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Indicators 2024-25 2025-26
(3" quarter)
1. Proportion of households with Radio 15.3 15.1
2. Proportion of households with 59.6 58.8
Television
3. Proportion of households with Fixed 0.8 0.7
phone
4. Proportion of households with Mobile 98.9 98.9
phone
5. Proportion of households with Smart 72.7 73.4
phone
6. Proportion of households with any 98.9 98.9
Fixed or Mobile phone
7. Proportion of households with Mobile 98.0 98.2
phone only
8. Proportion of households with both 0.8 Ui/
Fixed and Mobile phone
9. Proportion of households with 9.0 9.0
Computer
10. Proportion of households with Soit 57.4
Internet
11. Proportion of households with 98.5 98.5
Electricity
Access to Households %)
H 2024-25 2025-26 (3rd quarter)
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Indicators 2025-26 2025-26 2025-26
(1t quarter) (2" quarter) (3' quarter)
1. Proportion of households with 15.1 15.2 15.1
Radio
2. Proportion of households with 58.9 SOM 58.8
Television
3. Proportion of households with 0.8 0.7 0.7
Fixed phone
4. Proportion of households with 98.9 98.9 98.9
Mobile phone
5. Proportion of households with 72.4 73.0 73.4
Smart phone
6. Proportion of households with 98.8 98.9 98.9
any Fixed or Mobile phone
7. Proportion of households with 98.0 98.2 98.2
Mobile phone only
8. Proportion of households with 0.8 0.7 0.7
both Fixed and Mobile phone
9. Proportion of households with 9.1 8.9 9.0
Computer
10. Proportion of households with 56.2 SYL2 57.4
Internet
11. Proportion of households with 98.9 98.6 98.5
Electricity
Access to households by Quarter (%)
Radio M Television
B Fixed phone B Mobile phone
Smart phone M any Fixed or Mobile phone
= Mobile phone only M both Fixed and Mobile phone
Computer Internet
98.9 98893 98.9 98.9 932
2.
58.9 57 2
15.
0.8
2025-26 (1st quarter) 2025-26 (2nd quarter) 2025-26 (3rd quarter)

Proportion of Individuals
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Indicators 2024-25 2025-26
(3" Quarter)

1. Proportion of individuals using 88.4 89.5
Mobile phone
2. Proportion of individuals who 64.4 65.4
owning Mobile
phone (SDG Indicator)
3. Proportion of individuals using 11.3 11.7
Computer
4. Proportion of individuals using 53.4 58.6

Internet (SDG Indicator)




Use of Individuals (%)
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Indicators

1. Proportion of individuals using
Mobile phone

2. Proportion of individuals who
owning Mobile

phone (SDG Indicator)

3. Proportion of individuals using
Computer

4. Proportion of individuals using
Internet (SDG Indicator)

2025-26  2025-26  2025-26
(1*Quarter) (2" Quarter) (3" Quarter)

80.6 89.4 89.5

56.5 65.5 65.4

10.0 11.4 11.7

48.9 584 58.6




Use of Individuals by Quarter (%)
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2025-26 (1st Quarter) 2025-26 (2nd Quarter) 2025-26 (3rd Quarter)

Proportion of Individuals

m Using Mobile phone ® Owning Mobile phone m Using Computer = Using Internet
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