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Indicators Rural Urban Total‘

1. Proportion of households with Radio 15.1 18.3 16.1

2. Proportion of households with Television 585 81.9 65.8

3. Proportion of households with Fixed 0.5 1.7 0.9
phone
4. Proportion of households with Mobile 98.9 99.4 99.0
phone
5. Proportion of households with Smart 71.8 81.6 74.9
phone

6. Proportion of households with any Fixed @ 98.9 99.4 99.0
or Mobile phone

7. Proportion of households with Mobile 98.3 97.7 98.1
phone only
8. Proportion of households with both 0.5 1.6 0.9

Fixed and Mobile phone
9. Proportion of households with Computer 3.7 21.9 9.4

10. Proportion of households with Internet 56.4 65.4 59.2

11. Proportion of households with 98.0 99.2 98.4
Electricity

Access to Households by Locality (%)
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Indicators 2024-25 (3" Quarter) 2024-25 (4" Quarter)
Rural Urban Total Rural Urban Total

1. Proportion of households with | 143 184 156 15.1 183 16.1
Radio

2. Proportion of households with  58.5 81.9 658 585 819 65.8
Television

3. Proportion of households with 04 1.8 09 05 1.7 09
Fixed phone

4. Proportion of households with  98.8 98.7 987 989 994 99.0
Mobile phone

S. Proportion of households with  71.1 80.7 74.1 ' 71.8 81.6 74.9
Smart phone

6. Proportion of households with  98.8 98.7 987 989 994 99.0
any Fixed or Mobile phone

7. Proportion of households with 983 1 969 979 983 97.7 98.1
Mobile phone only

8. Proportion of households with 04 1.8 09 05 1.6 09
both Fixed and Mobile phone

9. Proportion of households with 3.6 ' 21.6 92 37 219 94

Computer
10. Proportion of households with 54.0 64.8 573 564 654 592
Internet
11. Proportion of households with 98.0 1 99.2 983 98.0 99.2 984
Electricity
GRS gamyee ResFe (3=t 6wm):
Indicators 2024-25  2024-25  2024-25  2024-25
(1 Quarter)  (2"Quarter) (3" Quarter) (4™ Quarter)
1. Proportion of households with 15.1 15.2 15.6 16.1
Radio
2. Proportion of households with 64.8 66.1 65.8 65.8
Television
3. Proportion of households with 0.7 0.8 0.9 0.9
Fixed phone
4. Proportion of households with 98.7 98.7 98.7 99.0
Mobile phone
5. Proportion of households with 70.1 72.3 74.1 74.9
Smart phone
6. Proportion of households with 98.7 98.7 98.7 99.0
any Fixed or Mobile phone
7. Proportion of households with 98.0 97.9 97.9 98.1
Mobile phone only
8. Proportion of households with 0.7 0.8 0.9 0.9
both Fixed and Mobile phone
9. Proportion of households with 9.2 9.1 9.2 9.4
Computer
10. Proportion of households 50.4 52.5 57.3 59.2
with Internet
11. Proportion of households 98.3 99.1 98.3 98.4
with Electricity
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Indicators 2023 2024-25

1. Proportion of households with Radio 14.9 15.5
2. Proportion of households with Television 62.2 65.6
3. Proportion of households with Fixed phone 0.7 0.8
4. Proportion of households with Mobile phone 97.9 98.8
5. Proportion of households with Smart phone 63.3 72.8

6. Proportion of households with any Fixed or Mobile phone =~ 97.9 98.8
7. Proportion of households with Mobile phone only 97.9 98.0

8. Proportion of households with both Fixed and Mobile phone 0.7 0.8
9. Proportion of households with Computer 8.9 9.2
10. Proportion of households with Internet 43.6 54.8
11. Proportion of households with Electricity 99.1 98.5

Access to households by Year (%)
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Indicators Male Female Total

1. Proportion of individuals using Mobile phone 90.3 86.1 88.2
2. Proportion of individuals owning Mobile phone ~ 72.7 D) 64.8
3. Proportion of individuals using Computer 10.4 7.5 9.0

4. Proportion of individuals using Internet 52.9 44 .4 48.6

Use of Individuals by Gender (%)

--_

Using Mobile  Owning Mobile Using Computer Using Internet
phone phone

Proportion of Individuals

B Male ®Female ®mTotal

G Rem (FRibfeles gave e (Ife Ae):

Indicators 2024-25 2024-25
(3" Quarter) (4™ Quarter)
Male Female Total Male Female Total

1. Proportion of individuals 90.2 85.7 88.0 = 903 86.1 88.2
using Mobile phone

2. Proportion of individuals 72.7 57.1 64.8 727 57.2 64.8
owning Mobile phone

3. Proportion of individuals 10.3 7.6 9.0 10.4 7.5 9.0
using Computer

4. Proportion of individuals 52.4 43.7 48.0 529 44.4 48.6

using Internet
@EF G fefes gamyEe Ruasd (Jfes Ahcn:
Indicators 2024-25 2024-25 2024-25 2024-25
(1%t Quarter) (2"! Quarter) (3" Quarter) (4" Quarter)
1. Proportion of individuals 87.4 90.1 88.0 88.2
using Mobile phone
2. Proportion of individuals 64.5 65.1 64.8 64.8
owning Mobile phone
3. Proportion of individuals 8.9 9.0 9.0 9.0
using Computer
4. Proportion of individuals 45.7 47.2 48.0 48.6

using Internet
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Indicators 2023 2024-
25

1. Proportion of individuals using Mobile phone 90.5 88.4
2. Proportion of individuals who owning Mobile 63.8 64.8
phone (SDG Indicator)

3. Proportion of individuals using Computer 7.9 9.0
4. Proportion of individuals using Internet 44.5 474
(SDG Indicator)

Use of Individuals by Year (%)
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