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Indicators Rural Urban Total

1. Proportion of households with Radio 129 | 202 | 15.2

2. Proportion of households with Television 594 | 729 | 63.6
3. Proportion of households with Fixed phone = 0.5 1.5 0.8
4. Proportion of households with Mobile phone | 98.7 | 98.9 | 98.7
5. Proportion of households with Smart phone = 69.1 = 79.2 | 723

6. Proportion of households with any Fixed | 98.7 | 98.9 | 98.7
or Mobile phone
7. Proportion of households with Mobile 982 974 | 979
phone only
8. Proportion of households with both Fixed | 0.5 1.5 0.8
and Mobile phone
9. Proportion of households with Computer = 3.7 = 213 = 9.2

10. Proportion of households with Internet | 48.2 | 61.6 | 524
11. Proportion of households with Electricity =~ 98.9 | 99.5 & 99.1

Access to Households by Locality (%)
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1. Proportion of households 12.8 | 20.3 15.1 | 129 | 20.2 15.2
with Radio

2. Proportion of households 563 | 793 | 63.5 | 594 | 729 | 63.6
with Television

3. Proportion of households 0.4 1.5 0.8 0.5 1.5 0.8
with Fixed phone

4. Proportion of households 98.6 | 989 | 98.7 | 98.7 | 98.9 | 98.7
with Mobile phone

5. Proportion of households 66.7 | 77.8 | 70.1 | 69.1 79.2 | 723
with Smart phone
6. Proportion of households 98.7 | 99.0 | 98.8 | 98.7 | 98.9 | 98.7
with any Fixed or Mobile
phone

7. Proportion of households 982 | 974 | 98.0 | 982 | 974 | 979
with Mobile phone only
8. Proportion of households 0.4 1.5 0.8 0.5 1.5 0.8
with both Fixed and Mobile
phone

9. Proportion of households 3.6 21.5 9.2 3.7 21.3 9.2
with Computer
10. Proportion of households 46.0 | 60.2 | 504 | 482 @ 616 | 524
with Internet
11. Proportion of households 97.8 | 99.2 | 982 | 989 | 99.5 | 99.1

with Electricity
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I Indicators 2023 202425 202425

(1% Quarter) (2" Quarter)

1. Proportion of households with Radio 14.9 15.1 15.2
2. Proportion of households with Television 62.2 63.5 63.6
3. Proportion of households with Fixed 0.7 0.8 0.8
phone
4. Proportion of households with Mobile 97.9 98.7 98.7
phone
5. Proportion of households with Smart 63.3 70.1 72.3
phone
6. Proportion of households with any Fixed 97.9 98.8 98.7
or Mobile phone
7. Proportion of households with Mobile 97.9 98.0 97.9
phone only
8. Proportion of households with both Fixed 0.7 0.8 0.8
and Mobile phone
9. Proportion of households with Computer 8.9 9.2 9.2
10. Proportion of households with Internet 43.6 50.4 52.4
11. Proportion of households with 99.1 98.2 99.1
Electricity




Proportion of Households

Access to households by Year (%)
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1. Proportion of individuals using Mobile phone 89.3 92.2 90.2
2. Proportion of individuals owning Mobile phone 62.4 71.1 65.1
3. Proportion of individuals using Computer 3.8 20.7 9.0
4. Proportion of individuals using Desktop 1.6 59 2.9

5. Proportion of individuals using Laptop 1.3 7.0 3.1

6. Proportion of individuals using Tablet 0.9 7.8 3.1

7. Proportion of individuals using Internet 37.8 68.4 47.2
8. Proportion of individuals using the Internet, by frequency

At least once a day 74.1 77.1 75.4
At least once a week but not every day 19.0 17.6 18.4
Less than once a week 7.0 5.3 6.3

Use of Individuals by Locality (%)
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Rural | Urban | Total = Rural | Urban | Total
1. Proportion of individuals using 90.2 92.3 90.9 | 89.3 92.2 90.2
Mobile phone
2. Proportion of individuals owning 61.3 71.8 64.5 | 624 71.1 65.1
Mobile phone
3. Proportion of individuals using 3.6 20.9 8.9 3.8 20.7 9.0
Computer
4. Proportion of individuals using 1.4 6.6 3.0 1.6 5.9 2.9
Desktop
5. Proportion of individuals using 1.4 6.4 2.9 1.3 7.0 3.1
Laptop
6. Proportion of individuals using 0.9 7.9 3.0 0.9 7.8 3.1
Tablet
7. Proportion of individuals using 36.5 71.4 457 | 37.8 68.4 47.2
Internet
8. Proportion of individuals using the Internet, by frequency
At least once a day 68.5 76.8 71.5 | 74.1 77.1 75.4
At least once a week but not every day | 22.1 17.6 | 20.5 | 19.0 17.6 18.4
Less than once a week 9.3 5.6 8.0 7.0 5.3 6.3
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Indicators 2023 2024-25 2024-25
(1 Quarter) (2" Quarter)

1. Proportion of individuals using Mobile 90.5 90.9 90.2
phone
2. Proportion of individuals who owning 63.8 64.5 65.1
Mobile phone (SDG Indicator)
3. Proportion of individuals using Computer 7.9 8.9 9.0
4. Proportion of individuals using Desktop 2.6 3.0 2.9

5. Proportion of individuals using Laptop 3.1 2.9 3.1

6. Proportion of individuals using Tablet 2.2 3.0 3.1

7. Proportion of individuals using Internet 44.5 45.7 47.2
(SDG Indicator)

8. Proportion of individuals using the Internet, by frequency

At least once a day 71.7 71.5 75.4
At least once a week but not every day 21.6 20.5 18.4
Less than once a week 6.7 8.0 6.3

Use of Individuals by Year (%)
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