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Philip kother — “A Service is any activity or benefit that one party can offer to another
that is essentially intansible and does not result in the ownership of anything.”
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In-person interviews Phone interviews Focus Groups

Online surveys Panel surveys Mail-in polls




KII (KII)

(Community) , -
(Community)



KEY INFORMANT INTERVIEW QUESTIONNAIRE

Development and Population
* |n your opinion, what do you see as the three most pressing development challenges for the
local government authority today?
* Are there any other issues of particular concern to you?
o If the respondent did not mention any health problems, ask: What do you think are
the most critical health issues affecting the country today?
* How would you describe the population size of your country? (Too high, high, just right,
low, too low) Why?
* How would you describe the population size of the local government authority? (Too high,
high, just right, low, too low) Why?
* How serious is the population growth of the local government authority on a scale of 1 to
10, with 1 being not very serious and 10 being very serious?
*  What do you see as the main consequences of continuing population growth?
o
Q
o
o Don’t know
* In the following development sectors, do you think rapid population growth has a positive,
negative or no effect:
o Economic development +-0
Political stability +- 0
Employment +-0
Health +-0
Education + -0
Housing +-0
Environment +-0
o Agriculture/ food production + -0
* What do you think should be done to slow rapid population growth? If you have more than
one suggestion, please rank in order of most important or having the greatest impact.
a
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Q
o
o Don’t know

National Policies

* Are you familiar with any policy on family planning in your country? (Yes, No)
* |fyes, name
* Does the policy give sufficient priority to reproductive health and family planning? (Yes, No,

Don’t know)
* Have you ever received a copy of the family planning policy? (Yes, No)
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How to Develop a Strategic Plan for Your Business

o Define Your Business's Mission and Vision

: 2 Conduct a SWOT Analysis

o Set Goals and Objectives

Develop Strategies

iCreate an Action Plan
?
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- - Sample Marketing Budget I

B Website / Branding / Strategy
B Online

B Advertising / Promotions

I¥ Public Relations

. Events
= Excel:
= Google Sheets: -
. : Adobe Marketo, HubSpot

° f) ( ' 1

)
. ( 10% ,
50,000 )
. ?2(
, , , )

37



38



S0,

(Self-Check)- :

39



S0,

(Answer Key)- :

40

nqu



R N

(Task Sheet)- . :

41



(Specification Sheet)- . :

42




T 26 R ® 6 LYy

(Task Sheet)- . :

43



(Specification Sheet)- . :

CRM

44




T L &R 06 LY

(Task Sheet)- . :

45



(Specification Sheet)- . :

46




¥ I L2 ¢ R ® 6 p v

(Task Sheet)- . :

(ROT)

47



(Specification Sheet)- . :

48




¥ I L2 &R 6Ly

v
o

(Job Sheet)- .c:

49



(Specification Sheet)- .¢:

50




(Learning Outcome)- :

S

2.

9.

8. /

o /

S.

2.
9.

8.

e.
v,

q, /

S

.
SR

. (Discussion)

. (Presentation)

. (Demonstration)

. (Guided Practice)
. (Individual Practice)
. (Project Work)

. (Problem Solving)
. (Brainstorming)

. (Written Test)

. (Demonstration)

. (Oral Questioning)

ol




(Learning Activities)- :

(Learning Activities)

/

(Resources / Special instructions)

52




9.9
o
2.9
>.8
°0.€
oY
2.4

9.9

(Information Sheet)- .

(Learning Objective):

53




o4



.

5Ps ?
5Ps
(Product),
(Place),  (Price), (Promotion)
(People)
0.9
2

55



0.8

56




0.¢

S7




0.\Y

9.4

58



59

Domestic Marketin;

International 7 m
Marketing /" ‘




(Self-Check)-

60



(Answer Key)-

61



(Job Sheet)- . :

Job Name ( ):

® 6w~

¢ R

62



(Specification Sheet)- . :

Job Name ( ):

¢. | CRM

63



(Job Sheet)- . :

Job Name ( ):

64



(Specification Sheet)- . :

[

[*]

65




(Job Sheet)- . :

Job Name ( ):

66



(Specification Sheet)- . :

67




(Review of Competency)

(segment)

68




(Development of CBLM)

05999-9bdoY

8)-050v 94

05999-9b-doY

05ARR-brACCOd

69




S oE 8

Reference

https://www.studysmarter.co.uk/explanations/business-studies/corporate-
finance/investment-opportunities/

https://www.parthokko.com.bd/difference-between/capital-and-investment/

http://smef.portal.gov.bd/sites/default/files/files/smef.portal. gov.bd/forms/332828d2 847
b_4e85 af65 3ea9653587a9/Editable SME Business_Plan_Template Bangla.pdf

https://www.parthokko.com.bd/difference-between/voucher-and-bill/
https://www.ebookbou.edu.bd/Books/Text/OS/SSC/ssc_1663/Unit-04.pdf
Start Your Business-ILO-SIYB

-(BWCCI)

70


https://www.studysmarter.co.uk/explanations/business-studies/corporate-finance/investment-opportunities/
https://www.studysmarter.co.uk/explanations/business-studies/corporate-finance/investment-opportunities/
https://www.parthokko.com.bd/difference-between/capital-and-investment/
http://smef.portal.gov.bd/sites/default/files/files/smef.portal.gov.bd/forms/332828d2_847b_4e85_af65_3ea9653587a9/Editable_SME_Business_Plan_Template_Bangla.pdf
http://smef.portal.gov.bd/sites/default/files/files/smef.portal.gov.bd/forms/332828d2_847b_4e85_af65_3ea9653587a9/Editable_SME_Business_Plan_Template_Bangla.pdf
https://www.parthokko.com.bd/difference-between/voucher-and-bill/
https://www.ebookbou.edu.bd/Books/Text/OS/SSC/ssc_1663/Unit-04.pdf

