI welqmg~n Dc¯’vc‡bi d‡j GB eBwUi 

e¨env‡ii cwiwa  wbwðZfv‡e †e‡o‡Q|  

Avwg Avkv Kie fwel¨‡Z GB eª¨vÛ-ey‡Ki bZzb bZzb ms¯‹iY cÖKvwkZ n‡e Ges eª¨vwÛs‡K †`‡k-we‡`‡k Zz‡j ai‡Z 

Zv Kvh©Ki f‚wgKv ivL‡Z m¶g n‡e| †Rjv cÖkvmb, w`bvRcyi, GUzAvB Ges wewfbœ ch©v‡q  mswkøó †_‡K hvuiv GB 

cÖKvkbvwU m¤cbœ K‡i‡Qb Avwg Zvu‡`i mKj‡K AvšÍwiK ab¨ev` RvbvB|

evYx

†gvt †gv¯ÍvwdRyi ingvb, wcGG 

hyM¥mwPe, cÖavbgš¿xi Kvh©vjq

I cÖKí cwiPvjK, GK‡mm Uz Bbdi‡gkb †cÖvMÖvg

(†gvt †gv¯ÍvwdRyi ingvb, wcGG) 



Message

Each and every districts of Bangladesh possess some unique features and potentials. Some part of 
this land have elegant natural beauty while the other parts have historical archetypes and antiques. 
Some parts of this land also have abundancy in agri products with lot of fruits and crops. The folk 
arts and cultural heritages of this country have glorious history. All the unique features and charac-
teristics of the very part of the country need to be flourished not only inside the country but also 
to the rest of the world to let everyone know about Beautiful Bangladesh and to attract Foreign 
Direct Investment. In this perspective district branding is a unique approach. 
Bangladesh has been pacing forward with significant progress in economic and social indicators 
led by Honorable Prime Minister Sheikh Hasina, to build ‘Sonar Bangla’ the dream of Father of 
the Nation Bangabandhu Sheikh Mujibur Rahman. The present government is committed to build 
‘Digital Bangladesh’ by 2021 and a happy and prosperous country by 2041. To realize these 
visions, the government has taken up massive programs. As part of these programs to accelerate 
the momentum of development, the initiative of ‘District Branding’ has been undertaken by the 
a2i program of the Prime Minister's Office.
Brand-Book is a unique effort to impressively demonstrate the overall activities of district brand-
ing. This book will serve as a knowledge base for planning and implementing district-branding 
and for those who will be associated with this initiative later. For this reason, the district commit-
tee has been requested to publish this document. Bilingual feature of this book has certainly added 
extra advantage regarding its use. I expect, new editions of this book will be published in future 
and will play a crucial role in showcasing district branding at home and abroad. 
My heartfelt thanks go to District Administration, Dinajpur, a2i and all who contributed to this 
significant publication. 

Md. Mustafizur Rahman, PAA
Joint Secretary
Prime Minister’s Office
And Project Director, a2i. 

(Md. Mustafizur Rahman, PAA)



Acvi m¤¢vebvgq w`bvRcyi †Rjvi BwZnvm Avgv‡`i meviB Rvbv| c~Yf©ev b`xi Zxi †Nu‡l GB †RjvwU evsjv‡`‡ki DËi 

Rbc‡` Aew¯’Z| evsjv‡`‡ki DËivÂ‡ji me‡P‡q eo †Rjv w`bvRcyi| gnvb gyw³hy‡× w`bvRcyi wQj 6 I 7 bs †m±‡ii 

Aax‡b| Gi i‡q‡Q †MŠie¾¡j BwZnvm| 4wU ea¨f‚wg, 7wU MYKei I 5wU ¯§„wZ¯Í¤¢ cÖgvY K‡i G †Rjvi gyw³hy‡×i BwZnvm 

hZUvB †MŠie¾¡j ZZUvB gg©¯ck©x| A‡bK Av‡M †_‡KB ch©Ub bMix wn‡m‡e G †Rjvi †ek mybvg i‡q‡Q| ivgmvMi,  

KvšÍwRD gw›`i, ¯^cœcyix I †Mvi-G-knx` eo gq`vb C`Mvn wgbvi Gi gZ weL¨vZ wKQz `k©bxq ¯’vb i‡q‡Q G †Rjvq| 1786 

mv‡j me©cÖ_g w`bvRcyi †Rjv 22 wU _vbv wb‡q MwVZ nq| eZ©gv‡b 13wU Dc‡Rjv, 9wU †cŠimfv, 103 wU BDwbqb, 1926 

wU †gŠRv I 2131 wU MÖvg wb‡q w`bvRcyi †Rjv MwVZ hvi †gvU AvqZb 3,444.30 eM© wK‡jvwgUvi| e‡i›`ªf‚wg I †MŠo 

Rbc‡`i K…wó-KvjPvi, BwZnvm-HwZn¨, ms¯‹vi-ms¯‹…wZ‡Z M‡o IVv w`bvRcyi †Rjvi †fŠ‡MvwjK mxgvbv A‡bK we¯Í…Z|  

w`bvRcyievmxi Avw_©K Kg©KvÐ AvewZ©Z nq g~jZ K…wl cY¨‡K wN‡iB| myMwÜ Pvj, fyÆv, Avjy, Avg, wjPz B‡Zvg‡a¨ w`bvRcyi‡K 

we‡klvwqZ K‡i Zz‡j‡Q| M‡o D‡V‡Q PvZvj I Pvj Kj wkí| GK K_vq ejv †h‡Z cv‡i w`bvRcyi km¨-cY¨ Drcv`b, D™¢veb, 

ch©Ub, †jvKR HwZn¨ mg„× †Rjv| †Rjv eª¨vwÛs-G AšÍf©z³ Kivi gZ ch©Ub, D™¢veb, we‡kl D‡`¨vM G †Rjvq we`¨gvb| 

GKwU ¯’vb‡K we‡klfv‡e wPb‡Z I Rvb‡Z Zvi RbwcÖq cY¨B h‡_ó| w`bvRcy‡ii gvwU I AvenvIqv Pvj Ges wjPzi Rb¨ 

GZUvB De©i †h, mviv †`‡k GgbwK we‡`‡kI Gi cÖPzi Pvwn`v i‡q‡Q| wjPz †gŠmy‡g w`bvRcy‡ii wjPz bv †L‡j †hgb Z…wß 

†g‡Ubv, wVK †Zgwb †h †Kvb Abyôv‡b myMwÜ KvUvwi‡fvM Pvj Qvov †gngvb`vwi nqbv| cÖPzi m¤¢vebvgq G †Rjvq avb I wjPzi 

Pvl w`b w`b e„w× cv‡”Q| ZvB Pvj I wjPz‡K w`bvRcyi †Rjvi cY¨ eª¨vwÛs wn‡m‡e †e‡Q †bqv n‡q‡Q|

B‡Zvg‡a¨ †Rjv eª¨vwÛs †K mvg‡b †i‡L mfv, †mwgbvi, Kg©kvjv AbywôZ n‡q‡Q| G cY¨mg~‡ni ¸YMZ gvb wKfv‡e e„w× Kiv 

hvq Zv wb‡q K…wl wefvM KvR K‡i hv‡”Q| Pvlx‡`i wb‡q wbqwgZ ˆeV‡Ki gva¨‡g K…wl welqK civgk© cÖ`vb Kiv n‡”Q| ïay 

Pvj I wjPzi bv‡gi eª¨vwÛs bq, eis Zvi ¸YMZ gvb‡KI eªvwÛs Gi AvIZvq G‡b w`bvRcyi †Rjv‡K Zz‡j aivi cÖqv‡m eª¨vÛ 

eBwU ˆZwi Kiv n‡q‡Q| Avkv KiwQ G eBwUi gva¨‡g cvVK w`bvRcyi †Rjv I cY¨ wn‡m‡e Pvj Ges wjPz m¤c‡K© we¯ÍvwiZ 

Rvb‡Z cvi‡eb| cÖ_g cÖKvkbv wn‡m‡e fzjÎæwU _vKvUv ¯^vfvweK| cieZ©x cÖKvkbvq GwU AviI mg„× n‡e e‡j Avkv KiwQ| 

Abb¨ KxwZ© wn‡m‡e G cÖKvkbvwU mevi AšÍ‡i †Mu‡_ hvK †m cÖZ¨vkv Avgv‡`i mK‡ji| †Rjv eª¨vwÛs eBwU cÖKv‡k huviv mgq, 

kªg, †gav LiP K‡i‡Qb, Zuv‡`i cÖwZ K…ZÁZv cÖKvk KiwQ| we‡kl K‡i †Rjv cÖkvm‡bi Kg©KZ©v, Kg©PvixMY, hviv GB eª¨vÛ 

eBwU cÖKv‡k Avgv‡`i mvwe©K mn‡hvwMZv K‡i‡Qb| 

gyLeÜ

(W. Avey bCg gynv¤§` Ave`yQ Qeyi)

W. Avey bCg gynv¤§` Ave`yQ Qeyi

†Rjv cÖkvmK, w`bvRcyi



Preface

The most potential history of Dinajpur district is known to all of us. This district is located in the northern 
janapada of Bangladesh, along the bank of Punarbhaba. Dinajpur is the largest district in the northern 
Bangladesh. During the liberation war Dinajpur was under Sector 6 and 7. It has glorious history. 4 mass 
killing grounds, 7 mass graves and 5 memorials prove that the history of the Liberation War in this district 
is glorious and heart touching as well .  From long ago, this district has a great reputation as a tourist city. 
In this district there are some famous places like Ramsagar, Kantaji Temple, Sapnapuri and Gore Shaheed 
Baro Maidan Eidgah Minar. In 1786, Dinajpur district was first formed with 22 thanas. At present, this 
district consists of 13 upazilas, 9 municipalities, 103 unions, 1926 mouzas and 2131 villages, with a total 
area of 3,444.30 sq km. 
The geographical boundaries of Dinajpur district which grew up in the culture and history of the Varendra 
Tract and GaurJanaPath are very broad. Financial activities of Dinajpura are rotated mainly around 
agricultural commodities. Especially the perfumed rice, corn, potato, mango, litchi have already made 
Dinajpur special. The rice mill industries have been developed. In one word it can be said that Dinajpur 
is the district of crop production, innovations, tourism, folk heritage. Tourism, innovation, special 
enterprises, etc. are included in the branding of this district.

 Its popular product is enough to know a place specially.  The soil of Dinajpur and its weather are so fertile 
for rice and litchi that it has huge demand in the country even abroad.  In litchi season, if we do not eat 
litchi we cannot satisfy ourselves and at the same time without perfumed katharibhog rice, our 
hospitability is not completed.  Paddy and litchi cultivation are increasing day by day in very promising 
districts. Therefore, district branding has been selected rice and litchi as branding product of Dinajpur 
district. 

Meanwhile, meeting, seminar, workshops has been held for district branding. The Department of 
Agriculture has been working regularly to improve the quality of these products. Agriculture related 
advice is being provided through regular meetings with farmers. In all, our branding book has been 
created not only for the brand name of rice and litchi but also to highlight the quality of these products and 
this book has also been made in the attempt to highlight Dinajpur district.
Hopefully through this book, the readers will know about Dinajpur district and its products such as rice 
and litchi.
It is hoped that it will be more enriched in the next publication. We hope that, this publication will remain 
forever in our mind as a unique feature. I express my gratitude to those who spent time, labor and talent 
in publishing the district branding book. In particular, the district administration officials, employees, 
agriculture department and co-workers  who have made our overall cooperation in publishing this brand 
book.

(D. Abu Noim Muhammad Abdus Sobur )

D. Abu Noim Muhammad Abdus Sobur 
Deputy Commissioner
Dinajpur.
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w`bvRcyi



       

GKwU †Rjvi ̄ ^vZš¿¨ I m¤¢vebvmg~n‡K weKwkZ Kivi gva¨‡g Av_©-mvgvwRK DbœqbB †Rjv-eª¨vwÛs‡qi g~j Awfj¶¨| 

†Rjvi ¯^vZš¿¨ I m¤¢vebv weKv‡ki eûwea †¶Î i‡q‡Q †hgb: ch©Ub, cY¨, BwZnvm-HwZn¨ ev †Kv‡bv RbgyLx 

D‡`¨vM| †Rjv-eª¨vwÛs †Rjvi BwZnvm-HwZn¨ I ms¯‹…wZi msi¶Y I PP©v, ch©Ub wk‡íi weKvk, GK †Rjv GK cY¨ 

Kg©m~wPi ev¯Íevq‡b mnvqZv cÖ`vb Ges †Rjvi †fŠ‡MvwjK wb‡`©kK cY¨ wPwýZKiY Ges Zv msi¶‡Yi †¶‡Î 

¸iæZ¡c~Y© f‚wgKv cvjb Ki‡Q| mvgwMÖK we‡ePbvq ejv hvq 2021 mv‡ji g‡a¨ ga¨g Av‡qi †`k Ges 2041 mv‡ji 

g‡a¨ DbœZ I mg„× evsjv‡`k wewbg©v‡Y eZ©gvb miKv‡ii  iƒcKí ev¯Íevq‡b mnvqZv cÖ`vbB †Rjv-eª¨vwÛs‡qi Ab¨Zg 

D‡Ïk¨|  

ch©U‡bi m‡½ †Rjv-eª¨vwÛs‡qi wbweo m¤cK© i‡q‡Q| evsjv‡`‡ki ch©Ub m¤¢vebvi weKv‡k †Rjv-eª¨vwÛs ¸iæZ¡c~Y© 

f‚wgKv cvjb Ki‡Z cv‡i| GB j‡¶¨ gwš¿cwil` wefvM, RbcÖkvmb gš¿Yvjq, †emvgwiK wegvb cwienb I ch©Ub 

gš¿Yvjq, ms¯‹…wZ welqK gš¿Yvjq, evsjv‡`k ch©Ub Ki‡cv‡ikb, evsjv‡`k Uy¨wiRg †evW©mn mswkøó mKj 

miKvwi-‡emiKvwi ms¯’vmg~n GK‡hv‡M KvR Ki‡Z cv‡i| cÖavbgš¿xi Kvh©vjqI me ai‡Yi mnvqZv w`‡Z cv‡i|

cÖavbgš¿xi Kvh©vj‡qi GUzAvB †cÖvMÖv‡gi mnvqZvq evsjv‡`‡ki mKj †Rjv B‡Zvg‡a¨ Zv‡`i eª¨vwÛs‡qi welq 

wba©viY, †jv‡Mv ˆZwi Ges wÎevwl©K ev¯Íevqb cwiKíbv cÖYqb K‡i‡Q| †Rjv-eª¨vwÛs‡K †`‡k-we‡`‡k cwiwPZ K‡i 

Zzj‡Z †Rjvmg~n †h we¯Í…Z D‡`¨vM MÖnY K‡i‡Q Zvi g‡a¨ GKwU n‡jv eª¨vÛ-eyK cÖKvkbv| eª¨vÛ-ey‡Ki cieZ©x 

ms¯‹iYmg~‡ni Rb¨ GwU †hgb wfwË wn‡m‡e KvR Ki‡e, †Zgwb †Rjv-eª¨vwÛs‡qi BwZnv‡m GKwU D‡jøL‡hvM¨ `wjj 

wn‡m‡eI ¯^xK…Z n‡e|

GKwU Z_¨mg„× I bv›`wbK eª¨vÛ-eyK ˆZwii Rb¨ Avwg †Rjv cÖkvmb, w`bvRcyi, GUzAvB Ges  D³ cÖKvkbvi m‡½ 

mswkøó mKj‡K AvšÍwiK ab¨ev` RvbvB Ges †Rjv-eª¨vwÛs Kv‡Ri mvwe©K mvdj¨ Kvgbv Kwi|

evYx

(†gvt bwReyi ingvb)

g~L¨ mwPe

cÖavbgš¿xi Kvh©vjq

MYcÖRvZš¿x evsjv‡`k miKvi



Message

The mission of district branding is to achieve socio economic development through promoting 
the uniqueness and the potentials of each district. The districts have diverse potentials such as 
tourist sites, commercial products, famous foods, history and tradition as well as peoples’ 
welfare-centric initiatives. District branding plays an important role in safeguarding and fostering 
history, tradition and culture of the districts, developing tourism industry, implementing ‘one 
district one product’ programme and identifying and preserving the geographical indications 
(GIs). One of the main objectives of district branding is to provide support in realizing the vision 
of the present government to become a middle income country by 2021 and a prosperous and 
developed nation by 2041.
District-branding is closely linked with tourism. This initiative can play an important role in 
unleashing the potentials of tourism in Bangladesh. In this regard, all government and non-
government organizations, including Cabinet Division, Ministry of Public Administration, Minis-
try of Civil Aviation and Tourism, Ministry of Cultural Affairs, Bangladesh Parjatan Corporation, 
Bangladesh Tourism Board can work together. The Prime Minister’s Office can also provide 
all-out support.
All the districts have already selected their branding areas, developed logos and three-year work 
plan with the support of the a2i program of the Prime Minister's Office. One of the important initia-
tives of the district to promote district branding at home and abroad is the publication of Brand 
Book. This document will be a foundation for the future editions and at the same time will also be 
treated as a landmark publication in the history of district-branding. 
I congratulate District Administration Dinajpur, a2i and all concerned for publishing such an 
impressive and informative Brand Book and wish the district branding initiative all the success.

(Md. Nojibur Rahman)  

Md. Nojibur Rahman  
Principal Secretary
Prime Minister’s office
Govt. of the People’s Republic of Bangladesh



Having the trace of Nawabi rule and company governance, the 
boundaries of Dinajpur district have been changed many times, which 
were built in the ancient Varendra Tract and GaurJanapath. In the last 
1984, the boundary of current Dinajpur was determined by doing 
segregation of Thakurgaon and Panchagarh sub-division. According to 
experts, the soil of Dinajpur is closely related to the soils of millions of 
years old ancient places such as the small Nagpur, Bindhya mountain 
of India. Geographical locaton has made the people of the district 
affiliated with the soil. The means of earning is directly dependent on 
agricultural products. Especially the cultivation of perfumed rice 
regulates the economy of the district. Total paddy (Aus, Aman, Boro) 
has been planted in the year 2015-2014, 4,420,220 ha of land, and the 
production of rice is 15,03,387 MT. The employment of population of 
this district depends on the agricultural product. Besides, due to the 
quality of soil, lichi cultivation is good in this district. Litchi has been 
cultivated in 4,770 hectares of land in 2015-2016. The availability of 
nitrogen bonding and the co-existence of the symbiotic has 
differentiated the soil of this district from another district, which is 
suitable for litchi cultivation. Litchi cultivation is deeply embedded in 
the people of this district that Masimpur, Awalipur, Ulipur, 
Ghughudanga, Kasba, Hamzapur of Sadar upazila of Dinajpur district 
have already been known as Lichupoli. Around the litchi cultivation, 
massive employment was created through seasonal traders. It can be 
said that agricultural products are built with the existence of the people 
of this district. In addition to offering courtesy gifts, the people of this 
district prefer perfumed rice and litchi. Therefore, the effect of the 
products of this district as a medium of living and income-earning is 
undeniable. So the products described in the district branding have 
reasonably been strong in the consciousness of the people. Efforts are 
being made to make district branding successful by ensuring greater 
awareness among the people of this region by increasing awareness 
about branding products.

History of the district In relation to 
tradition, culture and values with Branding:
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†Rjv eª¨vwÛs ev¯Íevq‡bi wbwgË †Rjv cÖkvmb w`bvRcyi eûgyLx Kvh©µg nv‡Z 

wb‡q‡Q| †hgb:

* G †Rjvi Rbmvavi‡Yi mv‡_ mgš^q K‡i eª¨vwÛs cY¨ wba©viY I †jv‡Mv cÖ¯‘‡Zi KvR 

m¤úbœ Kiv n‡q‡Q|

* †Rjv eª¨vwÛs m¤ú‡K© ¯úó aviYv cÖ`v‡bi D‡Ï‡k¨ wk¶v cÖwZôvbmn Ab¨vb¨ cÖwZôv‡b 

mfv-†mwgbv‡ii Av‡qvRb Kiv n‡q‡Q|

* bZyb cÖR‡b¥i g‡a¨ m‡PZbZv e„w×i j‡¶¨ QvÎ-QvÎx‡`i wb‡q weZK© Abyôv‡bi Av‡qvRb 

Kiv n‡q‡Q|

* eª¨vwÛs Kvh©µg djcÖm~ Kivi Rb¨ †Rjvi mKj `ßi cÖavb‡`i wb‡q wbqwgZ wdWe¨vK I 

d‡jvAvc wgwUs Kiv nq|

* eª¨vwÛs cY¨ Drcv`‡b mswkøó Kg©KZ©v I e¨w³eM©‡K Drcv`b Kvh©µ‡g wbweofv‡e RwoZ 

Kivi Rb¨ Drmvn cÖ`vb Kiv n‡”Q| 

* Drcv`b Kvh©µg e„w×i Rb¨ ¯’vbxqfv‡e cÖwZeÜKZvmg~n `~i Kivi †Póv Kiv n‡”Q|

 

K) ‡Rjv cÖkvmb KZ©…K eª¨vwÛs Kvh©µg Z`viwKi Rb¨ mswkøó `ß‡ii cÖwZwbwa, ivR‰bwZK 

e¨w³eM© I mvsevw`K e„‡›`i mgš^‡q GKwU KwgwU MVb|

L) Rb cÖwZwbwaMY KZ©…K †Rjv eª¨vwÛs m¤ú‡K© Z…Yg~j wk¶K I wk¶v_©x‡`i mv‡_ 

gZwewbgq|

M) mvsevw`KMY‡K mvaviY RbM‡Yi gv‡S B‡j±«wbK I wcÖ›U wgwWqvi gva¨‡g †Rjv eª¨vwÛs 

Gi mydj m¤ú‡K© cÖPvibvq m¤ú„³KiY|

N) wewfbœ mfv-†mwgbvi, we`¨vj‡qi g¨v‡bwRs KwgwUi gvwmK mfvi gva¨‡g RbMY‡K †Rjv 

eª¨vwÛs m¤ú‡K© aviYv cÖ`vb|

†Rjv eª¨vwÛs ev¯Íevq‡b M„nxZ Kvh©µg:

†Rjv-eª¨vwÛs Kvh©µ‡g †Rjvi 

me©¯Í‡ii gvbyl‡K m¤ú„³KiY:
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For the implementation of district branding, District Administration 
Dinajpur has taken multicultural work. Such as:

* The work of preparing branding products and preparing logos has 
been done by coordinating with the people of this district.

* For organizing a clear idea about district branding, meetings and 
seminars have been organized in other organizations including 
educational institutions.

* In order to increase the awareness among the new generation, the 
students have organized a debate.

* Regular feedback and follow-up meetings are held with all the heads 
of the district headquarters to make branding work fruitful. 

* Encouragement is being given to engage closely in the production 
process for the production of branding products of the concerned 
officials and individuals.

* Attempts have been made to eliminate the obstacles locally for the 
increase in production activities. 

A) Making a committee comprising representatives of the concerned 
office, political person and journalist for the supervision of branding 
work by the district administration.

B) Communication with teachers and students it grss-root level of the 
district.

C) The involvement of journalists in propagating the benefits of district 
branding through electronic and print media among the general 
public.

D) Provide information about district branding to the people through a 
monthly meeting of various management departments of the school. 

Procedure to implement
District Branding:

District-branding work involving 
people from all over the district.
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K ) Kvh©µg ev¯Íevq‡bi P¨v‡jÄ

* Ach©vß eivÏ

* AbybœZ AeKvVv‡gv

* AbybœZ †hvMv‡hvM e¨e¯’v

* cyuwR msKU

* b¨vh¨ gRywii Afve

* c‡Y¨i Dchy³ g~j¨ bv cvIqv

* ga¨¯^Z¡‡fvMx‡`i †`ŠivZ¥

* mgš^qKvwi cÖwZôv‡bi Afve

* miKvwi AvbyK~j¨ bv cvIqv

* e¨vsK I A_© jwMœKvix cÖwZôvb¸‡jvi KvQ †_‡K mnR k‡Z© FY bv cvIqv

* mivmwi we‡`‡k cY¨  ißvwb Kivi my‡hvM bv cvIqv

* †Rjv eª¨vwÛs m¤ú‡K© Rbmvavi‡Yi Am‡PZbZv|

L) P¨v‡jÄ DËi‡Yi Dcvq

* ¯’vbxq c„ô‡cvlKZv

* mswkøó `ßi I ¯’vbxq miKvi‡K m¤ú„³KiY 

* ¯’vbxq Rb-cÖwZwbwa I mswkøó `ßi‡K m¤ú„³KiY

* B‡j±«wbK I wcÖ›U wgwWqvi gva¨‡g †Rjv eª¨vwÛs m¤ú‡K© e¨vcK cÖPviYv|

†Rjv-eª¨vwÛs ev¯Íevq‡b P¨v‡jÄ I P¨v‡jÄ DËi‡Yi Dcvq:
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A) Challenges of implementation of action
* Insufficient allocation of fund
* Underdeveloped infrastructure
* Underdeveloped  communication
* Capital crisis
* Lack of fair wages
* Non availability of the appropriate price of the product
* Influence of middlemen
* Lack of co-ordinating organization
* Do not get government patronization
* There is no easy loan from banks and money-lending institutions
* Never get the opportunity to export products in abroad
* Public awareness about district branding

B) The way to overcome the challenge
* Local patronization
* Associate departments and local government involvement
* Involving Local Representatives and relevant departments
* Extensive campaign for district branding through electronic and 

print media

The way to overcome challenge and challenges 
in implementing district-branding:
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eª¨vwÛs‡qi Ae`vb (A_©‰bwZK, mvgvwRK I Ab¨vb¨):

A_©‰bwZK fv‡e eªvwÛs‡qi Ae`vb my`~icÖmvix| †Rjv eª¨vwÛs Gi gva¨‡g †Rjvi RbmvaviY 

A_©‰bwZK Dbœqb m¤cÖmvi‡Y fywgKv ivL‡e| fwel¨Z cÖRb¥ Ges wk¶v_©xiv †kK‡oi mÜvb 

cv‡e I Zv‡`i g‡a¨ †`k †cÖg D¾xweZ n‡e| ¯’vbxq kw³-m¤ú` m¤ú‡K© m‡PZbZv e„w× 

cv‡e| Ab¨vb¨ †Rjvi mv‡_ Zyjbv K‡i wb‡Ri †Rjvi ¯^Zš¿ Ae¯’vb wbY©‡q m‡Pó n‡e| 

ZvQvov †`‡ki RvZxq A_©bxwZ‡Z G‡Rjvi f~wgKv Rbmvavi‡Yi wbKU Dc¯’vc‡b †Rjv 

eª¨vwÛs Abb¨ f~wgKv ivL‡e e‡j Avkv Kiv hvq|

Kvw•LZ djvdj:

w`bvRcyi †Rjv‡K eª¨vwÛs Gi †¶‡Î KvVvwi‡fvM Pvj Ges wjPy‡K g~j j¶¨ w¯’‡ii Rb¨ myôy 

cwiKíbv MÖnY Kiv n‡e|

 †Rjv-eª¨vwÛs ev¯Íevqb Kg©cwiKíbv

†Rjv eª¨vwÛs ev¯Íevq‡bi Rb¨ wZb eQi †gqvw` wb‡gœv³ Kg©-cwiKíbv AbymiY Kiv n‡e|

¯^í †gqvw`: 06 gvm

ga¨‡gqvw`: 01 eQi 06 gvm

`xN©‡gqvw`: 3 eQi|
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Branding contribution (economic, social and others):
Their contributions are economically sophisticated. Through district 
branding, the district people will play an important role in the expansion. 
The future generations and students will find the roots and the love of the 
country will be ignited among them.
Local energy –
Awareness about wealth will increase. Comparing with other districts, it 
will try to determine the location of own district. Besides, district 
branding will play an important role in presenting the role of this district 
in the national economy of the country.

Desired Results:
In the case of branding of Dinajpur district, proper planning will be taken 
to set up the main aims of the purpose of katharibhog rice and  litchi.

District-Branding Implementation Action Plan
The implementation of District Branding will be followed by a three-year 
action plan.
Short term: 06 months
Medium Term: 01 years 06 months
Long-term: 3 years.
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Kg©-cwiKíbvi QK

†Rjv eª¨vwÛs ev¯Íevqb Kg©cwiKíbv

bs

1 gZ wewbgq mfv Ges 

eª¨vwÛs Gi welq wbw`©óKiY

Kvh©µg

gZ wewbgq AbywôZ 

Ges welq wba©vwiZ

Kg©m¤úv`b m~PK

†Rjv KwgwU

`vwqZ¡cÖvß KwgwU

Abyôv‡bi Rb¨

mgq wba©viY

Ki‡Z n‡e

mgqmxgv

†Rjv mswkøó

wewkóRb

mnvqZvKvix

¯^í †gqv`x

2 GKRb †dvKvj c‡q›U

wba©viY Ges KwgwU,

Dc-KwgwU MVb Ges 

`vwqZ¡ wefvRb

†Rjv KwgwU Ryb-2017 - ¯^í †gqv`x

†gqv`

†dvKvj c‡q›U I

wewfbœ KwgwU I

Dc-KwgwU MVb

Kiv n‡e

3 bvg, †jv‡Mv I U¨vM jvBb 

wba©viY

mswkøó KwgwU Ryb-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`xwPwýZ Ki‡Z n‡e

4 D‡Ïk¨ I Kvw•LZ djvdj

wba©viY

mswkøó KwgwU Ryb-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`xD‡Ïk¨ I Kvw•LZ

djvdj wba©viY

5 c‡Y¨i eZ©gvb D‡`¨v³v,

evRvi, AeKvVv‡gv I Ab¨vb¨

welq m¤ú‡K© cÖv_wgK

M‡elYv

mswkøó KwgwU Ryb-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`x-

6 mgqve× cwiKíbv cÖYqb mswkøó KwgwU Ryb-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`xKvh©µg Pjgvb

7 Pjgvb Pjgvb †Rjvi mKj

Askx`vi

¯^í †gqv`x-

* †Rjv eª¨vwÛs ev¯Íevq‡bi Rb¨ wZb eQi †gqvw` wb‡gœv³ Kg©-cwiKíbv AbymiY Kiv n‡e|

* ¯^í †gqvw` : 06 gvm

* ga¨ †gqvw` : 01 eQi 06 gvm

* `xN© †gqvw`: 3 eQi|

†Rjvi BwZnvm I 

†fŠMwjK cY¨ eª¨vwÛs Gi 

mv‡_ m¤ú„w³KiY

8 mswkøó KwgwU Ryb-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`xwe‡kølY cÖwZ‡e`bm¤¢ve¨ evRvi we‡kølY

9 mswkøó KwgwU Pjgvb wgwWqv ¯^í †gqv`xcÖPv‡ii Rb¨

D‡`¨vM MÖnY

cÖPvi

10 mswkøó KwgwU Pjgvb `vwqZ¡cÖvß

e¨w³

`xN© †gqv`xPjgvbeª¨vwÛs eyK cÖYqb
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Work Planning Table  

No  Activities  Performance 
index 

Responsible 
committee 

Time limit supporter  Expiration 

1 Meeting and 
specify the 
subject of 
Branding  

holding 
meeting  and 
determined 
subject  

District 
Committee 

The time for 
the 
ceremony 
will be set 

District 
Specialist   

Short term 

2 Formation of a 
focal point, 
committee and 
distributing 
responsibilities 

Focal points and 
different 
committee and 
sub-committees 
will be formed 

District 
Committee 

June - 2017 -  Short term 

3 Identify the 
name, logo and 
tag line 

To be identified Related 
Committee 

June - 2017 All the 
partners in 
the district 

Short term 

4 Determination of 
purpose and 
desired outcome 

Determination 
of purpose and 
desired 
outcome 

Related 
Committee 

June - 2017 All the 
partners in 
the district 

Short term 

5 Initial research on 
the current 
entrepreneur 
market, 
infrastructure and 
other issues of the 
product 

-  Related 
Committee 

June - 2017 All the 
partners in 
the district 

Short term 

6 Timely formulated 
plan 

continuous 
activity 

Related 
Committee 

June - 2017 All the 
partners in 
the district 

Short term 

7 association with 
the history    and 
geographical 
product of the 7 
district  

-  continue d continue d All the 
partners in 
the district 

Short term 

8 Possible analysis 
of market  

analysis report Related 
Committee 

June- 2017 All the 
partners in 
the district 

Short term 

9 publicity Take initiative 
for publicity 

Related 
Committee 

continue d media Short term 

10 Formulation of  
Branding Book  

continue Related 
Committee 

continue d Designated 
person 

Short term 
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Kg© cwiKíbvi QK

bs

11 cwiKíbv ev¯Íevqb

Kvh©µg

`vwqZ¡ Abyhvqx 

Kg© e›Ub

Kg©m¤úv`b m~PK

mswkøó KwgwU

`vwqZ¡cÖvß KwgwU

Pjgvb

mgqmxgv

†Rjvi mKj

¯Í‡ii RbMY

mnvqZvKvix

¯^í †gqv`x

12 wewfbœ Dc-KwgwU MVb Pjgvb †Rjv KwgwU Ryb-2017 `vwqZ¡cÖvß

e¨w³eM©

¯^í †gqv`x

13 D‡`¨v³v‡`i m‡¤§jb 

Av‡qvRb

Pjgvb †Rjv KwgwU b‡f¤^i-2017 `vwqZ¡cÖvß

e¨w³eM©

¯^í †gqv`x

14  †Rjv eª¨vwÛs Drme Pjgvb †Rjv KwgwU I 

Dc-KwgwU

Rvbyqvwi/18 †Rjvi mKj

Askx`vi

ga¨ †gqv`x

15 D‡`¨v³v‡`i ZvwjKv ˆZwi Pjgvb †Rjv KwgwU †m‡Þ¤^i/18 †Rjvi mKj

Askx`vi

¯^í †gqv`x

16 †Rjvi I‡qe †cvU©vj I

†mvm¨vj wgwWqvi gva¨‡g

cÖPviYv

cÖPviYv Pjgvb cÖPviYv

DcKwgwU

Pjgvb †Rjvi mKj

Askx`vi

ga¨ †gqv`x

17 cÖPvi msµvšÍ DcKiY

cÖ¯‘Z (†cvóvi,wjd‡jU,

eyK‡jU)

cÖ¯‘ZK…Z DcKiY †Rjv KwgwU RyjvB-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`x

18 ¯’vbxq K¨vej †bUIqv‡K©

weÁvcb

weÁvcb cÖPvi †Rjv KwgwU Pjgvb †Rjvi mKj

Askx`vi

¯^í †gqv`x

19 RvZxq I ¯’vbxq cwÎKvq

mwPÎ cÖwZ‡e`b cÖKvk

Pjgvb †Rjv KwgwU Pjgvb †Rjvi mKj

Askx`vi

ga¨ †gqv`x

20 †Rjv eª¨vwÛs Kvh©µg

myôzfv‡e m¤úv`‡bi j‡¶¨

ZË¡veavqK KwgwU MVb

Pjgvb †Rjv KwgwU RyjvB-2017 †Rjvi mKj

Askx`vi

¯^í †gqv`x

21 ev¯Íevqb Z`viwK I 

cwiex¶Y

g~j¨vqb cÖwZ‡e`b mswkøó KwgwU Pjgvb †Rjvi mKj

Askx`vi

`xN© †gqv`x

22 AMÖMwZ g~j¨vqb cÖwZ‡e`b c¯‘Z I

Dc¯’vcb

mswkøó KwgwU Pjgvb †Rjvi mKj

Askx`vi

`xN© †gqv`x

†gqv`
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Work Planning Table  

No  Activities  Performance 
index 

Responsible 
committee 

Time limit supporter  Expiration 

11 Implementation of 
the plan 

Assignment of 
tasks according 
to duty 

Related 
Committee  

continue People of 
all levels of 
the district 

Short term 

12 Formation of 
different  sub-
committee  

continue d District 
Committee 

June - 2017 Designated 
person 

Short term 

13 Organizer’s 
conference 

continued District 
Committee 

November- 
2017 

Designated 
person 

Short term 

14 District branding 
festival 

continued District 
Committee 
and sub   -
committee 

January - 
2018 

All the 
partners in 
the district 

Mid-term 

15 List of 
entrepreneurs 

continued District 
Committee 

September - 
2018 

All the 
partners in 
the district 

Short term 

16 Campaign through 
the district web 
portal and social 
media 

ongoing 
campaign 

ongoing sub-
committee 

continue All the 
partners in 
the district 

mid term 

17 Preparation of 
promotion related  
materials (posters, 
leaflets, booklets) 

Prepared 
materials 

District 
Committee 

July -2017 All the 
partners in 
the district 

Short term 

18 advertisements on 
the local cable 
network 

Advertising 
Publicity 

District 
Committee 

continue All the 
partners in 
the district 

Short term 

19 Spectacular report 
published in 
national and local 
newspapers 

continued District 
Committee 

continue All the 
partners in 
the district 

mid term 

20 Formation of 
caretaker 
committee for the 
smooth 
functioning of 
district branding 
work 

continue d District 
Committee 

July   - 2017 All the 
partners in 
the district 

Short term 

21 Implementation 
Monitoring  

Evaluation 
report 

related 
Committee 

continue All the 
partners in 
the district 

 
Long term 

22 
 

Progress 
evaluation 

Prepare and 
present the 
report 

related 
Committee 

continue All the 
partners in 
the district 

Long term 

 

8484



8585

w`bvRcyi ch©Ub †gv‡Uj I †i÷z‡i›U

ch©Ub †gv‡Uj feb

evsjv‡`k ch©Ub K‡c©v‡ik‡bi GKwU AvÂwjK BDwbU wn‡m‡e 1998 mv‡j w`bvRcyi Dckni GjvKvq 

ch©Ub †gv‡Uj GÛ †i÷z‡i›UwU wbwg©Z nq| GLv‡b 18wU Gwm iæg, 50 Avmb wewkó †iu‡¯Íviv, 380 Avmb 

wewkó Kbdv‡iÝ iæg, AvaywbK K¨vcmyj wjd&U i‡q‡Q| g‡bvig dz‡ji evMvbmn Mvwo cvwK©s Gi ch©vß myweav 

GLv‡b Av‡Q| 

ivóªxq AwZw_M‡Yi Avevmbmn ¯’vbxqmn †`kx-we‡`kx nq AwZw_‡`i _vKvi e¨e¯’v Kiv nq| wewfbœ mvgvwRK 

Abyôv‡b †hgb, we‡q, weev‡nvËi †eŠ-fvZ, Rb¥evwl©Kx BZ¨vw` Dcj‡¶¨ Kbdv‡iÝ iægwU fvov †`qv nq|

Parjatan Motel Buildding of Dinajpur
As a regional unit of Bangladesh Tourism Corporation, Parjatan Motel and 
Restaurant was built in 1998 in the Dinajpur Upashahar area. There are 18 
AC rooms, 50 seat restaurants, 380 seats conference rooms, modern capsule 
lifts. There are an attractive flower garden and adequate facilities for car 
parking Arrangements are made to accommodate guests including locals 
and foreigners. Conference rooms are rented on different social occasions 
such as the wedding reception, birth anniversary etc.



w`bvRcyi †Rjv m`‡i Aew ’̄Z

wewfbœ †i÷ nvD‡mi weeiY:

8686

µ:

bs

‡i÷ nvD‡mi bvg

Gwm 

wm‡½j 

†eW

Gwm 

Wvej 

†eW

bigvj 

wm‡½j 

†eW

bigvj 

Wvej 

†eW 

Wi‡gUix ‡hvMv‡hvM gšÍe¨

01. mvwK©U nvDm 03 wU 05 wU -- -- -- 01755567757 (Gb.wW.wm)

0531-63112

cÖ‡UvKi bvwRi 01550029825

02 wU wm‡½j †eW Gwm Kÿ 

wf.wf.AvB.wc Ges 

Aewkó 06 wU wf.AvB.wc Kÿ

02. ‡Rjv cwil` 05 wU 02 wU -- -- -- cÖkvmK-

AvwRRyj Bgvg †PŠayix 01712929161 

mnKvix 01720436218

(†Kqvi ‡UKvi) UzUzj 01718512497

01866977222

03. MYc~Z©

(wc.WweøD.wW)

01 wU 02 wU -- -- --

(ex en Sir)01717017364

(S.D.E) 01717448913

(†Kqvi †UKvi) Rvgvj 01719923001

iæg eyK w`‡Z n‡j ex en
g‡nv`‡qi mv‡_ †hvMv‡hvM 

Ki‡Z nq

04. cvwb Dbœqb †evW© 02 wU 02 wU -- -- --

(ex en Sir) 01712291088

(DctmntcÖ‡KŠt) 01715034945

‡Kqvi †UKvi ,AvRvnvi  01750289554

iæg eyK w`‡Z n‡j ex en
g‡nv`‡qi mv‡_ †hvMv‡hvM 

Ki‡Z nq

05. GjwRBwW 02 wU 01 wU -- -- --

(ex en Sir) 01711070675

(‡Kqvi‡UKvi) mv‡R`yi 01783665459

(mnt cÖ‡KŠt) 01716140310

06. GdwcGwe -- 04 wU -- -- 4 wU cwiPvjK 01715672456

mycvi fvBRvi  gybœv 01785977625

           
 

07. moK I Rbc_ -- 01 wU -- 01 wU --

(ex en Sir) 01730782745

( ‡Kqvi ‡UKvi) ivRy  01913665697

08. ‰Zqev gRyg`vi †iW 

wµ‡m›U i³ †K›`ª

07 wU 02 wU -- -- -- (g¨v‡bRvi) 01712438603 

09. cjøx kÖx -- 06 wU 05 wU 03 wU 04 wU g¨v‡bRvi, Aveyj Kv‡mg 

01730025489

10. GgweGm‡K 03 wU 01 wU -- 02 wU 04 wU cÖavb wbe©vnx Kg©KZ©v 01712639259

01711366799

(†Uªwbs BbPvR©) 01711366799

11. evsjv‡`k ch©Ub 

K‡cv©‡ikb

04 wU 14 wU -- -- -- g¨v‡bRvi, Avjx AvRg 01712644842

12. eª¨vK 01 wU 03 wU 50 wU -- Awdm mnKvix mvB`yi 01751040731

01730038092

g¨v‡bRvi ivnvZ 01730351115

13. ivgmvMi 01 wU 3 wU 0531-65558 Zzwnb 01712023011

14. ‡nv‡Uj Avj iwk` 01716535957



Description of Rest Houses of 
Dinajpur Sadar

8787

SL
No. Name of Rest House Dormetory

A/C
Single
Bed

A/C
Double

Bed

Normal
Single
Bed

Normal
Double

Bed
Contact Remarks

01. Circuit House 03 05 -- -- -- 01755567757 (NDC)
0531-63112
Protocor Nazir 01550029825

2 Single Bed, A/C Room
V.VIP and 
Balance 6 VIP 

02. Zilla Parishad 05 02 -- -- -- Administrator
Azizul Imam Chy- 01712929161 
Assistant 01720436218
(Care Taker) Tutul 01718512497
01866977222

03. Ganaurta
(PWD)

01 02 -- -- -- (Xen-Sir) 01717017364
(S.D.E)01717448913
(Care Taker) Jamal 01719923001

Please Contact with
Xen- Sir for Room 
Booking
Please Contact with
Xen- Sir for Room 
Booking

04. Water Dev. Board 02 02 -- -- -- (Xen - Sir) 01712291088
(Sub Asst Engineer)01715034945
(Care Tacker) Azahar 01750289554

05. LGED 02 01 -- -- -- (Xen-Sir) 01711070675
(Care Taker) Sajedur01783665459
(Asst Engineer)01716140310

06. F.P.A.B -- 04 -- -- 4 Director 01715672456
Supervisor (Munna) 01785977625

07. Roads & Heighway -- 01 -- 01 -- (Xen-Sir) 01730782745
(Care Taker) Raju  01913665697

08. Tayaba Majumdar
Red Crst. Blood Center

07 02 -- -- -- (Manager) 01712438603 

09. Palli Sree -- 06 05 03 04 Manager, Abul Kashem
01730025489

10. MBSK 03 01 -- 02 04 Head Executive 01712639259
01711366799

(Training In-Charg)01711366799
11. Bangladesh Parjatan

Carporation
04 14 -- -- -- Manager, Ali Azam01712644842

12. Brack 01 03 50 -- Office Asst. Saidur 01751040731
01730038092

Manager, Rahat 01730351115
13. Ramsagar 01 3 0531-65558 Tuhin 01712023011
14. Hotel Al Rashid 01716535957



moK I Rbc_

238.084

14939.00

147.00

606.00

wbR¯^

e¨e¯’vcbvq

wbR¯^

wbR¯^

Gj wR B wW

†ijc_

†Rjv cwil‡`i

moK c_

 †bŠ-c_ 0 0

cÖwZôv‡bi

bvg

iv¯Ívi ˆ`©N¨

wK‡jvwgUvi

gšÍe¨

w`bvRcyi †Rjvi ‡hvMv‡hvM e¨e¯’v AZ¨šÍ fvj| mgZj f~wg nIqvq GLv‡b moK †hvMv‡hvM e¨e¯’v DbœZ 

n‡q‡Q| XvKvi mv‡_ †ijc_ I moKc‡_ †hvMv‡hvM i‡q‡Q| ZvQvov gvÎ 40 wKtwgt `~‡i ‰mq`cyi 

wegvbe›`i Aew¯’Z nIqvq XvKvi mv‡_ AvKvk c‡_I G ‡Rjvi †hvMv‡hvM AZ¨šÍ mnR| 

w`bvRcyi †_‡K XvKvi `~iZ¡ 340 wK‡jvwgUvi| moK c_ dzjevox, weivgcyi, †Mvwe›`MÄ n‡q Ges 

ˆmq`cyi, iscyi n‡qI XvKv hvIqv hvq| evm fvov cÖwZ wm‡U Gwm ev‡mi 1 nvRvi UvKv, mvaviY ev‡mi 

600 UvKv| †ij c‡_i `~iZ¡ 490 wK‡jvwgUvi Ges Gwm ev_ fvov 1400 UvKv, cÖ_g †kªwYi fvov 680 

UvKv, †kvfb †Pqvi 430 UvKv, mvaviY fvov 360 UvKv| ZvQvov w`bvRcyi n‡Z 40 wK‡jvwgUvi `~‡i 

ˆmq`cyi wegvbe›`i n‡q wegvb c‡_ XvKv hvIqv hvq| mßv‡n `yB w`b kwb I †mvgevi wegv‡b wmU cÖwZ 5 

nvRvi UvKv fvov| w`bvRcy‡i †Kvb †bŠ-c_ †bB| `yÕGKwU b`xi Nv‡U †bŠKv w`‡q cvivcvi nIqv hvq| 

w`bvRcyi †Rjvi ‡hvMv‡hvM 

w`bvRcyi m`i I weij Dc‡Rjvi L‡qieb NvU
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cve©Zxcyi †ijI‡q Rskb

w`bvRcyi †ijI‡q †÷kb
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Communication of Dinajpur district
 The communication system of Dinajpur is very good. Being a plain land, road communication has
 improved here. We can communicate with Dhaka on the railway and road. Apart from this, the
 communication with Dhaka from Dinajpur is very eazy as Saidpur Airport is situated only 40
.km away from Dinajpur
 The distance of Dinajpur from Dhaka is 340 km. By road, we can reach Dhaka via Phulbari,
 Birampur and Gaibandha. We can use another route via Saidpur and Rangpur. The fare of
 buses is 1000 tk. for AC seat and 600 tk. for Non –AC seat.  The distance of rail routes is 490
 km and the fare is 1400 tk. for AC Bath, 680 tk. for first class, 430 tk. for Shovon Chair and
 360 tk. for general seat. Apart from this, we can go to Dhaka by plane from Saidpur Airport.
 Twice a week on Saturday and Monday we can go to Dhaka by plane and the fare is 5000 tk.
.per seat. There is no naval route. People can cross the rivers by using boat

Name of Ins�tu�on length of roads (km) remarks  
roads and highways 238.084 own managment 
LGED 14939.00 own managment 
Rail route 147.00 own 
The roads of district council 606.00 own 
Navel route  0 0 



cÖvPxb e‡i›`ªf~wg I †MŠo Rbc‡`i ¯ú‡k© M‡o DVv w`bvRcyi †Rjv, bevex kvmb I 

†Kv¤úvbx kvm‡bi wPý ey‡K wb‡q †Rjvi mxgvbv cwieZ©xZ n‡q‡Q eûevi| me©‡kl 1984 

mv‡j VvKyiMvuI I cÂMo gnKygv c„_KxKi‡Yi gva¨‡g eZ©gvb w`bvRcy‡ii mxgvbv wba©vwiZ 

n‡q‡Q| we‡klÁ‡`i g‡Z, fvi‡Zi †QvU bvMcyi, weÜ¨v ce©Z cÖf…wZ jvL jvL eQ‡ii cÖvPxb 

¯’vb¸‡jvi g„wËKvi mg‡MvÎxq w`bvRcy‡ii gvwU| †fŠMwjK Ae¯’vb G †Rjvi gvbyl‡K 

g„wËKv msjMœ K‡i Zy‡j‡Q| Avq DcvR©‡bi gva¨g wnmv‡e G †Rjvi gvbyl K…wlR c‡Y¨i 

Dci mivmwi wbf©ikxj| we‡kl K‡i K…wlR c‡Y¨i g‡a¨ myMwÜ Pv‡ji Avev` G †Rjvi 

A_©bxwZ‡K wbqš¿b K‡i| 2015-16 A_© eQ‡i †gvU av‡bi (AvDk, Avgb, †ev‡iv ) Avev` 

n‡q‡Q 4,42,202 †n±i Rwg, Ges Drcvw`Z av‡bi cwigvY 15,03,387 †g:Ub| wecyj 

RbmsL¨vi G †Rjvi Kg©ms¯’vb K…wl c‡Y¨i Dci wbf©i K‡i| ZvQvov gvwUi ¸bMZgv‡bi 

Kvi‡Y G †Rjvq wjPyi Pvl fvj nq| 2015-2016 mv‡j w`bvRcyi †Rjvi 4,770 †n±i 

Rwg‡Z wjPyi Pvl n‡q‡Q| bvB‡U«v‡Rb mseÜbKvix AbyRx‡ei mnRcÖvc¨Zv I wg_Rxexi 

mnve¯’vb Ab¨ †Rjvi gvwU †_‡K G †Rjv‡K c„_K K‡i‡Q, hv wjPy Pv‡li Rb¨ Dc‡hvMx| 

wjPy Pvl G †Rjvi gvby‡li g‡a¨ Ggbfv‡e †Mu‡_ Av‡Q †h, w`bvRcyi ‡Rjvi m`i Dc‡Rjvi 

gvwkgcyi, AvDwjqvcyi, Dwjcyi, NyNyWvsMv, Kmev, nvgRvcyi B‡Zvg‡a¨ wjPycjøx bv‡g 

cwiwPwZ jvf K‡i‡Q| wjPy Pvl‡K wN‡i G †Rjvq †gŠmygx e¨emvqx‡`i gva¨‡g e¨vcK 

Kg©ms¯’vb m„wó nq| ejv hvq, K…wlRcY¨ G †Rjvi gvby‡li Aw¯Í‡Z¡i mv‡_ †Mu‡_ Av‡Q| 

†mŠRb¨g~jK Dcnvi †`Iqvi †¶‡ÎI GB †Rjvevmx myMwÜ Pvj I wjPy‡K cÖvavb¨ †`q| 

myZivs G †Rjvi Rxeb-RxweKv I Avq-DcvR©‡bi gva¨g wnmv‡e ewY©Z c‡Y¨i cÖfve 

Ab¯^xKvh©| ZvB †Rjv eª¨vwÛs-G ewY©Z cY¨mg~n G‡Rjvi gvby‡li †PZbvq †hŠw³Kfv‡e k³ 

Ae¯’vb K‡i wb‡q‡Q| G AÂ‡ji gvby‡li g‡a¨ eªvwÛs cY¨ m¤ú‡K© m‡PZbZv evwo‡q MY 

m¤ú„³Zv wbwðZ Ki‡Yi gva¨‡g †Rjv eªvwÛs‡K mdj K‡i †Zvjvi cÖ‡Póv Ae¨vnZ i‡q‡Q|

†Rjvi BwZnvm, HwZn¨, ms¯‹…wZ I 

g~j¨‡eva‡K eªvwÛs G m¤ú„³KiY:
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†Rjv cÖkvmb, w`bvRcyi Gi cÖKvkbvmg~n
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†Rjv cÖkvmb, w`bvRcyi Gi cÖKvkbvmg~n


