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/ Fuel crisis,

load-shedding
alarming for
industry:

INDUSTRY - BANGLADESH

The Bangladesh Knitwear Manu-
facturers and Exporters Associa-
tion has expressed concern over
the ongoing fuel crisis and Joad-
;hgﬂding.,waming that disrup-
tions are hurting industrial pro-
duction.

Speaking at a press conference
in the capital yesterday, BKMEA
President Mohammad Hatem said
factories in several industrial ar-
eas are facing two to three hours
of power outages daily.

“In Ashulia, power was una-
vailable for more than six hours
during the daytime just two days
before. A factory typically oper-
ates for around 10 hours a day,
so such outages naturally disrupt
production,” he added.

~He noted that the situation is
even more difficult in areas under
rural electrification, such as Bha-
luka, Sreepur and Rajendrapur,
reports the media.

The conference was held at Pan
Pacific Sonargaon Dhaka ahead of
the Bangladesh International Tex-
tile, Knitting and Garment Indus-
try Expo. | SEEPAGE2COLS /

" Fuel crisis, joad-shedding

CONTINUED FROM PAGE 1
Hatem further said factories have not been

able to operate at full capacity for several

years, with many now running at just 50-,

60% capacity. «f full production capacity
could be ensured, export earnings from
the sector [industry] could have exceeded
$s50 billion annually,” he said.

He also pointed out that production
costsmmegmmentsmtorhavein

“Despite rising costs, W€ are unable
to pass on the additional burden to buy-
ers. While international organisations
monitor labour rights, no one ensures
whether we are receiving fair prices
from buyers,” Hatem said.

The four-day expo will begin in Dha-
ka on 29 April at the International Con-
vention City Bashundhara, with over
1,000 exhibitors from around 30 coun-
tries expected to participate.

The BKMEA is jointly organising the -
expo with Inforchain Digital Technology
Company Limited. :
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The Bangladesh Knitwear Manu-
facturers and Exporters Associa-
tion has expressed concern over
the ongoing fuel crisis and load-
shedding, warning that disrup-
tions are hurting industrial pro-
duction.

Speaking at a press conference
in the capital yesterday, BKMEA
President Mohammad Hatem said
factories in several industrial ar-
eas are facing two fo three hours |
of po ily.

“In Ashulia, power was una-
vailable for more than six hours
during the daytime just two days
before. A factory typically oper-
ates for around 10 hours a day,
so such outages naturally disrupt
production,” he added.

He noted that the situation is
even more difficult in areas under
ruzal electrification, such as Bha-
luka, Sreepur and Rajendrapur,
reports the media.

The conference was held at Pan
Pacific Sonargaon Dhaka ahead of
the Bangladesh International Tex-
tile, Knitting and Garment Indus-
try Expo. | SEEPAGE2COLS /

CONTINUED FROM PAGE1 -
Hatem further said factories have not been
able to operate at full capacity for several
years, with many now i i

60% capacity. “If full production capacity
could be ensured, export earnings from
the sector [industry] could have exceeded
$50 billion annually,” he said.

He also pointed out that production
costs in the garment sector have increased
by at least 20%, driven'by higher fuel pric-
es, increased transportation costs, longer
shipment times due to global conflicts,
and rising workers’ wages.

‘Fuel crisis, load-shedding

“Despite rising costs, we are unable
to pass on the additional burden to buy-
ers. While international organisations
monitor labour rights, no one ensures
whether we are receiving fair prices
from buyers,” Hatem said.

The four-day expo will begin in Dha-
ka on 29 April at the International Con-
vention City Bashundhara, with over
1,000 exhibitors from around 30 coun-
tries expected to participate.

The BKMEA is jointly organising the
expo with Inforchain Digital Technology
Company Limited.
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‘Outages

taking toll
on RMG

BKMEA says
STAR BUSINESS REPORT

Acute load-shedding is
severely affecting garment
production in the country,
which in turn is creating
serious challenges for the
timely shipment of goods,
said Mohammad Hatem,
president of the Bangladesh
Knitwear Manufacturers
and Exporters Association
(BKMEA).

The power situation
remains concerning at
present, with load-shedding
averaging two to three
hours and reaching up to

six to eight hours in some °

areas, he said at a press
conference held at Pan
Pacific Sonargaon Dhaka.

Delays in production
and shipments caused by
load-shedding are leading
to additional costs such as
air shipments or discounts,
Hatem said.

At the same time,
factories must pay workers
even during production
downtime, thereby
increasing overall costs, he
added. -

Rising fuel- and
transportation costs have
further compounded the
situation, as many factories
are facing challenges
in obtaining diesel for
running generators, the
association president said.

He also noted
that the Bangladesh
Petroleum Corporation

had instructed that fuel
should not be supplied
in containers, while the
district administration
was monitoring the matter
and imposing fines where

e

necessary. READ MORE ON B3 #

Outages

| FROM PAGE B1

Under such circumstances,
transporting generators to
filling stations to collect
fuel is not a practical
solution, he added.

Hatem said overall
production  costs  have
increased by at least 20
percent, but exporters
are unable to pass on the
additional costs to buyers as

Meanwhile, global
demand has declined,
leading buyers to reduce
order placements.

. He said exports have

| been declining in recent

are currently operating at
only.50-60 percent of t%xeir
capacity.

At the press conference,
the BKMEA president also
announced that a four-day
Bangladesh International
Textile, Knitting and
Garment Industry
Exhibition (BTKG Expo
2026) will begin in Dhaka
on April 29 and continue

The  BKMEA and
Inforchain Digital
Technology Co  Ltd
are . jointly organising
the exhibition at the
International Convention
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Acute load-shedding is
severely affecting garment
production in the country,
which in turn is creating
serious challenges for the
timely shipment of goods,
said Mohammad Hatem,
president of the Bangladesh
Knitwear Manufacturers
and Exporters Association
(BKMEA).

The power situation
remains concerning at
present, with load-shedding
averaging two 1O three
hours and reaching up to

six to eight hours in some -

areas, he said at a press
conference held at Pan
Pacific Sonargaon Dhaka.

Delays in production
and shipments caused by
load-shedding are leading
to additional costs such as
air shipments or discounts,
Hatem said.

At the same time,
factories must pay workers
even during production
downtime, thereby
increasing overall costs, he
added.

Rising fuel and
transportation COStS have
further compounded the
situation, as many factories
are facing challenges
in obtaining diesel for
running generators, the
association president said.

He also noted
that the Bangladesh
Petroleum Corporation
had instructed that fuel
should not be supplied
in containers, while the
district administration
was monitoring the matter
imposing fines where
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Under such circumstances,
t;rapsporting generators to
filling stations to collect
fuel is not a practical
solution, he added.

Hatem said overall
production  costs have
increased by at least 20
percent, but exporters
are unable to pass on the
additional costs to buyers as
prices are fixed in advance.

Meanwhile, global
demand has declined,
leading buyers to reduce
order placements.

. He said exports have
been declining in recent

months, while factories

are currently operating at
only 50-60 percent of their
capacity.

At the press conference,
the BKMEA president also
announced that a four-day
Bangladesh International
Garment Industry
Exhibition (BTKG Expo
2026) will begin in Dhaka
on April 29 and continue
untilMay2.

The BKMEA  and
Inforchain Digital
Tec‘hnologgl Co Lud
are - jointly organising
the” exhibition at the
International Convention .
City Bashundhara (ICCB). .
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export from Bangladesh,

invest more to attract ‘youth’
market: CEO Panos Mytaros

Bata, a household name in Bangladesh’s footwear industry since 1962, is set to undergo a major transformation. In an
exclusive interview with The Business Standard, Panos Mytaros, Chief Executive Officer of Bata Group, shared the
company’s vision for the future which includes fresh investments, a push into the global export market, and a complete
redesign of their product line to stay relevant to a younger generation

BRAND - BANGLADESH

TBS REPORT

Bata has a very long history in
Bangladesh. How do you evaluate
the current state of the business
here?

This is my first visit to Bangladesh,
and for me, it was vital to understand
the consumer first. We have valued
Bangladesh since we started here in
1962. With 180 million people and a
growing economy, the potential is mas-
sive. However, we have observed that
in some segments of the population,
we are losing relevance. We are well-
known for children’s shoes and basic
sandals, but the future must be built on
top of that base. We aren’t just looking
at today; we are looking at where we
want to be tomorrow.

Many consumers feel Bata’s de-
signs are somewhat traditional or
“old.” Do you have a plan to attract
the younger generation who priori-
tise both style and comfort?

This is something we are taking very
seriously. When a brand like Bata is
in a country for many years, there is a
tendency to keep doing the same thing.
But today’s consumer demands more -
they want lifestyle, they want a specific
“look,” and they want comfort.

In Bangladesh, the majority of the
population is under 35 years old. To at-
tract them isn’t a choice; it’s a necessity.
We are moving toward what I call “de-
mocratising” the product - democra-
tising comfort and design. This means
offering premium looks and styles that

PANOS MYTAROS

feel approachable and affordable to the
youth. You will see us becoming much
more relevant to them very soon.

Historically, Bata Bangladesh has
produced for the domestic market.
Is there any plan to begin export-
ing from here?

Traditionally, we produced a lot of
shoes here but did not export. That is
going to change. We are going to invest

in our manufacturing facilities in Bang-

ladesh to make better, more relevant
shoes. The goal is to export these shoes
to other. Bata countries globally. You

Jc

will see a significant increase in exports
from Bangladesh.

We see a shift toward synthetic
materials globally. Is Bata reduc-
ing its use of leather in favour of
synthetics?

We have to provide what the consumer
wants while keeping shoes affordable
for everyone. Leather remains a very
important and premium material in
the Bangladesh market. However, for
sneakers and lifestyle shoes, textiles
and synthetics are often better because
they are lightweight and breathable.

We will continue to offer leather for i
value and premium feel but won’t n
glect high-quality, competitive synthe
ic materials that allow for innovation.

Local brands like Apex have be-
come very strong competitors. Ho
does Bata plan to compete with
rising local players?

I have seen the market, and I see branc
like Apex have very nice stores an
good products. In fact, Bata original
“taught” shoemaking to this countr
and we are proud of that legacy. Bi
Bata cannot be a follower; we have |
stay ahead. To stay ahead, we will inni
vate, we will invest, and we will be ve:
clear about what our brand stands for.

How do you view the investment
environment in Bangladesh?

I find Bangladesh very welcoming to i
vestors. We have been here for decade
so we understand the ups and downs «
the economy. Policies change, but w
know how to handle that. It is a ve
good country to invest in, especially fi
manufacturing and exporting. We a
very positive about the environment.

What is your message for your
shareholders and consumers in
Bangladesh?

To the consumers: give us a little tim
but you will see Bata becoming mo:
relevant and our products becor
ing available to more people throug
higher distribution. To our investor
my target is double-digit growth eve:
year, A growth in the brand and tt
company is ultimately a growth for ti
investors too. We plan to invest “abs
lutely more” in this country.



