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Mohammad Shafiul Alam

Cabinet Secretary
Government of the People's Republic of Bangladesh

Bangladesh is marching firmly on the development highway under the charismatic leadership of the Honorable Prime Minister Sheikh
Hasina with a vision to build the Sonar Bangla, the dream of our Father of the Nation Bangabandhu Sheikh Mujibur Rahman. In this
journey of development, the Present Government is determined to take the country into a middle income one by 2021 and a happy,
prosperous and developed nation by 2041. Integrated efforts and initiatives along with the appropriate flourishment of the economic
prospects of each district of the country are crucial for achieving the vision. In this context district branding is being implemented
under the coordination of the Cabinet Division with the support of the a2i program of the Prime Minister's Office. The Cabinet
Division has already formulated a strategy for proper planning and implementation of district-branding.

One of the most important aspects of district-branding is the brand-book. It is an important and effective tool for showcasing
district-branding at home and abroad. I am absolutely delighted to know that Office of the Deputy Commissioner, Bhola is going to
publish a brand-book with the support of a2i program. I believe this Brand-Book will play a pivotal role in depicting district-branding
initiatives and implementation trajectory. I would like to thank all officials concerned with the preparation of the book.

( Mohammad Shafiul Alam)
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Md. Nojibur Rahman

Principal Secretary

Prime Minister's Office
Government of the People's
Republic of Bangladesh.

The mission of district branding is to achieve socio-economic development through promoting the uniqueness and the potential of each district.
The districts have diverse potential such as tourism, commercial products, local traditional food, history and heritage as well as peoples'
welfare-centric initiatives. District-Branding plays an important role in safeguarding and fostering the history, tradition and culture of the districts,
developing tourism industry, implementing 'one district one product’ programme and identifying and preserving the geographical indications (Gls).
One of the main objectives of District-Branding is to provide support in realizing the vision of the present government to become a middle income
country by 2021 and a prosperous and developed nation by 2041.

District-branding is closely linked with tourism. This initiative can play an important role in unleashing the potential of tourism in Bangladesh. In
this regard, all government and non-government organizations including Cabinet Division, Ministry of Public Administration, Ministry of Civil
Aviation and Tourism, Ministry of Cultural Affairs, Bangladesh Parjatan Corporation, Bangladesh Tourism Board can work together. The Prime
Minister's Office can provide all-out support as well.

All the districts of Bangladesh have already selected their branding areas, developed logos and made a three-year work plan with the support of the
a2i program of the Prime Minister's Office. One of the important initiatives of the districts to promote district branding at home and abroad is the
publication of the Brand Book. This document will remain as a foundation for future editions and landmark publication in the history of
district-branding at the same time.

I congratulate District Administration, Bhola, a2i and all concerned for publishing such an impressive and informative Brand Book and wish the
District-Branding initiative all the success.

(Md. Nojibur Rahman)
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Faiz Ahme

Secretary
Ministry of Public Administration
Government of the People's Republic of Bangladesh

Bangladesh has been moving forward in an overwhelming pace under the leadership of Honorable Prime Minister Sheikh Hasina, the daughter of
Father of the Nation Bangabandhu Sheikh Mujibur Rahman. In this development endeavor, the present government is committed to make
Bangladesh a middle income country by 2021 and a happy and prosperous country by 2041. To achieve these goals, it is necessary to unfold the
economic potentials of every region of Bangladesh. District branding is an integrated effort aiming at expansion of the distinct features and

potentialities of each district.

District branding can play an important role in the expansion of any famous product, implementation of special initiatives and the smooth
development of the tourism industry. All the districts of Bangladesh have already set up their branding issues and developed logos under the
leadership of the district administration with the support of the a2i Programme. At the same time the districts have been implementing time bound
work plan on branding. [ am happy to know that the districts are publishing brand books to highlight branding activities in a smart approach. [ hope
this brand book will be able to play an effective role in the promotion and progress of district branding initiatives.

1 express my sincere thanks to the district administration Bhola, a2i and all concerned for publishing such a beautiful and informative brand book.
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Md Shohiduzzaman

Divisional Commissioner
Barishal

District branding technique has been introduced to identify each district of the country in its own characteristics. This branding will play a very
vital role in the implementation of the model attributed by the present government and the sustainable development Goal (SDG) declared by the
United Nations. Each district comes under branding of its heritage, customs, special goods, tourist attraction, cultural characteristics etc. As a
result, the familiarity of Bangladesh will be further brightened in abroad. Bhola, the only island district of the country is located at the lower basin
of the Ganges. The history and heritage of this rivers locked district are identified with that of the other regions of Bengal. Being settled at the
estuary of the Bay of Bengal and silted by the river Meghna and Tentulia, the main feature of this Brand book is plains and plains everywhere.

However, the silvery Hilsha, rich natural and mineral resources, enormous greeneries, birds chirping, seasonal fruits have made this panoramic
Island district especially remarkable.

I welcome this grand initiative of publishing a brand book by the district administration Bhola under district Branding activities. I wish overall
success of this Brand book.

(Md. Shohiduzzaman)
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Md. Mustafizur Rahman, e

Joint Secretary,

Prime Minister's Office
&

Project Director, a2i.

Each district of Bangladesh possesses some unique features and potential. Some parts of this land have elegant natural beauty while the other parts
have historical archetypes and antiques. Some parts of this land have abundancy in agricultural products and some have special mouth watering
foods. Besides, the folk arts and cultural heritages signify some areas of the country. All the unique features and characteristics of each part of the
country need to be flourished not only within the country but also to the rest of the world to let everyone know about the beautiful Bangladesh and
to attract Foreign Direct Investment (FDI). From this perspective District-Branding is a unique and visionary initiative.

Bangladesh has been pacing forward with significant progress in all economic and social indicators led by the Honorable Prime Minister Sheikh
Hasina in building 'Sonar Bangla', the dream of the Father of the Nation Bangabandhu Sheikh Mujibur Rahman. The present government is
committed to building 'Digital Bangladesh' by 2021 and a happy and prosperous country by 2041. To realize these visions, the government has
taken up massive programs. As part of these programs to flourish the unique features and prospects of every districts and to accelerate the
momentum of socio-economic development, the initiative of 'District-Branding' has been undertaken by the a2i program of the Prime Minister's
Office.

Brand Book is a unique effort to impressively demonstrate the overall activities of District-Branding. This book will serve as a knowledge bank for
those who will be planning and implementing District-Branding later. For this reason, the district committee has been requested to publish this
document. Bilingual feature of this book has certainly added extra advantage regarding its use. | expect, new editions of this book will be published
in future and will play a crucial role in showcasing District-Branding at home and abroad.

My heartfelt thanks go to District Administration Bhola, a2i and all who contributed to this significant publication.

(Md. Mustafizur Rahman PAA)
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Mohammed Masud Alam Siddigue

Deputy Commissioner, Bhola

The present government has taken various strategies and initiatives to build Bangladesh as "Sonar Bangla" in true sense. Bangladesh
will become a middle-income country by 2021 and it will get a new identity as a developed and prosperous country through "Vision
2041". The history, heritage and the glory of every district will flourish through the District-Branding. In this way, different aspects of
the country will be known to the international community.

Bhola is the only island-district of Bangladesh which is full of natural beauty, distinctive cultural heritages and bio-diversity. The
panoramic beauty and the bio-diversity mark the island as the "Queen Island of Bengal". Manpura, Char Kukri Mukri, Dhalchar, Tarua
island, the mighty Meghna. the fast flowing Tentulia and the estuary of the Bay of Bengal have made this island-district very rich in
flora and fauna. All these attractions of this island-district are becoming popular among the beauty lover tourits.

The royal crabs of Tarua Island, the Kukri Mukri mangrove forest and deer in Manpura will definitely attract the tourists. Jacob Tower
of Charfassion, Fatema Khanam Jam-e-Mosque and the liberation war Museum at Bangla Bazar and Nizam Hasina Foundation at
Sadar Road are some other charming architectural beauty. The Meghna Channel is the richest sanctuary of Hilsa fish. Besides Hilsha,
other fresh water fishes are available here. Furthermore, the tourists will have a different taste of special kind of sweets made of
molasses and sour curd of fresh buffalo milk. Moreover, hospitality being the unique nature of the people here, it will take tourism to a
different height.

I strongly believe that 'Brand Book' published for District-Branding will introduce Bhola to the world in a different way. I wish this
Queen Island of Bengal, Bhola will be known to the world in a new form with her charming natural beauty and unique biodiversity.

(Mohammed Masud Alam Siddique)



Queen Istand Of Bengal

i




90°30" 90°40% BANGLADESH
%\ LAKSHMIPUR _
| WS I8
_ _ 05406 w 0706 m 0£:06 A
— E L L 1 1 | | = = J
0L S 0 S o\ i r —
10141S1a v'1I0OHg € . ; H cc
= y 01T
' 1 IND 6
i \;_u
P | ; _ .
'S
=
01 ' & o1 |
oZT 'S oCT
; 5 “
| g ]
o
0T
oL
0€ |
e2C
/ ov
: oZT
8 _
08
oCT
HS3IAV19Nv™ _ Vo 0€:06 CT
Dhalchar/| / 5 . 10 km
1 ]
90°30' 90°40" 90°50




S | anfiee st feena «9e A

3 | 6 TR (ST

© | TOEE dfsae SerREr
mmvﬁwﬁ’@mmw

asmm-wmmﬁw
a1 Bfer

v | FAfE

mwf&mv?srm?v@




Subject

. Branding logo design and naming
. Bhola at a glance
. Historical background of Bhola
. Bir Shrestha Shaheed Sipahi Mohammed Mostafa Kamal
. Bangla Bazar Independence Museum
. Bangla Bazar Fatima Khanam Jam-e-Mosque
. Hilsha
8. Betel Nut
9. Curd of fresh Buffalo Millk
10. Sweets of Ghuingarhat
11. Nizam Hasina Foundation Mosque
1. i




iR wEeeE feeee v e

tofEl coeia e e fowida «ag area
A AR @ (TR T AFOT 7¥7 G
CerETiR TATHBICS 4iRel <q | &Tghes i fow,
SRt &vasrel, ffeg @@ -t
TCE W ARG qR AT enEms
v ey Sfdy Jwe @ e A
zratz Queen Island of Bengal widfe Fiee
BT |

e tatErs pefite WARfPe SWer
TAfBRTg oE @EE @R ST s
TEE AT Wal Tew qENE AErsEr
I SMEA | &0 B W A e Agues
SRR AT B[ T2 Gfeqra SHeE @ TG
AR PF  WFSIrN WA 9 A
IfeEmme 0 Ofe AWEA 2B fZa
(4TS AR | AT I (GE ORI
wtafes oy Bfem e O HEE W e
gealfEg W fevaede e wr g9k Al
MeeE Lo g efgeend TAgee w4
TR | (EAE (9 &A1t SAREE g @I
eRIENE A qEl g Afere Twifde T
AEATOT WG (ST (FAE (AT
JCE |

-

ql corcl! g

Queen Island Of Bengal

Branding logo design and naming

The branding logo of Bhola district has
been designed and named in accordance
with the charming nature and
characteristics of this district. Because of
vast greenery, the natural beauty, the

variety of living conditions, and the

harmony among the people of different
classes, the name of this beautiful district
has been given as the Queen Island of
Bengal.

Logo Features: The logo of the riverine
Bhola district has been designed with the
shape of a sailing boat over the waving
water. First of all, the great liberation
war has been depicted in the letter 'B'
through the symbol of blood of the
martyred freedom fighters and our
self-sacrifycing mothers and sisters. The
main economic product of this district,
the Hilsa fish is shown in the blue
watershed in the letter 'O, and the betel
leaf tree is literally decorated with the
letter 'L'. At the end of the logo, the
rising sun and the flowing rivers are
placed as a symbol of new, emerging and
progressing Bhola.
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e
Information at a glance
Total area of the District 3403.48 Sq km
Length of the District 145 km
Width of the District 30 km
Average height of land from sea level | 12 Feet
Major Rivers Meghna, TentulipBuraghourango.
Traditional Food Buffalo C urd, B etel Nut, Betel leaves
Local Sweets
Total Population 2037201
Density of Population 598 Sq km
Administrative Information
U pazﬂa 7 (Bhola Sadar, Borhanuddin, Daulatkhan, Tazumuddin, Lalmohan, Charfassion, Manpura)
Police Station 10
Municipality J
Police Fari |
Investigation Center 10
Union 70
Village 473
Bt Bhel.> 20

o Bk o B




ST GfSgie o

(oI AP O daoe 4.
BEEW w2 Ywoo .

@ BT T @ SN CAT WA deoo A
RIS Tl TG

TR T (O T2

AT (ST AT BRI AT
ATBI T HFeT SrEArers

TR BArS: Sre8 R

TEEIT BaIS: 0 (TN S5b-8

ey (SF WEPHIE OFB: (IS
BTSSR (IS RS )
IfETEare (159 72: ob

o % e Yo ferm s5ad &L

Atz coten oy Bwea IR @ S
(TRt <R, FEwe A, A e
€ TEEISE (O @ (aERl WA @R ARG
afersiter & SFATATAT (ST '@ (SOfET T |

4

9l corel

Queen Island Of Bengal

Historical Backround of Bhola

Settled as an Island: 1235 AD.

Farming Started: 1300 AD.

Arrival of Mogh and Portuguese: 1500 AD.
Former District: Bakergonj.

Sub-Division: Bhola Sub-Division

Named after Bhola Gazi patni (boatman)
Ancient Name: South Shahbajpur.

Upgraded as Sub-Divition: 1854 AD.
Established as District: 01 February 1984 AD.
carly location of Bhola District: In Amania of
Doulatkhan (Now eroded by River)

Sector at Liberation War. Sector 09,

Free Bhola Day: 10 December 1971 AD.
Border: Barisal. Patuakhali District & Tentulia
River are in the West. Meghna River.

48 Laxmipur & Noakhali District at the East.

Some parts of Barisal District and Meghna
River at the North. The Bay Of Bengal is in the
South of the District.
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Bir Shrestha Shaheed Sipahi Mohammed Mostafa Kamal
Date of birth: 16 December 1947

Date of martyrdom: 18 April 1971

Place of martyrdom: Akhaura, Brahmanbaria
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Hilsha

Bhola- a land of paddy,
_ betel nut and Hilsha goes
the saying about this
district. Bhola is one of the
hubs for silver Hilsa fish
and famous for its taste
and size. About 33
percent of the national
production of hilsha
comes from Bhola.
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Betel Nut

the villages where the plantations of betel nuts
seen on both sides of the road.

Bhola district has been famous for betel nut since its
ancient time. A large quantity of betel nut is produced
every year. There are thousands of hectres of land in
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- Bhola. Locally it is known

foods

as "Mahisha Doi".
Serving the curd to the
guests after the feast is a
tradition in Bhola. There
is a huge demand of this
curd in different regions
of the country because
of its food value and
originality.
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Nizam Hasina Mosque, Bhola Sadar

Nizam Hasina Foundation mosque is a modern, architecturally
~ attractive structure with scenic beauties located at Ukilpara,
downtown of Bhola. It was built under the supervision of Nizam
~ Hasina foundation.
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34.5 Megawatt

Power Station,
Bhola Sadar

The 34.5 Megawatt gas based
rental power station which is
situated at Kheyaghat road,
Bhola. The electricity produced
here has prospect to
contribute to national grid after
meeting local demand.
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Jakob Tower

Jacob tower is on of the most
attractive place for the
tourists. The tower was built
using the most modern
technology. It is situated in
the headquarter of the
charfassion upazila and is
70km away from Bhola
district. The height of the
tower is 225 feet from the
ﬁround. Standing at the top

oor of the tower and keeping
eyes in the binoculars one can
have a very clear and close
look over the reserve forest of
char Kukri Mukri, beautiful
greeneries of the
sorroundings, Tarua beach,
dream island char peal of
Manpura, Nijhum dheep
(Island) of Hatia, and the huge
splashes of blue water of the

ay of Bengal. Shutting the
eyes, one can feel and hear the
murmuring sound of the
waves of the Bay of Bengal
About 100 km radius area
centering the tower is clearly
visible from the tower. When
you are at the top of the tower
it may seem that you are
floating on a charriot of
clouds and have a feeling of
cotton like clouds.
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Charfassion

Charfassion farm house can be
an Ideal e 'an centre for the
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Bhola is famous for
Buffalo farms locally
named bathan. There
are  more than 50
Buffalo farms in various
' char islands of the
district. Hundreds of
kilograms of milk are
collected from these
farms everyday and
famous curds, cheese
and ghees are made
from this milk.
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Deputy Commissioner's
(DC)'(Ifﬁﬁe“thﬂa'
The Office of the Bs‘pnty-
Commrss:at;gr (DC) _is

sub- dmsmnal set-up
Ioglsllcs Tlu: DC' as thé.
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2000 @ vim:: Bhola

TW e ;[fg_j In 1988 Bhola
. District Board was
WW AT . : formed under Zilla
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Eull " - 1 L Hm The activities of the
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District Council run
by a body comprised
of a Chairman,
fifteen Members and
five reserved female
members in a
process of indirect
election.
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Bhola Municipality -

Bhola Municipality is a

. very old local

government body in
bhola district. It was
established in 1920. It
is a grade-01
municipality. The
municipality building is
built like an ancient
Roman colosseum
architecture and it is
surrounded by
beautiful fountain and
architectural
monuments.
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Historical Bhola Govt. High School

Bhola govt. high school is one of the oldest and the best schools in the
south-east region of the country. It was established at Natun Bazar,
Bhola in 1906. At the time of Swadeshi movement the school was burnt
by the terrorists. The school was reestablished in 1918 at its present
place. This school is well known for its age old traditional heritage in
the district.
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Hilsa Fountain, another fascinating attraction of Bhol unicipality
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Tourism Prospects

Although, Bhola, the only Island-district has great tourism prospect, it is known across the country as a sanctuary of hilsha fish. Wonderful natural

ql coren

Queen Island Of Bengal

environment, biodiversity and journey in water ways made this area a great attraction for tourists. Bhola is water locked by the mighty Meghna, tidal
Tentulia and the basin of Bay Bengal all around. Various species, plants and animals are living in the mangrove forest of Char Kukri Mukri. Beauty
of Tarua sea beach, scenic beauty of island, deer in Manpura, royal crabs charms the tourist minds. Besides, some architectural beauties added

additional attraction.

Through launch journeys at night, one could reach this island watching the mighty Meghna and its wave. On the way delicious food of Hilsha fish,

prawn and different items of fishes are served. The outstanding architectural beauty of Fatema Khanom Jam-e-Mosque, Jacob Tower and the Nizam
Hasina Mosque are great attraction. The Independence Museum at Bangla bazar reserves the relics of Liberation War. Reaching the top of Jakob

Tower and keeping eye on telescope, one can have a look on deep greenery and vast water of the Bay of Bengal. Surely, Manpura, Char Kukri Mukri,

Dhalchor all these small islands of Bhola will not disappoint the inquisitive and exploring mind of the travelers.

Major Tourist Spots

Name Location Distance from Bhola Sadar Route to reach

1 | TulaTuli ghat 7 km

2 | llisha Ghat 12km Sadarghat, Dhaka to Khyaghat Bhola

3 | Velumiaghat 12km by Launch

4 | Bagmara Bridge, Kheya ghat Bridge Bhola Sadar 15km, 7km and Local Transport

5 | Fatema Khanom Jam-e-Mosque 12km

6 Mizam Hasina Mosgque 1km

7 | Tentulia River Eco Park Borhanuddin 30km Sadarghat, Dhaka to Borhanudd
Launch and Local Transport

8 Mangol sikdar ghat L] Sadarghat, Dhaka to Lalmohan by

9 | Sajeeb Wazed Digital park Lalmohan 50km Launch and Local Transpor

10 | Jakob Tower i)

11 | Farm House Charfassion 95km Sadarghat, Dhaka to Charfassion

12 | Char Kukri Mukri ok Launch and Local Transpor

Mangrove forest

13 Tarua Sea Beach 132::

14 Dhal Char Manpura 100km

15 Manpura Island 100km Sadarghat, Dhaka to Manpura by

16 | Picnic Spot of Manpura Launch
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Branding Subject: Tourism (Queen Island of Bengal)
Three-year work plan

Sl Objectives Time Frame

01 Publishing Brand Book Completed

02 Publicity Running

03 Arranging District Branding fair October 2018

04 Sending Proposal to the Ministry of Health and Family Welfare for appointing the doctors. nurses and staff' in | October 2018
250 bed hospital

05 Publishing District Branding web page July 2018

06 Repairing roads December 2018

07 Sending proposal to the Ministry of Civil Aviation and Tourism for constructing modern rest house and | July 2018
amusement facilities

08 Ensuring full time security at the tourist spots July 2018

09 Sending Proposal to the Ministry of Disaster Management and Relief (MoDMR) for Construction of three 5 | July 2018
storied cyclone cenire.

10 Ensuring health care facilities at the tourist spots December 2018

11 Construction of public toilet at the tourist spots October 2018

12 Construction of watch tower at the sea beach December 2018

13 Sending proposal to the BIWTA for constructing Launch Terminal/ Landing Station at Char Kacchapia and | July 2018
Kukri Mukri

14 Launching specialized transport network for different tourist spots from different points through discussion | July 2018
with the Transport Association

15 Arranging boat trip on selected locations of Char Kukri Mukri July 2018

16 Installing LED lights to bring all the tourist spots into focus October 2018

17 Setting up Information Help Desk with modern facilities at the entrance October 2018
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Three-year work plan
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Sl Objectives Time Frame
18 Sending proposal to the Ministry of Environment, Forest and Climate change for excavating a fresh water | July 2018
pond/ lake for tourist attraction as well as to provide drinking water for the animals and birds
19 Setting up four deep Tube-well to ensure pure drinking water July 2018
20 Installing waste bins at different spots of Bhola town and municipality areas October 2018
21 Ensuring first-aid arrangement at the tourist spots July 2018
22 | Appoint skilled and trained “Guide™ to help the tourists with information at every tourist spot July 2018
23 Recruiting necessary Ansar and security personnel July 2018
24 Installing plaques at convenient places with the contact numbers of Deputy Commissioner. Upazila Nirbaht | July 2018
Officer (UNO) and Officer-In-Charge (OC) and Custodian concerned at the tourist spots
25 Inviting the educational institutions to visit the places August 2018
26 Using branding logo on T-shirt, pad and invitation cards etc Running
27 Sending proposal to the Ministry of Power., Energy and Mineral Resources for establishing Diesel based | September 2018
power station or mini solar grid
28 Publishing Branding Souvenir August 2018
29 Construction of District Branding Monument December 2018
30 Organizing cultural programme or competition for District Branding August 2018
Information about Hotel (Resident) Guest House
Name Address Type Mobile Nubmer
Heed Bangladesh Kheyaghat Road. Bhola AC/ Non AC
Grameen Jano Unnayon Sangstha Kheyaghat Road. Bhola AC/ Non AC 01865036601
Zila Parishad Dak Banglo College Road. Bhola AC/ Non AC 01918006465
LGED College Road. Bhola AC/ Non AC 049161378
g
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The Hotel Papillon Jaman Centre (Four Floor), Sadar Road, Bhola | AC/ Non AC 01711375621
Hotel Bay Island Sadar Road. Bhola AC/ Non AC 01709287853
Hotel Asia International Sadar Road. Bhola AC/Non AC 01711348726
Hotel Crystal Inn Sadar Road. Bhola AC/ Non AC 01795211511
Hotel Z International Jahangir Plaza, Sadar road, Bhola AC/ Non AC 01748989111
Hotel Afroz International Sadar Road. Bhola AC/ Non AC 01715677338
Hotel Paradise Chak Bazar, Sadar Road, Bhola AC/ Non AC 01758316011
Hotel Grand Azahar Mohajan Potti, Sadar Road. Bhola AC/Non AC 01761794204
Information about Hotel and Restaurant
Name Address Type Mobile Nubmer

BFG Sadar Road. Bhola Chinese & Bangla Food | 01768999990
Trishana Chinese & Restaurant Komofully Market. Sadar Road. Bhola Chinese & Bangla Food

Star Garden & Chinese Restaurant Bangla School More, Sadar Road, Bhola | Chinese & Bangla Food

Queen Island & kitchen Natun Bazar, Bhola Thai, Chinese & Indian Food [ 01704828518
Sharma House Sadar Road. Bhola Chinese & Bangla Food 01610101900
New Alauddin Hotel Sadar Road. Bhola Bangla Food 01712416857
Hotel Nur jahan Sadar Road. Bhola Bangla Food 01714893042
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