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Minister
Ministry of Planning
Government of the People’s
Republic of Bangladesh

Message

It is an immense pleasure for me to know that Bangladesh Bureau of Statistic, the National
Statistical Organization (NSO), has constructed first-everfull-scale Tourism Satellite Account
(TSA) with reference year FY2018-19. Tourism plays an important role in the country’s
economic growth and creates a significant number of jobs to the people of the country.
Besides, inbound tourism activities may be an important tool to earn a huge amount of
foreign currency. At the same time, tourism has a beneficial impact on the balance of
payment (BOP) of the country. | think this is an important publication of BBS that bestows
the wide-ranging findings available from the first-ever domestic and outbound tourism
survey. Moreover, this publication presents the key aggregates derived through Tourism
Satellite Accounts (TSA), FY2018-19 like Tourism Direct Gross Value Added (TDGVA),

Tourism Direct Gross Domestic Product (TDGDP) and Tourism Direct Employment.

| am confident that the policy-relevant key indicators related to the tourism and satellite
accounts presentedin this publication will assist policymakers, planners, and researchers in
obtaining a clear and accurate picture of the current state of the tourism industry in
Bangladesh, allowing for better planning and informed decision-making. | would like to
express my heartfelt congratulations to the Bangladesh Bureau of Statistics (BBS) for taking
the effort to create the first-ever full-scale Tourism Satellite Account (TSA) with reference

year FY 2018-19 integrating both demand and supply side data.

I would like to thank Mr. Muhammad Yamin Chowdhury, Secretary, Statistics and
Informatics Division (SID) as well as Mr. Mohammad Tajul Islam, Director General, BBS, and
their colleagues in BBS and SID for their hard work in preparing the Tourism Satellite
Account, which has contributed to the timely publication of this report and the success of

this initiative.

Dhaka M. A. Mannan, MP
June 2021
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Secretary
Statistics and Informatics Division (SID)
Ministry of Planning
Government of the People’s Republic of
Bangladesh

Foreword

It is universally recognized that tourism plays a vital role in the economic, social, and cultural
development of a country. Tourism performs a substantial role in stimulating economic growth and
creating job opportunities. Tourism also promotes the export of local products. For many countries,
tourism is an important source of foreign exchange earnings. International tourism directly affects
the balance of payments as an invisible export entry. In addition, tourism has a beneficial impact on
the society and culture of a country.

Bangladesh is blessed with enormous natural resources as well as beauty like rivers, coasts and
beaches, religious places, forests, waterfalls, tea gardens and many others. The Cox’s Bazar Beach,
located at Cox’s Bazar in Chattogram Division, is the longest unbroken natural beach in the world.
Currently, there are three world heritage sites in Bangladesh as inscribed in UNESCO’s world
heritage list and another 5 sites are present in tentative list. Considering all these factors, one could
obviously argue that Bangladesh has vast potential to attract foreign tourists and in near future
tourism may emerge as an important economic sector as well as one of the principal sources of
foreign exchange earnings.

The Tourism Satellite Account (TSA) is a standard statistical framework and the main tool for the
economic measurement of tourism. The compilation of the Tourism Satellite Account (TSA) is a
complex and robust work, and therefore, it is a great deal of pleasure for me to learn that
Bangladesh Bureau of Statistics (BBS) prepared first-ever full-scale TSA for the financial 2018-19 with
a view to providing macro-economic aggregates to describe the size and importance of the tourism
sector of Bangladesh. This publication presents in greater detail the structure of tourism activities,
tourism supply, tourism demand, Tourism Direct Gross Value Added (TDGVA), Tourism Direct Gross
Domestic Product (TDGDP), Tourism Direct Employment, etc., and it is our pleasure and honor to
introduce this newfangled publication to you all.

| am confident enough that the data and information presented in this publication will be useful for
the planners, policymakers, researchers and other potential stakeholders, who have reasons to be
concerned with the economic performance of the tourism sector of the country.

I would like to express my sincere thanks to the Director General, Bangladesh Bureau of Statistics
(BBS) for the successful implementation of a standardized TSA of Bangladesh for the fiscal year 2018-
19, aswell asto all those at the SID and BBS who worked hard to ensure the report's publication.

Dhaka Mohammad Yamin Chowdhury
June 2021 Secretary
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Director General
Bangladesh Bureau of Statistic
Ministry of Planning

Preface

Tourism is one of the vital sector for socio-economic development of a country. At present, tourism is
one of the fastest-growingindustries whichisanimportant source of foreign earnings as consideration.
Besides, tourismis an effective component for employment generation and poverty reduction for notable
of the marginalized people of the country. Bangladesh currently hosts three world heritage sites
respectively, the Sundarbans (the abode of Royal Bengal Tigers), the BuddhistVihara atPaharpur and the
historicSaat Gombuj Mosque of Bagerhat. The Cox’s Bazar Beach is the longest unbroken natural beach
in the world and topmost tourist destination of Bangladesh. Bangladesh, endowed with scenic beauty
and diverse types of historical heritage, has enough potentiality and possibilities to attract more and
more foreign travelers. In this contex for strengthing the database of tourismrelated information BBS has
compiled an ever-first full-scale Tourism Satellite Account (TSA) with reference year 2018-19. It is
mentioned thatit has constructed by the International Standard and Methodological Recommendations
of the UN World Tourism Organization (UNWTO).

This publication presents the structure of the country’s domestic, outbound and inbound tourism
activities. In addition to that, this report is also furnished with different macro-economic aggregates
related to the tourismsector. Detailed data on tourism consumption and production account of tourism
industriesareincluded here. As a result, the data and information presented in this report, which is the
firstof its nature in Bangladesh, would be useful for the planners’ policymakers, researchers and other
stakeholders.

I would liketo express my gratitude and thank to Mr. Mohammad Yamin Chowdhury, Secretary, Statistics
and Informatics Division (SID) for giving necessary suggestions and guidance in accomplishing this task
successfully. | extend my thanks to Mr. Ziauddin Ahmed, Director, National Accounting Wing (GDP and
Foreign Trade), Mr. Tufail Ahmed, Project Director, Modernization of National Accounts Statistics Project
and all relevant official of BBS and SID for their continuous supportand efforts for compilation of the full -
scale publication with reference year 2018-19 in an effective manner and timely fashion.

My sincere thanks are also due to the members of the Project Implementation Committee (PIC) and
participating relevant officials of the Bangladesh Parjaton Corporation for providing advice and
wholehearted cooperation for the compilation of this publication.

Suggestions and recommendations for further improvement of this publication will be highly appreciated.

Mohammad Tajul Islam

Dhaka Director General

June 2021
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BPC Bangladesh Parjatan Corporation
BPM6 Balance of Payments and International Position Manual, sixth edition
CE Compensation of Employees
CFC Consumption of Fixed Capital
CIS Change in stocks
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DTS Domestic Tourism Survey
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GFCF Gross Fixed Capital Formation
GVA Gross Value Added
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ISIC International Standard Industrial Classification
IUOTO International Union of Official Travel Organizations
n.e.c. Not elsewhere classified
NAS National Accounts Statistics
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NGO Non-Governmental Organization
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NRB Non-Resident Bangladeshi
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OS/Mi Operating Surplus/Mixed Income

PFCE Private Final Consumption Expenditure

PPS Probability Proportionate to Size
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SID Statistics and Informatics Division

SNA System of National Accounts

SRS Simple Random Sample

SUT Supply and Use Table
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TSA Tourism Satellite Account

TSA: RMF Tourism Satellite Account: Recommended Methodological Framework
TT™ Trade and Transport Margins

UNESCO United Nations Educational, Scientific and Cultural Organization
UNSC United Nations Statistical Commission

UNWTO UN World Tourism Organization

VAT Value Added Tax

WB World Bank
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WTTC World Travel & Tourism Council
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Inbound tourism

Inbound tourism expenditure
Inbound tourism consumption
Vacation home/accommodation
Internal tourism

Internal tourism expenditure
Internal tourism consumption
International visitor

Same-day visitor

National tourism

National tourism consumption
Visitors’ expenditure

Domestic visitor

Domestic tourism

Domestic tourism expenditure
Domestic tourism consumption
Visitor

Tourism

Tourism non-specific products
Tourism sector

Tourism direct gross domestic product
Tourism direct gross value added
Tourism balance of trade
Tourism expenditure

Tourism consumption

Tourism industry

Gross Value added of tourism industries
Tourism gross domestic product
Tourism satellite account aggregates
Tourism-specific products
Tourism-characteristics activities
Tourism-characteristic products

Tourism-connected activities
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Package tour
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Main purpose of trip

Overnight visitors
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Usual environment
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Key Findings

Domestic Tourism

Households reporting at least one trip ('000) 25,825

a. Same-day trip only
b. Overnight trip only
c. Both
Households not having tourists ('000)
Total household ('000)
Number of trips ('000)
a. Same-day trip only
b. Overnight trip only
Total
Number of visitors ('000)
a. Same-day trip only
b. Overnight trip only
Total
Number of visitors per trip
a. Same-day trip only
b. Overnight trip only
Both
Main purpose of trips (‘000)
Holiday, leisure and recreation
Visiting friend and relatives
Education and training
Health and medical
Pilgrimage and religious activities
Shopping
Business/ professional
Sports
Picnic
Others
Total
Average Expenditure per trips (Tk.)
a. Same-day trip only
b. Overnight trip only

548
8,368
16,910
13,591
39,417

59,550
67,798
127,348

161,977
164,661
326,638

2.72
2.43
2.56

6,621
73,070
1,572
20,760
3,001
11,908
4,517
167
4,089
1,643
127,348

2,260
9,071

XXXV

65.5
1.4
21.2
42.9
34.5
100.00

46.8
53.2
100.0

49.6
50.4
100.0

5.20
57.38
1.23
16.30
2.36
9.35
3.55
0.13
3.21
1.29
100.00
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Both 5,886 -

Outbound Tourism
Households reporting at least one trip ('000)

Number of Household 1,167
Percentage of total Household 2.96
Number of trips ('000) 1,564
Number of visitors ('000) 2,922
Average number of visitors per trip 1.87
Average duration (number of nights spent) 5.76

Average Expenditure (TK.)
In country (pre trips)
Per trips 47,919
Per visitor 25,652
Outside the country
Per trips 167,475
Per visitor 89,654
Trips by main destination country ('000)

India 944.73 60.4
Saudi Arabia 127.02 8.1
Malaysia 71.45 4.6
Thailand 39.70 2.5
Others 381.07 24.4
Total 1,563.97 100.0

Inbound Tourism
Number of visitors ('000)

Foreigner 291.16 17.72

Non-Resident Bangladeshi (NRB) 1,351.62 82.28

Total 1,642.78 100.00
Average Expenditure per trips (Tk.)

Foreigner 143,923

Non-Resident Bangladeshi (NRB) 144,936

Both 144,757

Internel Tourism
Tourism direct gross value added (TDGVA) (Million Taka)

A. Consumption products

A.1. Tourism characteristic products

XXXVi
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1. Accommodation services for visitor 52,307 7.0
2. Food- and beverage-serving services 25,968 3.5
3. Railway passenger transport sevices 4,091 0.5
4. Road passenger transport services 167,007 224
5. Water passenger transport services 5,884 0.8
6. Air passenger transport services 10,159 1.4
7. Transport equipment rental services 10,776 1.4
8. Travel agencies and other reservation services 16,843 2.3
9. Cultural services 13,096 1.8
10. Sports and recreational services 66,281 8.9
11. Health related services 97,091 13.0
A.2. Tourism connected products
12. Readymade garments and footwear 89,817 12.1
13. Processed food 20,468 2.8
14. Tobacco products 1,234 0.2
15. Non-specific products 98,808 13.3
16. Other inputed connected product 64,462 8.7
Total 744,293 100.0

Gross Value Added of Tourism Industries (GVATI) (Million Taka)
A. Consumption products

A.1. Tourism characteristic products

1. Accommodation services 75,299 2.6
2. Food- and beverage-serving services 177,036 6.1
3. Railway passenger transport sevices 9,348 0.3
4. Road passenger transport services 724,246 25.0
5. Water passenger transport services 39,691 14
6. Air passenger transport services 11,559 04
7. Transport equipment rental services 181,695 6.3
8. Travel agencies and other reservation services 25,060 0.9
9. Cultural services 42,790 1.5
10. Sports and recreational services 306,921 10.6
11. Health related services 520,063 17.9

A.2. Tourism connected products

12. Readymade garments and footwear 386,489 133
13. Processed food 189,477 6.5
14. Tobacco products 55,735 1.9
15. Non-specific products 153,599 5.3
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Total 2,899,008 100.0
Tourism direct gross value added and tourism direct gross domestic product, 2018-19
(Million Tk.)
Total Economy
Total Gross output 44,333,479
Intermediate consumption 20,134,569
Gross value added of the economy 24,198,910
Taxes less subsidies on products 1,225,915
GDP 25,424,825
Tourism
Total tourism output 1,182,925
Total tourism intermediate consumption 438,632
Tourism direct gross value added (TDGVA) 744,293
TDGVA (% of GVA) 3.08
Tourism direct gross value added 744,293
Tourism share of net taxes on products 22,614
Tourism direct gross domestic product (TDGDP) 766,907
TDGDP (% of GDP) 3.02
Gross Value Added of Tourism Industries (GVATI) 2,899,008
GVATI contribution to GDP (%) 11.40
GVATI contribution to Total GVA 11.98
Total number of employment due to tourism (000 no.) 5,131
Share of tourism in total employment (%) 8.07
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Executive Summary

Two large-scale household based sample
surveys namely (i) Survey on Domestic
Tourism and (ii) Outbound Tourism were
conducted during the month of March, 2020
with a structured questionnaire and face-to-
face interview. The proposed inbound
tourism survey was not implemented due to
COVID-19 pandemic. However, varied and
essential information on inbound tourism
was collected from different secondary
sources. Based on the data available from
the surveys and others secondary sources,
the second Tourism Satellite Accounts (TSA)
of Bangladesh with reference year 2018-19
was constructed. It is to be noted that the
first TSA of Bangladesh was constructed with
reference year 2011-12. Highlights of the
findings available from the surveys and
Tourism Satellite Accounts (TSA) are given

below:

1. Domestic tourism

44.30% of total

households reported to have completed

e At national

level,
at least one same day trip during 2018-
19.

Around 64.14%
reported at least one overnight trip
during 2018-19.

On an average, same-day trip had 2.72

of total households

and
2.43
Considering both same-day as well as

participants overnight  trip

comprised participants.
overnight trip together, average number
of visitors per trip was estimated at
2.56.
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The average duration of the overnight
trip was estimated to be 3.46 nights.
Out of total same-day visitors, the
highest percentage (41.26%) of visitors
undertook tours to visit their friends and
relatives. On the other hand, around
20.78% of total visitors undertook tours
for getting health and medical services
and 16.69% of visitors toured for
shopping.

Out of total overnight visitors, the
highest percentage (76.70%) of visitors
undertook tours to visit their friends and
relatives. On the other hand, around
10.36% of total visitors undertook tours
for receiving health and medical services
and 4.32 % of total visitors toured for
holiday, leisure and recreation.

Out of total same-day trips, around
3.40% and 96.60% of trips were
recorded to be package and non-
package trips, respectively. On the other
hand, 2.87% and 97.13% of total over-
night trips appeared to be package and
non-package trips, respectively.

The maximum number of overnight
visitors (76.36%) stayed with their
friends and relatives which indicates
that friend and relatives’ houses are an
important place of stay for visitors
undertaken an overnight trip within the
country.

The majority of overnight Vvisitors

(52.05%) availed bus as major mode of
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transport. On the other hand, a
significant number of visitors (14.48%)
availed rented transport for their trips.
At the same time, the number of visitors
was the least for air transport, only 0.28

percent.

The highest percentage of same day trip
was found to be accomplished in
December (10.68%), followed by August
(10.01%) and (9.85%)
respectively. On the other hand, the

February

same-day domestic trips were the least
(6.28%) for the month of November.

Like same-day trips, the month of

December generated the highest
percentage (12.60%) of over-night trips,
followed by June (10.30%) and January
(9.27%). The percentage of over-night
domestic trips was the least (5.90%) for
the month of November, as was the

case for same-day trips.

As many as 341 same-day trips and 268

overnight trips were traveled per

hundred tourists household.

The number of households reported to
have complete at least one same-day
trip was the highest (19.67%) for Sylhet
Division, followed by Rangpur Division
(14.91%) Dhaka
(14.16%). The number of households

completed at least one same-day trip

and then Division

was the least for Rajshahi Division, only
7.47 percent.
The number of households reported to

complete at least one overnight trip was

the highest (16.52%) for Sylhet Division,
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followed by Rajshahi Division (14.91%)
and then Dhaka Division (14.40%). The
number of households completed at
least one overnight trip was the least for
Mymensingh Division, only 5.84 percent.
The total expenditure for same-day trips
was estimated at TK. 134,583 million.
Out of total expenditure, the highest
expenditure was incurred for shopping
amounted to TK. 60,242
(44.76%), followed by health
medical (20.74%)

transport service (13.56%). At the same

million
and
service and then
time, expenditure was the least for
accommodation which amounted to TK.
465 million only.

The total expenditure for over-night
trips was assessed to be TK. 6158,010
million. Out of total expenditure, the
highest expenditure was incurred on
transport which to TK.
221,520 million (36.02%), followed by
shopping (17.82%) and then health and

medical services (15.76%). At the same

amounted

time, expenditure was the least for
reservation service, which amounted to
TK. 14,602 million, or only 2.37 percent.
The average expenditure per trip stood

at TK. 2,260 and TK. 9,071 for same-day

trip and overnight trip, respectively.

2. Outbound tourism

Out of total 39,417 thousand
households, as many as 1,167 thousand
households (2.96%) reported to have
completed at least one outbound trip in
2018-19.

The number of Bangladesh’s residents

visiting abroad was estimated to be
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2,921.52 thousand during 2018-19. On
an average, every outbound trip

comprised 1.87 participants.

The average duration of outbound trips
was 5.76 nights

The maximum number of outbound
trips (60.41%) were undertaken to visit
India as a main destination country,
followed by Saudi Arabia (8.12%) and
then Malaysia (4.57%) during financial
year 2018-19.

The maximum number of Bangladesh’s
residents visited abroad (45.11%) to
visit their relatives and friends. As much
as 15.76 percent and 12.77 percent of
total
outbound trips for health and medical

outbound visitors undertook
purpose and then holidays, leisure and

recreation purpose, respectively.

The significant number of outbound
(47.97%)
friends and relatives, which indicate

visitors stayed with their
that friend and relatives’ houses, are an
important place of stay for visitors
visited abroad.

The majority of outbound visitors
(48.01 %) availed bus as major mode of
transport for outbound tourism. On the
other hand, a significant number of
(18.45%)

transport for outbound trips. Besides,

visitors availed railway
11.22% of outbound visitors availed air
as major mode of transport for their

trips.

The highest percentage of outbound
was found to be accomplished in
December (13.71%), followed by the
month of April (11.17%) and January
(10.66%), respectively.
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Dhaka Division generated the highest
percentage (25.00%) of outbound
visitors, followed by Khulna (19.84%)
and then Sylhet (17.66%). On the other
hand, Mymensingh division generated
the
visitors, which was only 0.54 percent.
The total
expenditure appeared to be Tk. 336,868
million, of which Tk. 74,943 million
(22.25%)
(domestic expenditure for outbound
trip). The outbound visitors spent
mostly on health and medical (29.49%),
followed by transport (25.28%) and
then shopping (22.94%).

least percentage of outbound

outbound tourism

was pre-trip expenditure

3. Inbound tourism survey

A total of 1.64 million inbound tourists
visited Bangladesh during the financial
year 2018-19. Among them, 1.35 million
(80.28%)
Bangladeshi (NRBs) and 0.29 million

(19.72%) were foreign tourists.

were non-resident

Out of total international visitors visited
Bangladesh, as much as 72.00 percent
international visitors preferred air as a
mode of travel. The share of arrivals
thorough land check post was pegged
at only 28.00 percent.

The total inbound tourism expenditure
amounted to TK. 237,803 million. Out of
total inbound tourism expenditure,
Bangladeshis ~ (NRBs)

82.38 percent

non-resident
accounted for and
foreign tourists accounted for only
17.62 percent.

Out of total expenditure made by total
tourists, the highest

expenditure (23.78%) was attributable

inbound
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to food and beverage serving services,
followed by accommodation services
(18.39%) and then

transport services (17.4%), respectively.

road passenger

4. Tourism satellite account (TSA)

The total inbound tourism expenditure
for the year 2018-19
amounted to TK. 237,803 million. Out of
total
195,898 million (82.38%) was expended
by non-resident of Bangladeshis, while
Tk. 41,905 million (17.62%) was

expended by foreign nationals.

financial

expenditure, as much as Tk.

The total domestic tourism expenditure
was Tk. 749,592 million.
(domestic

Pre-trip expenditure

expenditure  for outbound trips)
appeared to be TK. 74,943 million.

The total internal tourism expenditure
and tourism consumption was TK.
1,062,338 million and TK. 1,182,925
million respectively.

The Tourism Direct Gross Value Added
(TDGVA) appeared to be TK. 744,293
million, which is 3.08% of the total
GVA of the economy of TK. 24,198,910
million.

Tourism Direct Gross Domestic Product
(TDGDP) was estimated at TK. 766,907
million, which is 3.02% of total GDP of

the country.

Tourism-characteristic industries
accounted for 8.07% of the total
employment.

Gross Value Added of Tourism
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Chapter |
Introduction

Background

It is now well recognized that tourism plays a
vital role in the economic, social, and cultural
development of a country. Tourism and
hospitality generate revenue for the
economy of host countries because tourists
spend money in local hotels, restaurants,
shopping centers, and entertainment venues.
A part of the money spent by tourists also
goes to the budget of the government in the
form of fees and taxes paid by different
industries, particularly by tourism
characteristic industries. Tourism performs a
substantial role in stimulating economic
growth and creating job opportunities.
Tourism also promotes the export of local
products. For many countries, tourism is a
main source of foreign exchange earnings. In
addition, tourism has a beneficial impact on
the society and culture of a country.

On the other hand, it is also important to
construct a Tourism Satellite Account (TSA)
on a regular basis for implementing the
Sustainable Development Goals (SDGs). The
Sustainable Development Goals (SDGs), also
known as the Global Goals, were adopted by
the United Nations in 2015 as a universal call
to action to end poverty, protect the planet,
and ensure that by 2030 all people enjoy
peace and prosperity. The Sustainable
Development Goals (SDGs) have a total of 17
goals and 169 targets that all UN member
states, including Bangladesh, have agreed to
work towards achieving by the year 2030.

Besides, the global indicator framework of
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SDGs includes 231 unique indicators. Out of
total 169 targets of SDGs, the following two
targets and indicators are specifically tourism
related.

Targets 8.9: By 2030, devise and implement
policies to promote sustainable tourism that
creates jobs and promotes local culture and

product.

Indicator 8.9.1: Tourism Direct GDP as a

proportion of total GDP and in growth rate.

Target 12.b: Develop and implement tools to
monitor sustainable development impacts
for sustainable tourism that creates jobs and

promotes local culture and products.

Indicator 12.b.1: Implementation of standard
accounting tools to monitor the economic
and environmental aspects of tourism
sustainability.

The indicator 12.b.1 relates to the degree of
implementation in countries of the Tourism
Satellite Account (TSA) and the System of
Environment and Economic Accounts (SEEA)
tables that are to date considered most
relevant and feasible for monitoring
sustainability in tourism.

It is worth noting that Bangladesh Bureau of
Statistics (BBS) has already successfully
prepared TSA table 1 to TSA table 7 and
derived a leading indicator TDGDP to
measure the economic size of tourism as well
as its contribution to Gross Domestic Product
(GDP) with reference year 2018-19 those are
presented in this publication. It is expected
that through the construction of an up-to-
date and full-blown TSA, Bangladesh has
stepped forward further in achieving

sustainable development goals within the
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stipulated deadline.

On the other hand, Bangladesh Bureau of
Statistics (BBS) is very much appreciative of
the paramount importance of the System of
Environmental and Economic Accounts
(SEEA) tables and currently working on a
SEEA pertaining to water follows. Against this
background, BBS is very much confident that
all types of SEEA accounts will be carefully
prepared and published successfully in the
foreseeable future.

Bangladesh is a land of scenic beauty with
rivers, coasts and beaches, religious places,
forests, waterfalls, tea gardens and many
others. The Cox’s Bazar Beach, located at
Cox’s Bazar in Chattogram Division is the
beach in the world. It is the topmost tourist
destination of Bangladesh. Three world
heritage sites viz. the Sundarbans, Historic
mosque city of Bagerhat and Ruins of the
Buddhist Vihara at Paharpur are in
Bangladesh. It is wundeniable that the
immense natural beauty and reach cultural
heritage of Bangladesh are gradually making
the country a favoured tourist destination
among foreign travellers. It is hoped that the
day is not far away when Bangladesh will be
known as one of the popular attractive
tourist destination country in the world.

Although tourism is economically, socially
and culturally very important for a country,
no much initiative has been taken so far to
prepare a complete and comprehensive
Tourism  Satellite  Account (TSA) for
Bangladesh. With this background,
Bangladesh Bureau of Statistics (BBS), the
National Statistical Organization (NSO),
planned to conduct three surveys related to
tourism namely (i) Domestic Tourism Survey
(DTS), (ii) Outbound Tourism Survey (OTS)
and (iii) Inbound Tourism Survey (IBS) to
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generate data required for compiling a
comprehensive and up-to-date tourism
satellite accounts of Bangladesh. However, it
is to be noted that domestic tourism and
outbound tourism survey program were
successfully  implemented  within  the
stipulated time frame but inbound tourism
survey was not implemented due to COVID-
19 pandemic. In the absence of survey data
on inbound tourism, essential data related to
inbound tourism was worked out based on
the data available from secondary sources.
Based on the data available from two surveys
mentioned above along with data from
secondary sources, Tourism Satellite Account
(TSA) of Bangladesh was compiled using both
demand side as well as supply side data.
Based on the data available from this survey
Satellite  Account (TSA) of
Bangladesh was compiled using both
demand side as well as supply side data.

Tourism

1.1 Structure and contents of the report

This report provides an overview of the
result available from the survey. This report
consists of eight chapters. Chapter | explain
the background and objectives of the survey,
Chapter Il summarizes the methodology and
conceptual framework as per international
standard. Chapter Il presents the basic
concept and definition used in this survey.
Chapter IV outlines the findings related to
domestic tourism, Chapter V deals with the
findings available from outbound survey.
Chapter VI portrays varied features of
inbound tourism; Chapter VII focuses data
related to Tourism Satellite Account (TSA)
and lastly Chapter VIII contains essential
information on Tourism in Hotel &

Restaurant.



DI SIBAIRE SIFISH Y0%0

5.3 BRTR ARAT I

e Aferegne ear ([Re) $99 @
Gfzeif eI 2R AT T (e f9)
q SR G S Feacz) [ifRes @32 [fas
BIECRRE QR CE I D E [GIUE P - IR EC
R (Frenzf) «Ps = @ IR wfew
FAAGRS, T TFHT @32 Ao (ofF T
Afae oA @32 FifwefR TRt o FE|
Jreaene AfPIrs T (Rf9es) [fes 832-
93 AR TR @3 et R
v 0N I W @ PR v wiweem 7ify,
Ty @32 WSl asia Ao FCH @2 @i
e @ Py R siewes 32 Rarees
FAT P IR qETE PARPR g
e R (i) s s

5.9 GfRCAR STty

9 SN 3T SR Tt —

o (MW ARG IAAFS AT AL g

o MMM B TS AEr FHeaAn
fagatet;

o TSI G W AE;

o IfFAM orfGT Iw arEeT;

o I B ¥ e,

o OIS I HiEE;

AT,

o bifMl @} TR T feferse
NI &) 205b-305> FLREH
Dfes  SIGess wieie s (B9da)
4TS |

5.8 G AN
e SRIFRE 4 S e TR Kok Rebs
R Sy, [Rm Aefieoma 4= @ sf[eR

1.2 Organization of the survey

This survey was implemented by Bangladesh
Bureau of Statistics (BBS). The funding for the
survey was provided by the Government of
Bangladesh (GOB). A Project Implementation
Committee (PIC) consists of experts from
both BBS and outside the BBS was formed.
This committee provided overall technical
support regarding survey methodology,
sample design and guestionnaire
development. An in- house working group
was also formed with representatives from
different wings of BBS. This working group
reviewed the scope, objectives and draft
guestionnaire  of the survey and
recommended several survey items for
inclusion in and deletion from the survey.
The recommendations made by the working
group were reviewed and approved by the
Project Implementation Committee (PIC).

1.3 Objective of the survey
The main objectives of this survey were to

» Estimate the number of households

reporting domestic trips;

» Estimate the number of household
reporting outbound trips;
Estimate domestic tourism expenditure;
Estimate outbound tourism expenditure;

Estimate inbound tourism expenditure;

YV V V V

Estimate internal tourism expenditure ;
and finally;

» Compile Tourism Satellite Accounts (TSA)
of Bangladesh for financial year 2018-19
using both demand side and supply side
data.

1.4 Scope of the survey

All dwelling households were the target
population of the survey. It is to be noted

that households of foreign nationals were
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not included in the survey. Besides, all types
of institutional households and households
located in barracks of the law enforcement
agencies were not under the purview of this
survey.

1.4.1 Geographical scope

All statistical units (dwelling households)

located in Bangladesh territories were under

the scope of the survey.

1.5 Reference period of the survey
The reference period of the survey was the

financial year 2018-19.

1.6 Several outputs and activities

In order to achieve the goals and objectives
of the survey, the following activities were
undertaken. The activities are only broad
indicators and therefore not limited to
achieving the specific outputs.

Output |

Draft questionnaire prepared and staff of
BBS trained to design and carryout the

survey

Activities:
» Review the existing literature and
studies;

» Prepare draft questionnaire.

> Finalize concept, definition,
classification, and methodology of the
survey;

> Prepare various training materials
including enumerators’ manual;

» Conduct training of the enumerators and
supervisors;

» Develop tabulation plan, formulate

dummy tables and specify other outputs;
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> Analyze system and computer
programming and draft data processing
specifications.

Output i

Field pre-testing accomplished, study/

investigation  conducted and  survey

methodology established.

Activities:

> Design field pre-testing;

> Select and train personnel for field pre-
testing;

> Sending of trained personnel to the
selected establishments for field pre-
testing and collect information using the
survey instruments;

» Train data processing personnel to
capture the information collected
through the field pre-testing;

» Verify, clean and tabulate data;

» Evaluate field pre-testing results;

» Based on findings available from pre-
testing, finalize survey instruments, data
processing specifications, tabulation plan
and the output requirements.

Output llI

Final study instruments produced and survey
conducted.

Activities

» Print survey instruments including
guestionnaires and instruction manuals
in sufficient numbers to meet the
planned number of establishments for
survey;

» Select and trained field personnel;

» Conduct interview at establishments,
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filled-in

follow-up as

filled

return

verify questionnaire,

required and
completed questionnaires to the office;

> Edit, code, enter, and tabulate data
according to tabulation plan;

> Evaluate and report on data capture

the

operations and production of

planned output.
Output IV

Data analysis carried out, report produced

and disseminated.

Activities

» Carry out statistical analysis and
validation of survey results;

» Prepare detailed draft report based on
the survey findings;

> Finalize the draft report based on the

and

recommendations suggestions

available from expert consultation.
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Chapter Il
Survey
Methodology

This chapter presents an overview of the
methodology used in the survey. Procedure
for selection of samples, details of the survey
tools, the process by which the data were
collected, data

system of processing,

imparting training to enumerators and
supervisors are briefly discussed in this
chapter. This chapter also discusses the
features of methodological issues of the
survey. Moreover, this chapter introduces all
phases of the survey process which is
detail this

discussed in throughout

publication.

2.1 Literature review

A careful and thorough review of existing

literatures, research articles, and other
relevant sources was done to conduct this
survey in an effective way. It was a basic
homework to discover what type of
statistical knowledge currently exists related
to this survey. To have a clear idea about the
measurement process of the output and
value added with conceptual issues of the
survey, available literatures and publications
were intensely reviewed. The System of
National Accounts, 2008 (SNA-2008) was also
specifically studied to grasp the best
methods of calculating output, intermediate
consumption, and value added. The tourism
Recommended

Satellite Account:
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Methodological framework, 2008 was also
consulted.

2.2 Sampling scheme

This survey was based on the subsample of
the existing sample used for conducting
Sample Vital Registration System (SVRS). The
subsample (a smaller portion of the original
sample) was created by trimming,
subdividing and splitting of the original
sample used for the survey of Sample Vital
Registration System (SVRS). The sample size
and its distribution by Division are presented

in the following table.

Number of samples
Division (households)
Rural Urban Total

Barishal 230 310 540
Chattogram 410 350 760
Dhaka 510 450 960
Khulna 340 320 660
Mymensingh 210 70 280
Rajshahi 350 310 660
Rangpur 320 260 580
Sylhet 240 320 560
Total 2,610 2,390 5,000

2.3 Training manual for data collectors and
supervisors

A comprehensive and operational training
manual as well as data collection manual for
enumerators and supervisors was developed.
Concept, definition, classification used in the
survey  questionnaire

was thoroughly

explained in the training manual. Data

collection procedure, rapport building, and
and

responsibility of enumerators

supervisors for collection of reliable

information from the respondents were
clearly spelled out in the training manual.

2.4 Training of the survey personnel

Efficient and experienced staff members of
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BBS were engaged in data collection at field
level. They were provided with adequate and
intensive training on the background and
objectives of the survey along with concepts,
definitions, classifications and terminologies
used in the survey instruments. The training
was not limited to, but included the following
issues:

» Background of the survey along with

objectives and goals;

> Approach and methodology of the
survey;
> Interview techniqgue with special

attention to sensitivity, if any, towards
the respondents; and
> Establish rapport with the respondents.

2.5 Data collection at field level
Data collection is a process of gathering of
information on variables of interest. Data
collection is an important aspect of any type
of survey. Inaccurate data collection can
impact the result of a survey/study and
ultimately lead to invalid results. In fact, the
quality of data collected through the survey
determines the achievement of the goals and
objectives of the survey. The following
methods and techniques were followed for
quality data collection at the field level:
> Efficient and experienced staff members
of BBS were engaged for collecting data
at field level;
> Data collectors were trained properly
and adequately. Intensive and adequate
training was imparted to the data

collectors on the survey goals,

objectives, scope, survey approach,
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methodology and the survey
instruments;

> Senior officials of BBS were deployed to
supervise data collection at field level;

» Data collectors conducted face-to-face
interview with a structured and pre-
coded questionnaire

2.6 Data processing and validation of data

All filled-in questionnaires were debugged,
edited and coded. After careful scrutiny, the
filled-in-questionnaires were sent to the
computer operators for data entry with the
software installed for this purpose. The
entire process was carried out under the
close supervision and guidance of a
programmer. Programmer developed data
processing layout using  appropriate
computer programmes. Once the preliminary
dataset was developed, all the information
tested for and internal

was validity

consistency. All statistical tables were

prepared using SPSS and other software.
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Chapter il
Concepts and
Definitions

This chapter provides an excellent discussion

and basic knowledge on different
terminologies used in this statistical report
to make it user-friendly. Concepts,
definitions, classifications and accounting
rules related to System of National Accounts
(SNA) are in accordance with 2008 SNA
(System of National Accounts, 2008). For
general national accounts issues, readers
may consult 2008 SNA. Contrarily, concepts,
definitions and classification with respect to
Tourism Satellite Accounts (TSA) are in the
line of Tourism Satellite Account:
Recommended Methodological Framework,
2008 (TSA: RMF, 2008). For general issues
related to tourism, readers may consult TSA:

RMF, 2008.

3.1 Concepts and definitions

Usual place of residence: The usual place of
residence of a person records the
geographical area in which a person usually
lives or intends to live for six months or

more.

Usual environment: The usual environment

is defined as the geographical areas within
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his/her

usual

conducts
life. The

environment of a person consists of the

which and individual

regular routines of

direct vicinity of his/her home and place of
work or study, and other places frequently
visited.

Visitor: A visitor is a traveller taking a trip to
a main destination outside his/her usual
environment, for less than a year, for any
main purpose (business, leisure or other
personal purpose) other than to be
employed by a resident entity in the country
or place visited. These trips taken by visitors
qualify as tourism trips.

Overnight visitors: A visitor is classified as an
overnight visitor (tourist) if his/her trip
includes an overnight stay outside of his/her

usual place of residence.

Same-day visitor: A visitor is classified as a
same-day visitor (excursionist) if his/her trip
does not include an overnight stay outside of

his/her usual place of residence.

Main purpose of trip: The main purpose of a
trip is defined as the purpose in the absence
of which the trip would not have been place.
A trip may have several purposes; the main
purpose is at the core of interest for taking a
tourism trip. Every tourism trip has one and
only one main purpose.

A domestic visitor is a

Domestic visitor:

person who takes trips to places

(destinations) located in his/her country of
residence. He/she may or may not be a
citizen of the residence country.

International visitor: International visitors
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are those whose country of residence is

different from the country visited;

these international  visitors also  include

nationals residing permanently abroad, who
may represent an important segment of the
market, with special characteristics.
Tourism: Tourism is defined as the activities
of persons travelling to and staying in places
outside their usual environment for not
more than one consecutive year for leisure,
business and other purposes not related to
the exercise of an activity remunerated from
within the place visited.

Domestic tourism: Domestic tourism is
defined as the activities of a resident visitor
within the country of reference either as
part of a domestic tourism trip or part of an
outbound tourism trip.

The following were excluded from the
purview of domestic trip:

» Any movement for the purpose of being
employed or engaged in activities for
earning;

» Frequent and regular movement to
places for shopping, visiting friends and
relatives, health and medical camps,
education and training ,etc.;

» Any movement of crews working in air,
rail, road and water transports;

» Any movement between the places of
work/study and the usual place of
residence of the household.

Inbound tourism: Inbound tourism s
defined as the activities of a nonresident
visitor within the country of reference on an
inbound tourism trips.

Outbound tourism: Outbound tourism is
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defined as the activities of resident visitor
outside the country of reference, either as
part of outbound tourism trip or as a part of
a domestic trip.

Internal  tourism: Internal  tourismis
the tourism of visitors, both resident and
non-resident, within the economic territory
of the country of reference.

National

National tourism:

tourism comprises domestic tourism and

outbound tourism, that is to say, the
activities of resident visitors within and
outside the country of reference, either as
part of domestic or outbound tourism trips.
Tourism expenditure: Tourism expenditure
is the amount paid for the acquisition of
consumption goods and services, as well as
valuables, for own use or to give away, for
and during tourism trips. It includes
expenditure by visitors themselves as well as
expenses that are paid for or reimbursed by
others.

Domestic tourism expenditure: Domestic
tourism expenditure is the tourism
expenditure of a resident visitor within the
economy of reference.
tourism

Inbound expenditure: Inbound

tourism expenditure is the tourism
expenditure of a non-resident visitor within
the economy of reference.

Outbound tourism expenditure: Outbound
tourism  expenditure is the tourism
expenditure of a resident visitor outside the

country of reference.
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Internal tourism expenditure: Internal

tourism  expenditure consists of all
expenditure for tourism purposes by both
residents and non-residents within the
economic territory.

Visitors’ expenditure: Visitors’ expenditure
is traditionally used in the analysis of
tourism economy. They include expenditures
on goods and services consumed by visitors
for and during their trips and stay at
with the

destinations. It corresponds

monetary transactions component of
tourism consumption.

Vacation home/accommodation: A vacation
home is a secondary dwelling, other than the
owner's principal residence, and is used
primarily for recreational purposes including
vacations or holidays. Because vacation
homes are only used at certain times of year,
many owners rent out these dwellings when
they are not using them.

Tourism

Tourism consumption:

consumption is defined as the tourism

expenditure plus imputed consumption
associated with vacation accommodation,
tourism social transfer in kind and other
consumption.

Domestic tourism consumption: Domestic
tourism consumption is defined as the
tourism consumption of a resident visitor
within the economy of reference.
Inbound tourism consumption: Inbound
tourism consumption is defined as the

tourism consumption of a non-resident
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visitor within the economy of reference.
Tourism balance of trade: Tourism imports
comprise goods and services purchased by
residents on a trip outside the country. On
the other hand, tourism exports comprise
goods and services purchased non-residents
visitors in the country. Tourism balance of
trade is defined as tourism exports net of
tourism imports.

Package tour: A package tour or package
consists  of and

holiday transport

accommodation  advertised and sold
together by a vendor known as a tour
operator. Package holidays are a form of
product bundling. Package tours are
organised by a tour operator and sold to a
consumer by a travel agent. Some travel
agents are employees of tour operators,
others are independent.

Outbound tourism consumption: Outbound
tourism consumption is defined as the
tourism consumption of a resident visitor
outside the economy of reference.

tourism Internal

Internal consumption:

tourism consumption is defined as the
tourism consumption of both resident and
non-resident visitors within the economy of

reference. It is the sum of domestic tourism

consumption and inbound  tourism
consumption.
National tourism consumption: National

tourism consumption is defined as the
tourism consumption within and outside the

economy of reference. It is the sum of
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domestic  tourism  consumption and
outbound tourism consumption.
Tourism-characteristics activities: Tourism
characteristics activities are those
productive activities that have tourism-
characteristic product as their principal
output. The sum of all tourism activities
comprises the tourism industries.
Tourism-characteristic products: Tourism-
characteristic products are those which, in
most countries, would cease to exist in
meaningful quantity or those of which the
consumption would be significantly reduced
in the absence of tourism, and for which
statistical seems possible to obtain.
Tourism-connected products: Tourism-
connected products are those products
which are consumed by the visitors in
volumes which are significant for the visitors
and/or the producer but which are not
included in the list of tourism-characteristic
products.
Tourism-connected activities: Tourism-
connected activities are those productive
activities having as their principal output
tourism-connected products.

Tourism gross domestic product: Tourism
gross domestic product (TGDP) is the GDP in
the economy by the tourism industries and
other industries in response to tourism
internal consumption.

Tourism industry: A tourism industry
consists of a set of establishment whose

principal productive activities is a tourism-
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characteristic activity.
Tourism-specific products: Tourism-specific

products consist of the set of tourism-

characteristic  products and tourism-
connected products.
Tourism non-specific products: Tourism

non-specific products are all other products
which are not tourism-specific products.

Tourism sector: The tourism sector consists
of the set of institutional units whose
principal economic activity is a tourism-
characteristic activity. These units might
belong to the following institutional sectors:
households,  non-financial  corporations
(private, foreign owned, publicly owned),
financial corporations, general government
or non-profit institutions serving
households.

Gross value added: Gross value added is the

value of output less the value of
intermediate consumption.

Intermediate consumption: Intermediate
consumption covers non-durable goods and

services used up in the production process.

Gross Value added of tourism industries:
Gross value added of tourism industries
(GVATI) is the total gross value added of all
establishments  belonging to  tourism
industries, regardless of whether all their
outputs is provided to visitors and the
degree of specialisatin of their production
process.

Tourism direct gross domestic product:
Tourism direct gross domestic product
(TDGDP) is the sum of the part of gross value
added (at basic prices) generated by all
industries in response to internal tourism
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consumption plus the amount of net taxes
on products and imports included within the
value of this expenditure at purchasers’
price.

Tourism direct gross value added: Tourism
direct gross value added (TDGVA) is the part
of gross value added generated by tourism

industries and other industries of the

economy that directly serve visitors in
response to internal tourism consumption.

Valuation: Gross output is valued at basic
prices, while intermediate consumption is at
purchaser’s price.

Tourism satellite account aggregates: Following
the (TSA)
aggregates:

are Tourism Satellite Account

» Internal tourism expenditure;

» Gross value added of tourism industries
(GVATI);

» Tourism direct gross value added (TDGVA);

» Tourism direct gross

(TDGDP);

domestic product

g 1S, GF1%/Beach, Teknaf
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Chapter IV
Findings of Domestic
Tourism Survey

This chapter basically highlights the

important findings and essential aspects
related to domestic tourism those were
visible through this household-based survey.
This chapter presents data on domestic

tourism activities including number of

domestic visitors, number of domestic

tourism trips, volume of domestic tourism
expenditure, etc. The survey was done with a
structured questionnaire and face-to-face

interview with the respondents.

4.1 Households reporting at least one
domestic tourism trip
It is revealed from the following table that at

national level, as much as 65.52% of total
households reported to have completed at
least one domestic tourism trip (either same-
day or overnight or both types of tourism
trip). Among the total tourist households, as
few as 1.39% of households undertook only
same-day tourism trip, 21.23% of households
undertook only overnight tourism trip and
remaining 42.90% of households undertook
both types (same-day and overnight) of
tourism trip. It is obvious from the data
available from this survey that for the
financial year 2018-19, as much as 65.52% of
total households were tourist households
were non-tourist

and remaining 34.48%

households.



Tourism Satellite Account 2020

Table 4.1: Percentage of households reporting at least one domestic tourism trip

(‘000)

a. Only Same-day trip 547.78 1.39
b. Only overnight trip 8,367.61 21.23
c. Both (same day+ overnight trip) 16,909.87 42.90
Total 25,825.26 65.52
Chart 4.1: Tourist and non-tourist household
Both trip
43%
Only Same-day

trip

1%
8.x A o e FEm 92 e 4.2 Households reporting same-day
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tourism trip by Principal industry of
households

Principle industry of a household was defined
as the industry from which a household
earned the most of its income. The following
table shows the distribution of tourist
households by main industry of households.
It is observed from Table 4.2 that the number
of households reported to have completed at
least one same-day trip was the highest
(62.30%) for service sector, followed by
agriculture (26.74%) sector and then by
industry (10.96%) sector, respectively.
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Table 4.2: Percentage of households reporting same-day trip by principal industry of
households

Agriculture
Industry
Service
Total
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(‘000")
4,668.08 26.74
1,913.28 10.96
10,876.30 62.30
17,457.65 100.00

4.3 Households reporting same-day trip by
principal occupation

Principle occupation of a household was
defined for this survey as the occupation
from which a household earned the most of
its income. It is seen from Table 4.3 that the
number of households completed at least
one same-day trip was the highest (21.37%)
for households whose principal occupation
was categorized as ‘services and sales
workers’, followed by ‘skilled agricultural,
forestry and fishery workers’ (18.55%) and
then (17.10%),

respectively. The number of households was

‘elementary occupations’

the least (2.46%) for ‘manager’ category.

Table 4.3: Percentage of households reporting same-day trip by principal occupation of
households

Manager

Professional

Technician and Associate Professional

Clerical Support Worker

Services and Sales Workers

Skilled Agricultural, Forestry and Fishery Worker
Craft and related Trade worker

Plant and Machine Operator and Assembles
Elementary Occupations

Total

8.8 4IN PRI 479 TN AGIAPR ITIFS
=t
93 UT R cot, AATqRITTR FHATT It
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(‘000)

428.70 2.46
873.28 5.00
1,143.20 6.55
1,151.14 6.59
3,731.29 21.37
3,239.07 18.55
2,500.76 14.32
1,405.19 8.05
2,985.03 17.10
17,457.66 100.00

4.4 Household reporting overnight tourism
trip by principal industry of households

Like same-day trips, the number of
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households reported to have completed at
least one overnight trip was the highest
(61.32%) for service sector, followed by
agriculture (28.74%) and then by industry
(9.94%) sector, respectively.

Table 4.4: Percentage distribution of households reporting overnight trip by principal
industry of households

(‘000’)

Agriculture
Industry

Service
Total

8.¢ WA 2L (or it SR AfEIraTR I

AR 8.¢ (AT A AW (@, AfGAAPR FAACT
QFIF INY FCACR 9F71 AR N AHA o ot
‘ot e Rewedr iAo WIS
(R0.8v%) | SR IAFH WH P, @ 92
T ATE (Sb.wd%) AT 932 AT (o
(3.50%) AT

6,748.07 28.74
2,643.66 9.94
15,885.75 61.32
25,277.48 100.00

4.5 Households reporting overnight tourism
trip by principal occupation of households
It is seen from Table 4.5 that the number of

households completed at least one overnight
trip was the highest (20.48%) for households
whose principal occupation was categorized
as ‘services and sales workers’, followed by
‘skilled agricultural, forestry and fishery
(18.69%) and then

occupations’ (17.10%), respectively.

workers’ ‘elementary

Table 4.5: Percentage of households reporting overnight trip by main occupation of
households

(‘000

Manager 690.69 2.73
Professional 1,333.74 5.28
Technician and Associate Professional 1,548.09 6.12
Clerical Support Worker 1,603.66 6.34
Services and Sales Workers 5,176.17 20.48
Skilled Agricultural, Forestry and Fishery Worker 4,723.65 18.69
Craft and related Trade worker 3,850.37 15.23
Plant and Machine Operator and Assembles 1,992.67 7.88
Elementary Occupations 4,358.46 17.25
Total 25,277.48 100.00

34



DI SIBAIRE SIFISH Y0%0

8.3 &fS G ¢ A AT

(NG AAGTFR AL (NG I AL 7= ool
IE AfS I AT e e Ry
R R TR 209 MW IW @, FOGH (@I
a2 MR @2 ATGIFPR @ Fee g
w1 fcafRet| TR (@ @2 W @, @ 92
I awet 2.9y & oRGe @32 fGaTR
I 2.80 T AT TN IFEACRA| GF2 WS
932 AFqIAPIR ToF A TN 9@ [ReIw=
FHCE G T LT AR AR 2.6L T |

4.6 Average number of visitor per trip

The total number of visitors was divided by
the total number of trips to get the average
number of visitors per trip. The following
table indicates the number of persons
participated together in a same-day and
overnight domestic tourism trip. It is exposed
from the table below that, on average, same-
day trip had 2.72 participants and overnight
trip comprised 2.43 participants. Considering
both same-day as well as overnight trip
together, average number of visitors per trip

was estimated at 2.56 only.

Chart 4.2: Number of visitors and trips (same-day)

350,000 <

300,000 *’/—

250,000 -
200,000 -

»
rd ' ‘
150,000 +~ e 1S -
100,000 -
v
50,000 © N

0
Same-day trip

B Number of trips

Overnight trip

Total

B Number of visitors

Table 4.6: Average number of visitors per same-day trip

(‘000’)
Same-day trip 59,549.73 161,977.49 2.72
Overnight trip 67,798.26 164,660.84 2.43
Total 127,347.99 326,638.34 2.56
8.9 PR T FeF™ 4.7 Duration of overnight trip
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Average duration of overnight trip was
calculated by dividing the total number of
nights spent, including the nights spent in

transit, by the total number visitors outside
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of his/her usual place of residence. It
exposed from the following table that the
average duration of the overnight tourism

trip was estimated to be 3. 46 nights.

Table 4.7: Average Duration of Overnight Trip

(‘000)

67,798,255
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INCR YA Sy o @2 fueTw oG
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234,610,541

3.46

4.8 Same-day visitors by main purpose

The percentage distribution of same-day
visitors by main purpose of visits can be seen
from the following table. It is revealed from
the table below that out of total same-day
visitors, the highest percentage (41.26%) of
visitors undertook tours to visit their friends
and relatives. On the other hand, around
20.78% of total visitors undertook tours for
getting health and medical services and

16.69% of total visitors toured for shopping.

Table 4.8: Percentage distribution of same-day visitors by main purpose

(‘000)

Holiday, leisure and recreation 9,760.54 6.03
Visiting friend and relatives 66,833.80 41.26
Education and training 1,943.47 1.20
Health and medical 33,665.23 20.78
Pilgrimage and religious activities 3,908.54 2.41
Shopping 27,035.84 16.69
Business/ professional 8,248.95 5.09
Sports 237.54 0.15
Picnic 7,644.32 4.72
Others 2,699.26 1.67
Total 161,977.49 100.00
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Chart 4.3: Distribution of visitors by main purpose
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The percentage distribution of overnight
visitors by main purpose of visits can be seen
from the following table. It is revealed from
the table below that out of total visitors, the
(76.70%)

undertook tours to visit their friends and

highest percentage of visitors
relatives. On the other hand, around 10.36%
of total visitors undertook tours for receiving
health and medical services and 4.32% of
total visitors toured for holiday, leisure and

recreation.

Table 4.9: Percentage Distribution of Visitors by Main Purpose for Over-night Trips

(‘000)

Holiday, leisure and recreation
Visiting friend and relatives
Education and training

Health and medical

Pilgrimage and religious activities
Shopping

Business/ professional

Sports

Picnic

Others

Total

37

7,121.20 4.32
126,300.06 76.70
1,286.10 0.78
17,060.71 10.36
2,889.76 1.75
4,668.08 2.83
1,722.74 1.05
182.59 0.11
2,214.95 1.35
1,214.65 0.74
164,660. 84 100.00
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4.10 Package and non-package trips

Out of total same-day trips, around 3.40%
and 96.60% of trips were recorded to be
package and non-package trips, respectively.
On the other hand, 2.87% and 97.13% of
total over-night trips appeared to be package
and non-package trips, respectively.
Considering both types of trips together,
package trips accounted for 3.12% and non-

package trips accounted for 96.88%.

Table 4.10: Percentage distribution of package and non-package trips

Same-day trips 2,024.42 57,525.31
Overnight trips 1,945.03 65,853.22
Total 3,969.45 123,378.53
8.5 FITEIHNFIR FACH AT 7

Fodl oo AT AR @2 AW (@@, N6
THEA 2N ST [ (8A.5%%) ¢-¢5
IQER Ay @b =E @ AfquiaeR SR
oA 2 vo I-A A O AN JWCE AGw
(FCa SELITOIE BT (AR

(‘000’)

Package Non-package

trips trips trips
59,549.73 3.40 96.60 100.00
67,798.26 2.87 97.13 100.00
127,347.99 3.12 96.88 100.00

4.11 Over-night Visitor’s age

Following table shows the percentage
distribution of over-night visitors by different
age group. It is seen that nearly one-half
(47.11%) of the total visitors belonged to the
age group of 25-59 years. It is also obvious
that the percentage of over-night visitors
sharply declined for the age group of 60 and

older.

Table 4.11: Percentage Distribution of Overnight Visitors by Age Group

0-14
15-24
25-59
>=60
Total

(‘000’)
52,611.13 31.95
24,054.88 14.61
77,578.99 47.11
10,415.84 6.33
164,660.84 100.00

38



DI SIBAIRE SIFISH Y0%0

Abve 60 years
6%

(25-59) ears

Chart 4.4: Overnight visitors by age group

(0-14) years
32%

47%
(15-24) years
15%
8.5% FA iR B PR Aifqar=oe It 26 4.12 Over-night visitors by level of

xSl FEee B9 SRpieE S (¢
2L A ou) *Hod RPT AT CACR| A
8.3 @@ M4l IV @, WfRF MYy AGw
(S1.03%) 21 VEF BT 37w IR | AT
32.5b% RGP G AT VR et sy
FICEACRA| SRS T % 2T (W6 Afquei=org
ARG T DL.¢3% IS Ruptetey Ifa

education
The following table depicts the percentage

distribution of visitors (aged 15 and over) by
the level of education. It can be seen that the
highest percentage (18.02%) of Vvisitors
completed primary level of education.
Around 17.98% of visitors completed junior
secondary level of education. More
interestingly, 16.52% of total over-night

visitors never attained the school.

Table 4.12: Percentage distribution of overnight visitors by level of education (15+)

No schooling

Not completed primary education
Completed primary education
Completed junior secondary education
Completed secondary education
Completed higher secondary education

Completed diploma/vocational education

Completed graduate/ post graduate education

Others
Total

18,505.59 16.52
16,052.47 14.33
20,188.64 18.02
20,148.94 17.98
15,393.54 13.74
9,955.39 8.88
1,040.00 0.93
10,257.07 9.15
508.09 0.45
112,049.72 100.00



Tourism Satellite Account 2020

8.9 AFIFeW™ AfGIHET I+
SREEA A4 {FEF 00 (@ SR I8

oA Afauempr e FHifRe MU e
OEE FER, O [N fAmw neface
LRI CE e E (TG R CERE S DI CE
oeal RUPT (LI @RI @G TR (3,
THIfAE AT ABF (A, 0L%) SIMH IFATA
@92 SIENTEGC ML SR FEARA A (A
SR A A @ GRS IFAIA
a2 SEREeEE A% AT T 9
UECERRISIEREE

4.13 Major type of stay
Major type of stay means the

accommodation where the visitors spent the
maximum number of nights in an overnight
trip. The following table shows the
percentage distribution of visitors by major
type of stay. It is obvious that the maximum
number of visitors (76.36%) stayed with their
friends and relatives which indicates that
friend and relatives houses are an important
place of stay for visitors undertaken an
overnight trip with in the country.

Chart 4.5: Distribution of Visitor by Major Type of Stay
140000 ¢
120000 4
100000
80000+
60000
40000
20000 4
. »d > = = a
Star hotel Non-star hotel Motel/guest Religious Rented house Friends and Other
house/resort/ institution relatives house
Vacation home

Table 4.13: Distribution of Visitor by Major type of stay

(000)

Holiday, leisure and recreation 250.65  2,294.46 829.09
Visiting friend and relatives 4,743.16  4,762.44 4,569.63
Education and training 173.53 616.99 212.09
Health and medical 501.31 1,947.39 809.81
Pilgrimage and religious 134.97 250.66 173.53
activities

Shopping - 212.09 -
Business/ professional 154.25  1,561.77 134.97
Sports 19.28 19.28 -
Picnic 250.65 809.81 192.81
Others 96.40 289.22 19.28
Total 6,324.21 12,764.11 6,941.21

40

19.28 212.09 3,007.82  327.78 6,941.21
501.31 925.49  100,531.81 1,985.96  118,019.79

- 77.13 925.49 154.25 2,159.49

57.84 115.69 11,626.52  5,263.75 20,322.31
1,908.83 38.56 1,156.87 269.94 3,933.35
19.28 - 4,492.52 57.84 4,781.72
57.85 134.97 1,214.71  347.06 3,605.57

- - 154.26 - 192.81

- 38.56 1,677.46 154.25 3,123.54

38.57 19.28 944.77 173.53 1,581.06
2,602.96 1,561.77  125,732.24 8,734.36  164,660.85
Contd.
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Table 4.13: Distribution of Visitor by Major type of stay

(000)

Percentage distribution
11.94
3.87
9.82
3.98
4.41

Holiday, leisure and recreation 3.61 33.06
Visiting friend and relatives 4.02 4.04
Education and training 8.04 28.57
Health and medical 2.47 9.58
Pilgrimage and religious 3.43 6.37
activities

Shopping - 4.44
Business/ professional 4.28 43.32
Sports 10.00 10.00
Picnic 8.02 25.93
Others 6.10 18.29
Total 3.84 7.75
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3.74

6.17
1.22
4.22

0.28 3.06 43.33 4.72 100.00
0.42 0.78 85.18 1.68 100.00
3.57 42.86 7.14 100.00

0.28 0.57 57.21 25.90 100.00
48.53 0.98 29.41 6.86 100.00
0.40 = 93.95 1.21 100.00
1.60 3.74 33.69 9.63 100.00
80.01 100.00

- 1.23 53.70 4.94 100.00
2.44 1.22 59.76 10.98 100.00
1.58 0.95 76.36 5.30 100.00

4.14 Major mode of travel for overnight
trips
The major mode of travel is the transport by

which a visitor travelled the maximum
distance for a trip. The following table shows
the percentage distribution of over-night
visitors by major mode of transport. It is
evident from Table 4.14 that the majority of
visitors (52.05%) availed bus as major mode
of transport. On the other hand, a significant
number of visitors (14.48%) availed rented
transport for their trips. At the same time,
the number of visitors was the least for air

transport, only 0.28 percent.

Table 4.14: Percentage distribution of visitors by major mode of travel

Bus

Railway

Water

Air

Own transport

Transport equipment, rental
Rest of the mode

Total

41

(000)
81045.55 52.05
7551.07 3.99
9488.26 6.09
994.95 0.28
2721.29 1.49
25789.62 14.48
37070.10 21.62
164660.84 100.00
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4.15 Trips by starting month

The following table shows the distribution of
trips by starting month. It is exposed from
the following table that the month of
December generated the highest percentage
(10.68%) of same-day trips, followed by
(10.01%) (9.85%)

respectively. On the other hand, the same-

August and February
day domestic trips were the least (6.28%) for
the month of November.

Like same-day trips, the month of December
generated the highest percentage (12.60%)
of over-night trips, followed by June (10.30%)
and January (9.27%). The percentage of over-
night domestic trips was the least (5.90%) for
the month of November, as was the case for

same-day trips.

Table 4.15: Percentage distribution of trips by starting month

(‘000’)

Same-day trip

Overnight trip

Same-day trip Overnight trip

January 5,112.66 6,287.61 8.59 9.27
February 5,866.85 6,033.57 9.85 8.90
March 5,144.41 6,271.74 8.64 9.25
April 4,596.63 5,144.41 7.72 7.59
May 4,731.59 4,676.02 7.95 6.90
June 5,398.46 6,986.24 9.07 10.30
July 4,493.42 4,453.73 7.55 6.57
August 5,962.12 6,613.11 10.01 9.75
September 3,890.06 4,255.25 6.53 6.28
October 4,255.25 4,533.12 7.15 6.69
November 3,739.23 4,001.21 6.28 5.90
December 6,359.06 8,542.26 10.68 12.60
Total 59,549.73 67,798.25 100.00 100.00
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Chart 4.6: Percentage distribution of trips by starting month
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The following table portrays the average
number of trips generated per hundred
tourist households. It is seen from Table 4.16
that per 100 tourist household, as many as
341 and 268 trips were generated against

same-day and overnight trips, respectively.

Table 4.16: Average number of tips completed per hundred households
(‘000’)

Same-day trip
Overnight trips

8.59 1w Y= o AfaerAeR I

A 8.59 (© LA G BIPTYCR (I
I SR @2 I NG RO @FePFS Gixe)
AfqAR woEAe e R @R
(AR A 859 (*F @R I @, (6
rerge Afqare =R B2 (L9,95b.%0 TEH)- @
T Wb FEE T (8R.65%) T

17,457.65
25,277.48

341
268

59,549.73
67,798.26

4.17 Overnight trips by tourist places

The following table shows the percentage
distribution of over-night domestic trips
undertaken to visit different tourist places
(tourist places those were recorded against
main purpose and main destination of the
trips) in Bangladesh. It is revealed from Table
4.17 that out of total domestic over-night
trips (67,798.26 thousand), the main purpose

43
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of 28,818.26 thousand trips (42.51%) was to
visit different tourist places in Bangladesh. It
is also exposed that the highest number of
trips (17.36%) were undertaken to visit Cox’s
Bazar, followed by Potenga (12.40%) and
then Kauakata (10.22%).

Table 4.17: Percentage distribution of overnight trips by tourist places in Bangladesh

National Monument

National Zoo

Lalbag Fort

Bangladesh Folk and Crafts Museum
Cox's bazar

Saint Martins

Potenga, Chattagram

Sajek valley, Rangamati

Baul Samrat Lalan Shah Majar
Paharpur Buddha Bihar, Naogoan
Mujibnagar Libaration Monument, Meherpur
Shat Gambuj Mosque, Bagerhat, Khulna
Sundarbans

Kantajir Mosque

Mahasthangar, Bagura

Kuakata, Potuakhali

Ratargul, Sylhet

Jaflong, Sylhet

Lalakhal,Sylhet

Bichanakandi, Sylhet

Sree Mangal

Bandarbans

Khagrachori

Rangamati

Total

8.5y et il wEe @FIIF @I MR T
AR FLACR GF7 AR 2T

TS PN 93 MHE I AN AR G5
QI AT s ReTem &= T (55.09%) |
OIRPF 7R RS0 (38.55%) 932 GIt feieet

44

(‘000")
134.96 0.47
1,047.94 3.64
603.36 2.09
1,595.72 5.54
5,001.51 17.36
944.73 3.28
3,572.51 12.40
1,611.60 5.59
643.05 2.23
246.11 0.85
1,024.12 3.55
95.27 0.33
1,222.59 4.24
436.64 1.52
373.13 1.29
2,945.33 10.22
103.21 0.36
944.73 3.28
166.72 0.58
95.27 0.33
2,723.05 9.45
1,611.60 5.59
357.25 1.24
1,317.86 4.57
28,818.26 100.00

4.18 Number of households reporting at
least one same-day trip by division

The number of households reported at least one
same-day trip was the highest (19.67%) for Sylhet
Division, followed by Rangpur Division (14.91%)
and then Dhaka Division (14.16%). The number of
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households completed at least one same-day trip
was the least for Rajshahi Division, only 7.47

percent.

Table 4.18: Number of households reporting at least one same-day trip by division

(‘'000’)

Barishal 2317.49
Chattogram 1852.39
Dhaka 2471.19
Khulna 1916.44
Mymensingh 1561.01
Rajshahi 1303.24
Rangpur 2602.48
Sylhet 3433.41
Total 17457.65

8.5 et Sl wEe «F1IR Afau=i=R I3t
TN FTICR G QR AL
INACF G ATGUAPR TN 79 IER

GFA AR AL B [t A= (3.¢3%) |
OIHAN AR [oT (38.55%) 932 GBIt et
(58.80%) | FHAFCTH A AfGAHAR I 751
PCEAR G AR AL NAN12R Rwpaf A
TG ¢.8 *ro™|

13.27
10.61
14.16
10.98
8.94
7.47
14.91
19.67
100.00

4.19 Number of households reporting at
least one overnight trip by division
Like same-day trip, the number of

households reported at least one overnight
trip was the highest (16.52%) for Sylhet
Division, followed by Rajshahi Division
(14.91%) and then Dhaka Division (14.40%).
The number of households completed at
least one overnight trip was the least for

Mymensingh Division, only 5.84 percent.

Table 4.19: Number of households reporting at least one overnight trip by division

Barishal 3139.46
Chattogram 3005.49
Dhaka 3639.96
Khulna 3528.74
Mymensingh 1476.21
Rajshahi 3768.87
Rangpur 2542.91
Sylhet 4175.84
Total 25277.48
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(‘000)

12.42
11.89
14.40
13.96
5.84
14.91
10.06
16.52
100.00
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4.20 Expenditure for same-day trips

The following table shows the percentage
distribution of expenditure by types of
expenditure. The total expenditure for same-
day trips was estimated at TK. 134,583.00
million. Out of total expenditure, the highest
expenditure was incurred for shopping which
amounted to TK. 60,242.00 million (44.76%),
followed by health and medical service
(20.74%) and then transport service
(13.56%). At the same time, expenditure was
the least for accommodation which
amounted to TK. 465.00 million, or only 0.35
percent.

Chart 4.7: Expenditure for same-day trip by types of expenditure

140,000

120,000

100,000

80,000

60,000

40,000

20,000

0

Package Non-package Accommodation  Food and drinks

component component

Transport Shopping Recreation Health and Others
medical

Table 4.20: Expenditure for same-day trip by types of expenditure

Package component
Non-package component
Accommodation
Food and drinks
Transport
Shopping
Recreation
Health and medical
Others
Total

(Million Tk.)

2,422 1.80
132,161 98.20
465 0.35
13,607 10.11
18,243 13.56
60,242 44.76
3,460 2.57
27,919 20.74
8,225 6.11
134,583 100.00
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4.21 Expenditure of overnight trip

The following table shows the percentage
distribution of expenditure by types of
expenditure. The total expenditure for over-
Lsg0d0 e Bt dwe ol R GG night trips was assessed at TK. 615,010

JEF A T T 9 R A2 CRIF million. Out of total expenditure, the highest
expenditure was incurred for transport which
amounted to TK. 221,520 million (36.02%),
followed by shopping (17.82%) and then

health and medical services (15.76%). At the

Ty T A 339,630 Ffer™ 51T (0v.03%) |
O3 (PAIPIGIN (53.0-3%) 932 gy @ Hfeest
CRAIT (5¢.94%) | AP fRete*" CRIF &=

[ SR FT B, TF AR d8. w03 BERH same time, expenditure was the least for
reservation service, which amounted to TK.

GBIl (R.99%) |
? ) 14,602 million, or only 2.37 percent.

Table 4.21: Expenditure of overnight trip by types of expenditure

(Million Tk.)

Holiday, Visiting Education (AlfTEEE Business/
leisure and  friend and and Health g ?r!d Shopping professio ~ Sports Picnic Others Total
recreation relatives training edieel rell.gl.o.us nal
activities

Accommodation 3,239 38,022 1,562 13,059 1,712 1,176 1,546 37 1,789 801 62,943
Food and beverage 1,628 10,061 1,536 9,004 764 897 1,125 48 823 229 26,113
Transport 10,111 90,950 39,353 49,825 8,672 6,559 7,522 147 6,310 2,072 221,520
Shopping 6,388 34,541 31,876 23,792 4,832 3,145 2,697 81 1,514 733 109,597
Recreation/religious

/Cultural/Sports 133 1,516 73,569 1,228 6,539 142 68 10 73 19 83,296
Health and medical 380 19,556 23,315 47,163 924 1,750 2,037 165 1,251 398 96,938
Reservation service/

others 147 4,389 2,874 5,499 637 372 126 3 456 99 14,602
Total 22,026 199,035 174,083 149,570 24,080 14,039 15,122 490 12,215 4,350 615,010
Percentage distribution

Accommodation 14.71 19.10 0.90 8.73 7.11 8.37 10.23 7.56 14.65 18.41 10.23
Food and beverage 7.39 5.05 0.88 6.02 3.17 6.39 7.44 9.74 6.73 5.26 4.25
Transport 45.90 45.70 22.61 33.31 36.01 46.72 49.74 30.08 51.65 47.62 36.02
Shopping 29.00 17.35 18.31 15.91 20.07 22.40 17.83 16.45 12.40 16.85 17.82
Recreation/religious

/Cultural/Sports 0.60 0.76 42.26 0.82 27.15 1.01 0.45 1.95 0.60 0.45 13.54
Health and medical 1.72 9.83 13.39 31.53 3.84 12.47 13.47 33.62 10.24 9.14 15.76
Reservation service/

others 0.67 2.21 1.65 3.68 2.65 2.65 0.84 0.60 3.73 2.27 2.37
Total 100.00 100.00 100.00 100.00 100.00 100.00 100.00 100.00  100.00 100.00 100.00

8.3% Tt AfS o1 ¥ 4.22 Average expenditure per trip

M 8.33 @ WG 25 TNET AT TH A The following table shows the average

expenditure per trip. As is evidenced from
RACR| AR 8,83 (AF (A I @, 92 e

Table 4.22, the average expenditure per trip

932 ATGPR N & Iar 4fS e 3w
JAF 3,300 GIFT @32 5,095 Gt @3 e
932 AfGIHAPR I 9Feq A A4S ST JW
@bty BT
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stood at TK. 2,260 and TK. 9,071 for same-
day trip and overnight trip, respectively. The
average expenditure per trip appeared to be
TK. 5,886.
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Chart: 4.8: Average Expenditure per Trip by Types of Trips
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Table 4.22: Average expenditure per trip by types of trips

Same-day trip 59,549,732 134,583 2,260
Overnight trip 67,798,254 615,010 9,071
Total /average 127,347,986 749,592 5,886

T (1<, IIMS<IA / Boga Lake, Bandarban
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Chapter V
Findings of Outbound
Tourism Survey

These chapter summaries various features of
outbound tourism based on the findings
available from the survey. The number of
households reporting outbound trips,
number of outbound trips, outbound tourism
expenditure, etc. are presented in this
chapter.

5.1 Households reporting at least one
outbound trip

It is exposed from the following table that
out of total 39,416.67 thousand households,
as many as 1167.02 thousand households
(2.96%) reported to have completed at least
one outbound trip in 2018-19. It is important
to note that all outbound trips undertaken by
Bangladesh’s residents were overnight trips.
On the other hand, same-day outbound trips
residents

completed by Bangladesh’s

appeared to be zero.

Table 5.1: Percentage of households reporting at least one outbound trip, 2018-19

(‘000’)

39,416.67

1,167.02

2.96

A, Y1/ Sundarbans, Khulna
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5.2 Percentage of households reporting
at least one outbound trip by main
industry

Main industry of a household was defined as

the industry from which a household earned
the most of its income. It is revealed from
the following table that the number of
household reporting at least one outbound
trip in 2018-19 was the highest (63.95%) for
service sector, followed by agriculture sector
(29.25%). The
completed at least one outbound trip was
the least (6.80%) for industry sector.

number of households

Table 5.2. Percentage of households reporting at least one outbound trip by main
industry, 2018-19

(‘000")

Agriculture 341.37 29.25
Industry 79.39 6.80
Service 746.26 63.95

Total 1,167.02 100.00
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5.3 Households reporting at least one
outbound trip by main occupation
Main occupation of a household was defined

as the occupation from which a household
earned the most of its income. It is seen from
Table 5.3 that the number of households
completed at least one outbound trip during
the financial year 2018-19 was the highest
(21.77%) for households whose principal
occupation was categorized as ‘services and
‘skilled
agricultural, forestry and fishery workers’

sales workers’, followed by
(19.05%) and then ‘elementary occupations’
(14.29%),

households completed at least one outbound

respectively. The number of

trip was the least (4.76%) for the category
marked as manager.

Table 5.3. Percentage of households reporting at least one outbound trip during 2018-19
by main occupation of households

(‘000"

Manager

Professional

Technician and Associate Professional

Clerical Support Worker

Services and Sales Workers

Skilled Agricultural, Forestry and Fishery Worker
Craft and related Trade worker

Plant and Machine Operator and Assembles
Elementary Occupations

Total

¢.8 WMt IR T R[Roae
TNIFINT AL
A=Y ¢.8 (AF @A TW @ 056-5> FRTF

2,5%0.¢% TEIF IJeAmH AP Rt I
FIEEA 93 TN @6 =E @, IRAN e
TGt AfS ATT >.pq T BT T fNeafRE=|
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55.57 4.76
79.39 6.80
95.27 8.16
71.45 6.12
254.05 21.77
222.29 19.05
142.90 12.24
79.39 6.80
166.72 14.29
1,167.02 100.00

5.4 Number of Bangladesh’s residents

visited abroad
It is seen from Table 5.4 that the number of

Bangladesh’s residents visiting abroad was
estimated to be 2,921.52 thousand in 2018-
19. At the same time it is obvious that, on an
average, every outbound trip comprised 1.87

participants.
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Table 5.4. Number of Bangladesh’s Residents Visited Abroad during 2018-19

(‘000)

1,563.96

2,921.52

1.87

Chart 5.2: Number of Bangladesh’s residents visited abroad during
2018-19
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outbound trip

5.5 Duration of outbound trip

The following table portrays the average
duration (number of nights spent by the
visitors outside his/her usual place of
residence from starting to completion of the
trip) of outbound trip. It can be seen from
Table 5.5 that the average duration of

outbound trips was 5.76 nights.

Table 5.5. Average duration of outbound trip

(‘0007)

1,563.96

€. AL AT (™

@ T &% F@ RN T S @
AR (1 MBS A4 gy e [st
A AR €. TRACS (7 SR AR
I SN AT T A AR G
TR (TF L T @, 00k-5> TR T

9,002.72
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5.76

5.6 Main destination country

The country which was the central to the
decision to undertake an outbound trip was
regarded as the main destination country.
The following table presents estimated

number of outbound trips by main

destination countries. It is exposed from
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Table 5.6 that the maximum number of
outbound trips (60.41%) were undertaken to
visit India as the main destination country,
followed by Saudi Arabia (8.12%) and then
Malaysia (4.57%) during the financial year
2018-19.

Table 5.6: Percentage distribution of trips by main destination country, 2018-19

India

Nepal

Saudi Arabia
Africa
Malaysia
Dubai
Thailand
Turkey
Others

Total

944.73 60.41
15.88 1.02
127.02 8.12
23.82 1.52
71.45 4.57
23.82 1.52
39.70 2.54
7.94 0.51
309.62 19.80
1,563.97 100.00

Others

26.9% \

Chart 5.3: Percentage distribution of visitors by main destination
country, 2018-19
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The following table shows the distribution of
outbound visitors (Bangladesh’s residents)



Tourism Satellite Account 2020

R (w2t geae) RS ¢.q (A T Y (@
RN RGO FART AT (8¢.55%) BT
ST SIIRMEE 92 IGARCIS L AT &y
Fam Romt =99 sEfReEH 9w, o
AN ARBFMT T 5¢.q0 o1 @2 $3.99
*ore* IAFEH Y ¢ e ERY 32 3,
ST @ REAMER & RO e 0|

visited abroad during 2018-19 by main
purpose. It is revealed from Table 5.7 that
the maximum number of outbound visitors
(45.11%) launched their outbound trips to
visit their relatives and friends. At the same
time, as much as 15.76 percent and 12.77
percent of total outbound visitors undertook
outbound trips for getting health and
medical services and holidays, leisure and

recreation, respectively.

Table 5.7: Percentage distribution of visitors visited abroad by main purposes

Holiday, leisure and recreation
Visiting friend and relatives
Education and training

Health and medical

Pilgrimage and religious activities
Shopping

Business/ professional

Others

Total

(‘000"

373.13 12.77
1317.86 45.11
47.63 1.63
460.46 15.76
277.86 9.51
79.39 2.72
111.15 3.80
254.05 8.70
2921.52 100.00

23%

m Holiday, leisure and recreation
® Health and medical

B Business/ professional

50%

Chart 5.4: Distribution of visitors visited abroad by main
purposes

m Visiting friend and relatives
u Pilgrimage and religious activities

u Others
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5.8 Package and non-package trip
Table 5.8 shows the distribution of package

and non-package trips. It is revealed from the



DI SIGARG SIFITE 080

W @, (B RN It o, SAiees B e
22.68% 932 AP IO G e 99.50% |

following table that out of total outbound
trips, package trips accounted for 22.84%

and non-package trips accounted for 77.16%.

Table 5.8: Percentage distribution of package and non-package trips

(‘000)

357.25 1,206.71 1,563.97

€.> I SGEIR ABT

fRafefRe =l @ o I @, Roeerd
ARG MR 2¢-¢> I”F IWAMA  [HAAC®
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100.00

22.84 77.16

5.9 Visitors by age group

It is exposed from the following table that
the number of visitors visited abroad was the
highest (59.51%) for age group 25-59 years.
It is also obvious that the percentage of
visitor visited abroad significantly decreased

for the age group 60 and over.

Table 5.9: Percentage distribution of visitors visited abroad by age group

(‘000’)

0-14 508.09

15-24 373.13

25-59 1,738.62

>=60 301.68

Total 2,921.52
¢.do T TAeW A He

SR @.50 @ PR B STPNE 00b-55 ALIRE
RN A Gema R @2 e TRl
(AT LT W (@, S 2oie# =6 (38.5¢%)
Ao /ATS(FIE THA F#1 STAN SR
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17.39
12.77
59.51
10.33
100.00

5.10 Visitors by level of education

Table 5.10 presents the distribution of
visitors visited abroad during 2018-19 by
level of education. It is seen from the
following table that the highest percentage
of visitors (14.95%) completed graduate/

postgraduate level of education.
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Table 5.10: Percentage distribution of visitors visited abroad by level of education

(‘000")

No schooling (include children not attained school going age) 325.50 11.14

Not completed primary education
Completed primary education
Completed junior secondary
Secondary education
Completed higher secondary
Completed graduate/ post graduate education
Completed diploma/vocational education
Others
Total

€.5> SRS AT HoF
TP AMH {7 IS (12 RPN @Y

@A A Rt eI s|ifde e
TG TR | g siEfdre < Gwma A=
A4 G oA RUPT ML R 95T
T8 (@, FRIfAT AP RGP (84.59%) SIS
IPAHT @I SEREENE I A
FERAl Ot 3fere oW @ IF OIS @2
SETReEE AT AEFTR G 9o eyl
RIEIERCIRDIT

293.74 10.05
333.43 11.41
365.19 12.50
325.50 11.14
285.80 9.78
436.64 14.95
39.70 1.36
7.94 0.27
2,921.52 100.00

5.11 Visitors by major type of stay

A  major type of stay means the
accommodation where the visitors spent the
maximum number of nights in an overnight
trip. The following table shows the
percentage distribution of visitors by major
types of stay. It is obvious that the maximum
number of visitors (47.97%) stayed with their
friends and relatives, which indicate that
friend and relatives houses are an important

place of the stay for visitors visited abroad.

Table 5.11: Percentage distribution of visitors visited abroad by major type of stay

(‘000’)

Star hotel

Non-star hotel

Motel/Guest house/Resort/Vacation home
Religious institution

Rent house

Friends and relatives house

Other

Total trip
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197.40 6.76
750.12 25.68
138.18 4.73
19.74 0.68
177.66 6.08
1,401.53 47.97
236.88 8.11
2,921.52 100.00
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Chart 5.5: Distribution of visitors by major type of stay
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5.12 Mode of travel
Mode of travel specifies the transport used

by visitors on a trip. The major mode of
travel is the transport by which a visitor
travelled the maximum distance for a trip.
The following table shows the percentage
distribution of visitors by the major mode of
transport. It is evident from Table 5.12 that
like domestic tourism, the majority of visitors
(48.01%) availed bus an as major mode of
transport for outbound tourism. On the
other hand, a significant number of visitors
(18.45%) availed railway transport for
outbound trips. Besides, 11.22% of outbound
visitors availed air as major mode of

transport for their trips.

Table 5.12: Percentage distribution of visitor by major mode of travel

Bus

Railway transport

Water transport

Air transport

Own transport

Transport equipment, rental
Rest of the mode

Total
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(000)

1,402.57 48.01
538.98 18.45
55.12 1.89
327.68 11.22
107.18 3.67
266.43 9.12
223.55 7.65
2,921.52 100.00
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5.13 Outbound trips by starting month

The following table presents the percentage
distribution of outbound trips by the starting
month for the year 2018-19. It is exposed
that the month of December generated the
highest percentage (13.71%) of outbound
trips, followed by the month of April
(11.17%) and January (10.66%), respectively.
On the other hand, the month of September
and November each generated the least and
equal number of outbound trips, only 5.58
percent.

Table 5.13: Percentage distribution of outbound trips by starting month

January
February
March
April

May

June

July
August
September
October
November
December

Total

¢.>8 Retet e IRAT A=

el o Kot S A R
fRafRe smeface (e @Rl A ¢.oe
QA @4 W @, RO s=GFma 1y ot
R0 0T SKIEF (3¢.00%) 1 TO:2F Y&t
(55.b8%) @2 PIAGT (3.00%) SRE|
SRR, AR [or (A FRfNw RUF
5 RO I FCACRA [ WG 0.¢8 1|

(‘000’)

166.72 10.66
134.96 8.63
103.21 6.60
174.66 11.17
119.08 7.61
95.27 6.09
142.90 9.14
111.15 7.11
87.33 5.58
127.02 8.12
87.33 5.58
214.35 13.71
1,563.96 100.00

60

5.14 Number of visitors visited abroad
by division

The following table shows the distribution of
visitors visited abroad by division. It is seen
from Table 5.15 that Dhaka
originated the highest percentage (25.00%)

Division

of outbound visitors, followed by Khulna
(19.84%) and then Sylhet (17.66%). On the
other hand, Mymensingh division generated
the least percentage of outbound visitors,

which was only 0.54 percent.
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Table 5.14: Number of visitors visited abroad by division

(‘000’)

© Divison  Numberofvisitors Percentage distribution
Barishal 396.95 13.59
Chattogram 246.11 8.42
Dhaka 730.38 25.00
Khulna 579.54 19.84
Mymensingh 15.88 0.54
Rajshahi 134.96 4.62
Rangpur 301.68 10.33
Sylhet 516.03 17.66
Total 2,921.52 100.00

@.5¢ IRAM B = 5.15 Expenditure of outbound tourism

T €.5¢ (@ PN @ G5 e oA It is revealed from Table 5.15 that the total
T cob by B SOl W T 98580 outbound tourism expenditure appeared to
ffomm BT (x3.3¢%) e ars-Trar (3
IACR T TSTIR) W1 G5T FHE (¥, AT

oA RSt IT IR0 A @32 e

be Tk. 336,868 million, of which Tk. 74,943
million (22.25%) was pre-trip (domestic
expenditure for outbound trip) expenditure.

It is obvious that the outbound visitors spent

(35.85%), ORI AT (e.3w%) S mostly on health and medical (29.49%),
RPAIPIGI (RR.58% ) I ICARA| followed by transport (25.28%) and then

shopping (22.94%).

N8, AN /Tanguar Haor, Sunamganj
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Table 5.15: Expenditure for outbound trips

(Million TK.)

Pre-trip Expenditure _
expenditure | Qutside the country
Accommodation 2,506 18,707 21,213
Food and drink 3,656 6,438 10,094
Transport 18,352 66,816 85,168
Shopping 26,716 50,557 77,273
Recreation/religious/Cultural/Sports - 5,867 5,867
Health/medical 11,282 88,055 99,337
Others/service charge travel agent 12,431 25,484 37,916
Total 74,943 261,925 336,868
Percentage distribution
Accommodation 3.34 7.14 6.30
Food and drink 4.88 2.46 3.00
Transport 24.49 25.51 25.28
Shopping 35.65 19.30 22.94
Recreation/religious/Cultural/Sports - 2.24 1.74
Health/medical 15.05 33.62 29.49
Others/service charge travel agent 16.59 9.73 11.26
Total 100.00 100.00 100.00

@.d%: 2fS Rort FCR RARTS 1w woradiet I3 5.16: Domestic  expenditure  per
outbound trip

@5 SRR INE (GF-IAER ) AR The average domestic expenditure (pre-trip

expenditure) per outbound trip was calculated

AT I AT T S T [t It et afs

by dividing the total domestic expenditure
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(pre-trip expenditure) by the number of
outbound trips. The average domestic
expenditure per outbound trip was estimated
at TK. 47918.62.

Table 5.16: Domestic expenditure per outbound trip

1563.96

€.54: &S REerir Ao T [Efes 1w
Bt IH

@6 3 IaE RN AR et T
ol I R Zwe 2fS R oG oo
Al I o T T A Roeerd
GEa ReARTe Roet T &y orw 3o
Y L P RCAR ¢, L€ R.9 BIT|

74,943.00

47918.62

5.17: Pre-trip expenditure per outbound
visitors
The average domestic expenditure (pre-trip

expenditure) per outbound visitors was
calculated by dividing the total domestic
expenditure (pre-trip expenditure) by the
number of outbound visitors. The average
expenditure per outbound visitors was
estimated at TK. 25,652.23.

Table 5.17: Domestic expenditure per outbound visitors

2,921.5

74,943.00

25652.23
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Chapter VI
Inbound Tourism

Some specific and vital data related to
in this
chapter. The information on the number of

inbound tourism are presented

the international tourist arrivals, mode of
travel, inbound tourism expenditure by types
of product, etc. is presented in this chapter.
It is crucially important to mention that the
information and data presented in the tables
appended below with respect to inbound
tourism are not based on the findings
available from the survey or statistical
exercise, as is usually done. It is needed to
iterate here that a comprehensive survey on
inbound tourism was scheduled to be
conducted from April 2020 and all the
preparatory works were also completed, but
regrettably, the survey programme could not
be done because of a global health crisis due
to COVID-19. In the absence of up-to-date
survey data, selected key information
relating to the inbound tourism survey was
carefully worked out on the basis of data
available from various secondary sources.
Bangladesh Bank, Parjatan Corporation and
Bangladesh Civil Aviation Authority were the
main sources of data required for. It is
important to note that the conformity and
consistency of the data collected from the
secondary sources were verified to ensure
that the data collected were reliable and
usable to meet our needs. It should be noted
that due to unavailability of survey data, it
was not possible to present complete and
various features related to inbound tourism
in this chapter.
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6.1 Inbound tourist arrival

The following table shows that a total of 1.64
million inbound tourists visited Bangladesh
during the financial year 2018-19. Among
them, 1.35 million (80.28%) were non-
residents Bangladeshis (NBRs) and 0.29
(19.72%)

Moreover, it is revealed from the following

million were foreign tourists.
table that the international tourist arrivals in
Bangladesh have been continuing to grow
from 1.08 million in 2015-16 to 1.64 million
in 2018-19. On the contrary, it is equally
evident that the annual growth rate of
international tourist arrivals in the country

has been decreasing gradually.

Table 6.1: Inbound tourist arrivals, 2018-19

(Number)
2015-16 166,207 918,091 1,084,298
2016-17 229,165 37.88 1,034,826 12.71 1,263,991 16.57
2017-18 284,826 24.29 1,159,351 12.03 1,444,177 14.26
2018-19 291,162 2.22 1,351,615 16.58 1,642,777 13.75
Chart 6.1: International tourist arrivals

201310

20172

201617 [y

2015-16 [
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6.2 Mode of travel

Table 6.2 shows the distribution of
international tourists visited Bangladesh by
the mode of travel. Out of total international
visitors visited Bangladesh, as much as 90.93
percent international visitors preferred air as
a mode of travel. The share of arrivals
thorough land check post was pegged at only
9.07 percent.

Table 6.2: Mode of travel, 2018-19

Foreign tourist
Air
Land
Sea
Total
Non-resident Bangladeshis
Air
Land
Sea
Total
International tourist
Air
Land
Sea

Total

b0 SR A5 2AfS g BT I

Ao T A vo- @ @A q@CRI A
Q@ @ W @ [ AGsmn Adeem
IACIF 1T SPA G T AL @ TN
JAFT SbE, 000 G2 Ob,d59 BIFT| 93 NN
SHREN AR AL IV oS
FIAS S I S @ TSN TAUGFH

385,955 BIRT @2 LY, 0wAa GBIl

69

209,637 72.00
81,525 28.00
291,162 100.00
1,284,163 95.01
67,452 4.99
1,351,615 100.00
1,493,800 90.93
148,977 9.07
1,642,777 100.00

6.3 Average expenditure per inbound tourist
Table 6.3 shows the average inbound tourism

expenditure per international tourists by
types of mode of travel. It is seen that the
average inbound tourism expenditure per
foreign tourist was recorded at TK. 185,038
and TK. 38,193, respectively, for those who
came to Bangladesh by air and land. At the
same time, average inbound tourism
expenditure per non-resident Bangladeshi
stood at TK. 149,319 and TK. 61,367 for those
who proceeded to Bangladesh via air and

land respectively.
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Table 6.3: Average expenditure per inbound tourist

Foreign tourist
Air
Land

Non-Resident Bangladeshi (NRB) tourist

Air
Land

185,038.00
38,193.00

149,319.00
61,367.00

185,038

Foreign tourist

Chart 6.2 Average expenditure (in TK.) per inbound tourist
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6.4 Inbound tourism expenditure

As can be seen from the table below, the
inbound tourism expenditure amounted to
TK. 237,803 million in 2018-19. Out of total
inbound tourism expenditure, non-residents
Bangladeshis (NRBs) accounted for 82.38
percent and foreign tourists accounted for

only 17.62 percent.
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Table 6.4: Inbound tourism expenditure, 2018-19
(Million TK.)

Foreign tourist

Air 38,791 92.57
Land 3,114 7.43
Sub-total 41,905 100.00
Non-Resident Bangladeshi (NRB) tourist
Air 191,750 97.88
Land 4,148 2.12
Sub- total 195,898 100.00
International tourist
Air 230,541 96.95
Land 7,262 3.05
Total 237,803 100.00
b.¢ A ST SN B I 6.5 Inbound tourism expenditure by
product
ATHT 49 SPAIE eI oG yEw K Table 6.5 examines the expenditure
A .0~ & @A 2| TG AEFE components of inbound tourism by type of

product. It is seen that out of total

GG T AT TR (R0.90%) AT expenditure made by international tourists,

AN ST I/M R, OIRAE  TUFH the highest expenditure (23.78%) was
attributable to food and beverage servin
RPN G (Sb.95%) @32 1T QT A2 ou verag ving

services, followed by accommodation

GRS (53.38%) g1 Sy Reaf s services (18.39%) and then road passenger

RPN GRE GG 4 AT 85.8v% 2F6 transport services (17.24%), respectively. It is
also a matter of observation that for foreign

PLACRA|
tourists, around 41.48% of the total

expenditure was incurred for

accommodation services.

Table 6.5: Inbound tourism expenditure by type of product

(Million TK.)

A. Tourism Characteristics Product

Accommodation services for visitors 17,382 41.48 26,352 13.45 43,734 18.39
Food and Beverages serving services 8,029 19.16 48,531 24.77 56,560 23.78
Air passenger transport services 763 1.82 39,087 19.95 39,850 16.76
Water passenger transport services 30 0.07 3,066 1.57 3,096 1.30
Railway passenger transport services 327 0.78 2,818 1.44 3,145 1.32
Road passenger transport services 2,369 5.65 38,619 19.71 40,988 17.24

Contd.
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Table 6.5: Inbound tourism expenditure by type of product

(Million TK.)
|
| Foreigntourist  NeRstouist  Tol
\
Recreational , cultural and sporting services 1,780 4.25 8,545 4.36 10,325 4.34
Travel agencies and other reservation 32 0.08 5,608 2.86 5,640 2.37
services
B. Tourism Connected Product
Health and medical services 1,041 2.48 243 0.12 1,284 0.54
Shopping 2,926 6.98 11,935 6.09 14,861 6.25
Banking and other financial institutional 117 0.28 955 0.49 1,072 0.45
services
Purchase of different types of goods and 2,456 5.86 7,394 3.77 9,850 4.14
services
Minor repair and Maintenance services 376 0.90 300 0.15 676 0.28
Total monetary expenses made by others 149 0.36 204 0.10 353 0.15
ICT Expenses 245 0.58 405 0.21 650 0.27
Other tourism connected products ( not 1,931 4.61 1,407 0.72 3,338 1.40
elsewhere classified)
C. Non-specific product 1,953 4.66 430 0.22 2,383 1.00
Total 41,905 100.00 195,898 100.00 237,803 100.00

AN ALV Rural Bangladesh
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Chapter ViI
Tourism Satellite

Account of Bangladesh

Tourism Satellite Account (TSA) is a standard
statistical framework and the main tool for
the economic measurement of tourism.
Satellite  Accounts are supplementary
statistics that allow analysis of a particular
aspect of the economy, such as spending on
travel and tourism. The TSA thus allow for
the harmonization and reconciliation of
tourism statistics from an economic (National
Accounts) perspective. This enables the
generation of tourism economic data (such
as Tourism Direct GDP) that is comparable
with other economic statistics. Tourism
Satellite Account (TSA) measure contribution
tourism makes to the country’s Gross
Product (GDP) as

employment. This Tourism Satellite Account

Domestic well as
(TSA) of Bangladesh with reference year
2018-19 was constructed in accordance with
the recommendations presented in the 2008
Tourism Satellite Account : Recommended
Methodological Framework (TSA:RMF2008)
of the United Nations World Tourism
organization (UNWTO).

This chapter presents different features of
(TSA)  of
Bangladesh, 2018-19. The inbound tourism

expenditure, domestic tourism expenditure,

Tourism Satellites Accounts

internal  tourism  expenditure, internal
tourism consumption, production account,
employment in tourism industries, etc. are

presented in this chapter.
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7.1 Importance of tourism satellite account

The importance of Tourism Satellite Account

is briefly described below.

I. To describe the structure of a country’s
tourism activity;

Il. To provide macro-economic aggregates to
describe the size and the economic
importance of tourism, such as value-
added and tourism GDP;

lll. To provide detailed data on tourism

consumption and how this is met by

domestic supply and imports;

To provide detailed production accounts

industries, data on

with

of the tourism

employment, linkages other

productive  activities  and capital

formation;
V. To identify employment generation in

tourism industries.

7.2 Data sources

The sources of data used in compilation for

Tourism Satellite Account of Bangladesh are

as follows:

I. Domestic Tourism Survey (DTS), 2018-19

II. Outbound Tourism Survey (OTS), 2018-
19

lll. Balance of Payments (BOP), Bangladesh
Bank

IV. Labor Force Survey (LFS), 2016-17

V. Sample Survey on Hotel/

Accommodation

Supply and Use Table (SUT), 2011-12

Data Related to Inbound Tourism Survey

was collected from different secondary

sources

VI.
VII.

7.3 The 10 tables of the TSA

Table 1: Inbound Tourism Expenditure
Table 2: Domestic Tourism Expenditure
Table 3: Outbound Tourism Expenditure
Table 4: Internal Tourism Consumption

Table 5: Production Accounts
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Table 6: Domestic Supply and Internal
Tourism
Table 7: Employment in the Tourism
Industries

Table 8: Gross Fixed Capital Formation

Table 9: Tourism Collective Consumption
Table 10: Non-monetary Industries

The chart below shows the linkage between
the 10 tables of the TSA.

7.4 Limitations

e Due to lack of data from inbound

tourism  survey, different  core
information related to inbound tourism
was collected from different secondary
sources to construct Tourism Satellite
Account (TSA) with reference 2018-19;

e Due to unavailability of data, TSA Table
8 and 9 were not constructed;

e In the absence of supply and used
Table for the reference year 2018-19,
the supply and used Table for the

reference year 2011-12 was used to
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the TSA 2018-19 with

required adjustment.

construct

e Due to unavailability of Input Output
Table (I-O Table) or other modeling

instruments, the  total impact
(including indirect and induced effects)
of tourism sector on the economy was

not evaluated.

7.5 Inbound tourism expenditure

The following table summarizes the
inbound tourism expenditure made by
inbound tourists. It is exposed from TSA
Table 1 that the total inbound tourism
expenditure for the financial year 2018-
19 amounted to TK. 237,803 million. Out
of total expenditure, as much as Tk.
195,898 million (82.38%) was expended
by non-residents Bangladeshi (NRBs),
while only Tk. 41,905 million (17.62%)

was expended by foreign nationals.

FIG T4, GIF1/Curzon Hall, Dhaka
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TSA Table 1: Inbound tourism expenditure by products

(Million Tk.)

NRBs NF;I;zir\gar‘ls Total

A. Tourism characteristic products 172,869 31,752 204,621
1. Accommodation services for visitors 26,352 17,382 43,734
2. Food- and beverage-serving services 48,532 8,029 56,561
3. Railway passenger transport services 2,818 327 3,145
4. Road passenger transport services 33,985 2,084 36,069
5. Water passenger transport services 3,066 30 3,096
6. Air passenger transport services 39,087 763 39,849
7. Transport equipment rental services 4,634 284 4,918
8. Travel agencies and other reservation services 5,608 32 5,640
9. Cultural services 7,264 1,513 8,776
10. Sports and recreational services 1,282 267 1,549
11. Health related services 243 1,041 1,284
B. Tourism connected products 6,943 2,641 9,584
12. Readymade garments and footwear 5,593 2,127 7,720
13. Processed food 1,272 484 1,756
14. Tobacco products 78 30 108
C. Non-specific products 16,085 7,513 23,598
Total 195,898 41,905 237,803

Chart 7.1: Inbound tourism expenditure by products

100%
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80%
70%
60%
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Tourism characteristic Tourism connected Non-specific products
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B NRBs M Foreign Nationals
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7.6 Domestic tourism expenditure

TSA Table 2 portrays the expenditure
components of domestic tourism, which is
the demand or consumption made by
Bangladeshi residents for tourism purposes
within the economy of Bangladesh. It is seen
that the total domestic tourism expenditure
was Tk. 749,592 million. Out of total, as
much as Tk. 565,151 million, Tk. 184,441
million and Tk. 65,551 million were spent on
Tourism

tourism-characteristics products,

connected products and Non-specific
products, respectively. On the other side,
Tk. 134,583 million was expended for same-
day domestic trips while Tk. 615,010 million
was incurred against overnight trips. It is also
obvious from the table below that the
domestic tourists spent the most on road
passenger (27.84%),

followed by health related services (16.66%)

transport  services

and sports and recreational services (10.48%)

respectively.

TSA Table 2: Domestic tourism expenditure by products (%)

100
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80
70
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50
40
30
20
10

Same-day trips

Tourism

Tourism
characteristic connected

products

products products

Non-specific

80

Overnight trips

Tourism Tourism  Non-specific
characteristic connected products
products products
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TSA Table 2: Domestic tourism expenditure by products

(Million Tk.)

A. Tourism-characteristic products

. Accommodation services for visitors
. Food- and beverage-serving services
. Railway passenger transport services

. Road passenger transport services

. Air passenger transport services
. Transport equipment rental services

1

2

3

4

5. Water passenger transport services

6

7

8. Travel agencies and other reservation services
9

. Cultural services
10. Sports and recreational services
11. Health related services
B.Tourism connected products
12. Readymade garments and footwear
13. Processed food
14. Tobacco products
C. Non-specific products
Total

9.9 IRHM Ar-Twe B I
Bada MEN © @F @ W, AN

BT T IR 2Tt W AT
A AR 98,589 e Gl G-
By AteE ek, Sty QAR
CRT FHIfRF (98.6L%) I R OFAT
IAFH FPTARFS ERT (95.63%) 932
e Al AT R (32.95%) S|
SR, ALY 2T & AT T
of ¢GIMe @32 AP (ro.R9%) G,
AfFaeTe AR (Sb.53%) IEE|
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Same-day Overnight

trips trips fete!
74,341 490,810 565,151
500 62,943 63,443
14,626 26,113 40,740
289 2,299 2,587
23,292 185,363 208,655
710 5,650 6,360
495 3,935 4,430
1,267 10,083 11,350
1,783 14,189 15,972
328 7,899 8,227
3,132 75,397 78,529
27,919 96,938 124,857
60,242 124,199 184,441
31,281 64,491 95,772
7,114 14,667 21,781
437 900 1,337
21,410 44,141 65,551
134,583 615,010 749,592

7.7 Outbound pre-trip expenditure

As can be seen from TSA table 3, the total
pre-trip expenditure incurred by outbound
tourists was estimated to be TK. 74,943
million. Among tourism-characteristic
products, the maximum expenditure was
incurred on air passenger transport services
(34.56%), followed by health related services
(31.52%) and

services (12.11%), respectively. On the other

road passenger transport
hand, for tourism-connected products, the
maximum expenditure was incurred on
readymade garments and footwear (80.27%)
followed by processed food (18.92 %)

respectively.
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TSA Table 3: Pre-trip expenditure for outbound tourists

(Million Tk.)

A. Tourism characteristic products 35,796 47.76
1. Accommodation services for visitors 2,506 3.34
2. Food and beverage serving services 3,656 4.88
3. Railway passenger transport services 1,402 1.87
4. Road passenger transport services 4,334 5.78
5. Water passenger transport services 9 0.01
6. Air passenger transport services 12,371 16.51
7. Transport equipment rental services 70 0.09
8. Travel agencies and other reservation services 166 0.22
9. Cultural services - -
10. Sports and recreational services - -
11. Health related services 11,282 15.05

B. Tourism-connected products 7,670 10.23
12. Readymade garments and footwear 6,157 8.22
13. Processed food 1,451 1.94
14. Tobacco products 62 0.08

C. Non-specific products 31,477 42.00

Total 74,943 100.00
Chart 7.3: Pre-trip expenditure for outbound trips
Non-specific
products
42.00%
Tourism
characteristic
SOk products
ourism 47.76%
connected
products
10.23%
9.b eyEae A6 ot 7.8 Internal tourism consumption
Bag GRT v.8 @A TN 4B+ 7, Bava TSA table 4 combines internal tourism

expenditure, made up of inbound tourism
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6.4 and

domestic tourism expenditure from TSA

expenditure from TSA Table

Table 4.21, and Pre-trip expenditure from
TSA Table 3 with the other components of
tourism consumption. The value of outbound
tourism expenditure does not feature in
tourism as these

internal represented

economic activities supplied by other
countries. However, the domestic tourism
estimate for

expenditure includes an

domestic expenditure by residents for
outbound trips. It is revealed from TSA table
4 that the total internal tourism expenditure
and total internal tourism consumption was
TK. 1,062,338 million and 1,182,925 million,
respectively. Other inputted consumption
amounted to TK. 120,587 million. Inputted
consumptions included services associated
with vacation accommodation on own
account, tourism social transfers in kind, and
other inputted consumptions such as:
vacation residences provided by producers
for the benefits of their employees, Financial
Intermediation Services Indirectly Measured
(FISIM) on purchases related to tourism trips.
Among tourism-characteristics products,
maximum consumption was incurred on road
services (30.92%),

passenger transport

followed by health related services (17.06%),
and then accommodation services for visitors
(13.62%), respectively.
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TSA Table 4: Total internal tourism consumption

(Million Tk.)

Domestic

Inbound Domestic  expenditure Internal
tourism tourism for tourism
expenditure expenditure  outbound expenditure
trips
A. Tourism characteristic products 204,621 565,151 35,796 805,569 805,569
1. Accommodation services for 43,734 63,443 2,506 109,683 109,683
visitors
2. Food-and beverage-serving 56,561 40,740 3,656 100,956 100,956
services
3. 'Rallway passenger transport 3,145 2,587 1,402 7,135 7,135
services
4. Road passenger transport 36,069 208,655 4,334 249,057 249,057
services
5. Water passenger transport 3,096 6,360 9 9,466 9,466
services
6. Air passenger transport services 39,849 4,430 12,371 56,650 56,650
7. Transport equipment rental 4,918 11,350 70 16,339 16,339
services
8. Travel agencies and other 5,640 15,972 166 21,779 21,779
reservation services
9. Cultural services 8,776 8,227 - 17,004 17,004
10; Sports and recreational 1,549 78,529 . 80,078 80,078
services
11. Health related services 1,284 124,857 11,282 137,423 137,423
B. Tourism connected products 33,182 184,441 39,147 256,770 256,770
12. Readymade garments and 7,720 95,772 6,157 109,650 109,650
footwear
13. Processed food 1,756 21,781 1,451 24,988 24,988
14. Tobacco products 108 1,337 62 1,506 1,506
C. Non-specific products 23,598 65,551 31,477 120,626 120,626
D. Other Imputed connected
product (Vacation home, social transfer 120,587 120,587
in kinds, etc.)
Total 237,803 749,592 74,943 1,062,338 120,587 1,182,925
9.5 6w g @32 ST FHER S R 7.9 Production accounts of tourism
industries and other industries
Beta GRE ¢ AT BA @I AN TSA table 5 presents the production
RER o SRAMER AT Sorgem IRl 9t amount for tourism and other industries

SCSY O)F WHEIE SPIFIEET  Soob-d  AHE of Bangladesh. It conforms formally to
TN TSI PR T TG the format established in the System of

1A T oy Reifers FR TWI oA, National Accounts 2008: output is broken
down by product, is valued at basic
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prices. Then intermediate consumption is

valued at purchasers’ price. The
difference between the two values is
called Gross Value Added (GVA) at basic
prices. It is exposed from the following
table the total value of output of the
economy (basic prices) amounted to TK.
44,345,164 million. On the other hand,
Intermediate consumption was valued at
TK. 20,146,253 million, representing
45.43% of the gross output. Therefore,
Gross Value Added (GVA) stood at TK.

24,198,910 million.

Other components of
tourism consumption
10%

Outbound tourism
expenditure
6%

Domestic tourism
expenditure
64%

Chart 7.4: Total Internal tourism consumption

Inbound tourism
expenditure
20%
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TSA Table 5: Production accounts of tourism industries and other industries

A.Tourism characteristic products
1. Accommodation services for visitors
2. Food and beverage serving services
3. Railway passenger transport services
4. Road passenger transport services
5. Water passenger transport services
6. Air passenger transport services
7. Transport equipment rental services
8. Travel agencies and other reservation
services
9. Cultural services
10. Sports and recreational services
11. Health related services
B. Tourism connected products
12. Readymade garments and footwear
13. Processed food
14. Tobacco products

C. Non- specific product
Total output

Total intermediate consumption
Total gross value added

1. Accommo-
dation services
for visitor

157,894

157,894
82,595
75,299

2. Food- and

beverage-serving

services

688,276

688,276
511,240
177,036

86

3. Railway passenger
transport services

16,301
6,954
9,348

4. Road passenger
transport services

1,080,064

1,080,064
355,818
724,246

5. Water
passenger
transport services

63,853
24,162
39,691

6. Air passenger
transport
services

64,455
52,896
11,559
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TSA Table 5: Production accounts of tourism industries and other industries

7. Transport 8. Travel agencies 9. Cultural 10. Sports and 11. Health 12. Readymade

equipment rental and other services recreational related garments and

services reservation services services footwear
services

A. Tourism characteristic products
1. Accommodation services for visitors - - - - - -
. Food and beverage serving services - - = - - -
. Railway passenger transport services - - - - - -
. Road passenger transport services - - o - - -
. Water passenger transport services - - - - - -
. Air passenger transport services - - = - - -
. Transport equipment rental services 275,495 - - - - -
. Travel agencies and other reservation services - 32,402 - - - -
. Cultural services - - 55,557 - - -
10. Sports and recreational services - - - 370,809 - -
11. Health related services - - - - 736,098 -
B. Tourism connected products - - = - - -
12. Readymade garments and footwear - - - - - 471,829
13. Processed food - = - - - -
14. Tobacco products - - - - - _

O 00 NO ULl B WN

C. Non-specific product - - - - - -
Total output 275,495 32,402 55,557 370,809 736,098 471,829

Total intermediate consumption 93,801 7,343 12,766 63,888 216,035 85,340
Total gross value added 181,695 25,060 42,790 306,921 520,063 386,489
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TSA Table 5: Production accounts of tourism industries and other industries

13. Processed food 14. Tobacco 15.Non-tourism industry

industry
A. Tourism characteristic products -
1. Accommodation services for visitors - - - 157,894
2. Food and beverage serving services - - - 688,276
3. Railway passenger transport services - - - 16,301
4. Road passenger transport services - - - 1,080,064
5. Water passenger transport services - - - 63,853
6. Air passenger transport services - - - 64,455
7. Transport equipment rental services - - - 275,495
8. Travel agencies and other reservation services - - - 32,402
9. Cultural services - - - 55,557
10. Sports and recreational services - - - 370,809
11. Health related services - - - 736,098
B. Tourism connected products - - - -
12. Readymade garments and footwear - - - 471,829
13. Processed food 231,315 - - 231,315
14. Tobacco products - 68,042 - 68,042
C. Non- tourism specific products - - 40,032,772 40,032,772
Total output 231,315 68,042 40,032,772 44,345,164
Total intermediate consumption 41,838 12,307 18,579,270 20,146,253
Total gross value added 189,477 55,735 21,453,502 24,198,911
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7.10 Domestic supply and internal

tourism consumption
TSA Table 6 is the core of the Tourism

further
reconciliation between

Satellite Account System; it s
confrontation and
supply
consumption take place. It drives from the

domestic and internal tourism
Supply and Use Tables of the System of
National Accounts 1993. The total supply of
in the economy of
which

domestic production (production by resident

goods and services
reference by products, includes
transactors) and imports, is compared to
tourism consumption (including variation
adjustment) and conclusion can be derived
regarding the Gross Value Added (GVA)
attributable to tourism for each of the
industries that serve visitors. It provides the
basic information that is necessary for the
compilation of TDGVA and TDGDP and their
components. It is exposed from the following
table that out of total
51,021,158 million, the total
tourism consumption was Tk. 1,182,925

supply of TK.
internal

million, and the overall tourism product ratio
stood at 2.32%. The Tourism Direct Gross
Value Added (TDGVA) appeared to be TK.
744,293 million, which is 3.08 %of the total
GVA of the economy of TK. 24,198,910
million. Hence, tourism contribution to the
country’s total value added was estimated at
3.08%. On the other hand, Tourism Direct
Product (TDGDP)
estimated at TK. 766,907 million,
Tourism Direct Gross Domestic Product
(TDGDP) as a percent of GDP of the total
economy was estimated at 3.02%. In this

Gross Domestic was

and

case, tourism share of net taxes on products
were estimated to be TK. 22,614 million.
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TSA Table 6: Total domestic supply and internal tourism consumption, by products (at purchasers’ prices)

2. -
1. Accommodation A BT 3. Railway passenger 4. Road passenger

. . beverage-serving . .
services for visitors services transport services transport services

Tourism Tourism Tourism Tourism

Output share Output share Output share Output share

A. Tourism characteristic products

1. Accommodation services for visitors 157,894 109,683 - - - - - -
688,276 100,956 - - - -
. Railway passenger transport services - - - - 16,301 7,135 - -

. Food and beverage serving services -

. Road passenger transport services - - - - - - 1,080,064 = 249,057
. Water passenger transport services - - - = - - - -
. Air passenger transport services - - - - - - - -
. Transport equipment rental services - - = o o - - -
. Travel agencies and other reservation services - - - - - - - -

O 00 N oo 1 A W N

. Cultural services - - = = - - - -
10. Sports and recreational services - - - - - - - -
11. Health related services - = = = - - - -
B. Tourism connected products - - - - - - - .
12. Readymade garments and footwear - - = = = - - -
13. Processed food - - - - - - - -
14. Tobacco products - - = - - - - -

C .Non-specific product - = = = - - - -

Total output 157,894 109,683 688,276 100,956 16,301 7,135 1,080,064 249,057
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TSA Table 6: Total domestic supply and internal tourism consumption

5. Water passenger 6. Air passenger 7. Transport equipment 8. Travel agencies and
transport services transport services rental services other reservation services

Tourism Tourism Tourism Tourism

Output share Output share Output share Output share

A. Tourism characteristic products

1. Accommodation services for visitors - - - = s - - -
. Food and beverage serving services - - - - - - - -
. Railway passenger transport services - - = = o - - -
. Road passenger transport services - - - - - - - -
. Water passenger transport services 63,853 9,466 - - = - - _
. Air passenger transport services - - 64,455 56,650 - - - -
. Transport equipment rental services - - - - 275,495 16,339 = -
. Travel agencies and other reservation services - - - - - - 32,402 21,779

© 00 N O Ul A W N

. Cultural services - - = = - - - -
10. Sports and recreational services - - - - - - - R
11. Health related services - - = = = - - -
B. Tourism connected products - - - - - - - -
12. Readymade garments and footwear - = = = - - - -
13. Processed food - - - - - - - -
14. Tobacco products - - = = = - - -

C. Non- specific product - - = = - - - -

Total output 63,853 9,466 64,455 56,650 275,495 16,339 32,402 21,779
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TSA Table 6: Total domestic supply and internal tourism consumption

10. Sports and 11. Health related 12. Readymade garments

9. Cultural services . . .
recreational services services and footwear
Tourism Tourism Tourism Tourism

Output share Output share Output share Output share

A. Tourism characteristic products

1. Accommodation services for visitors - - - = s - - -
. Food and beverage serving services - - - - - - - -
. Railway passenger transport services - - = = o - - -
. Road passenger transport services - - - - - - - -
. Water passenger transport services - - = = - - - -
. Air passenger transport services - - - - - - - -
. Transport equipment rental services - - = = o - - -
. Travel agencies and other reservation services - - - - - - - R
. Cultural services 55,557 17,004 = = - - - -

10. Sports and recreational services - - 370,809 80,078 - - - -

11. Health related services - - - - 736,098 137,423 - -
B. Tourism connected products - - - - - -

12. Readymade garments and footwear - - - - = - 471,829 109,650

13. Processed food - - - - - - - -

© 00 N O Ul A W N

14. Tobacco products - = = = = - - -

C. Non- specific product - - = = - - - -

Total output 55,557 17,004 370,809 80,078 736,098 137,423 471,829 109,650
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TSA Table 6: Total domestic supply and internal tourism consumption

13. Processed food 14. Tobacco industry  15. Non-tourism industry Total

Output Tourism Output Tourism Output Tourism Output Tourism
share share share share
A. Tourism characteristic products
1. Accommodation services for visitors - - - - - - 157,894 109,683
2. Food and beverage serving services - - - - - - 688,276 100,956
3. Railway passenger transport services - - - - - - 16,301 7,135
4. Road passenger transport services - - - - - - 1,080,064 249,057
5. Water passenger transport services - - - - - - 63,853 9,466
6. Air passenger transport services - - - - - - 64,455 56,650
7. Transport equipment rental services - - - - - - 275,495 16,339
8. Travel agencies and other reservation services - - - - - - 32,402 21,779
9. Cultural services - - - - - - 55,557 17,004
10. Sports and recreational services - - - - - - 370,809 80,078
11. Health related services - - - - - - 736,098 137,423
B. Tourism connected products - - - - - -
12. Readymade garments and footwear - - - - - - 471,829 109,650
13. Processed food 231,315 24,988 - - - - 231,315 24,988
14. Tobacco products - - 68,042 1,506 - - 68,042 1,506
C. Non- specific product - - - - 187,515 120,626 187,515 120,626
Total output 231,315 24,988 68,042 1,506 187,515 120,626 4,499,907 1,062,338
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TSA Table 6: Total domestic supply and internal tourism consumption

Output T‘::;LZ“‘ Output T:’:;Z'“ Total value T‘s’:;z“ Output T‘s’::;’“
A. Tourism characteristic products
1. Accommodation services for visitors - - 157,894 109,683 - - 1,482 1030
2. Food and beverage serving services - - 688,276 100,956 - - 3,485 511
3. Railway passenger transport services - - 16,301 7,135 - - 4 2
4. Road passenger transport services - - 1,080,064 249,057 - - 611 611
5. Water passenger transport services - - 63,853 9,466 - - 6 1
6. Air passenger transport services - - 64,455 56,650 38,281 35,128 6,457 5675
7. Transport equipment rental services - - 275,495 16,339 - - 72 4
8. Travel agencies and other reservation services - - 32,402 21,779 - - 1,808 1215
9. Cultural services - - 55,557 17,004 - - 253 77
10. Sports and recreational services - - 370,809 80,078 17 6 1,816 392
11. Health related services - - 736,098 137,423 - - 9 2
B. Tourism connected products - -
12. Readymade garments and footwear - - 471,829 109,650 6,417 - 15,934 3703
13. Processed food - - 231,315 24,988 772 - 7,812 844
14. Tobacco products - - 68,042 1,506 1,029 - 2,298 51
C. Non- specific product 39,845,257 120,587 40,032,772 241,213 5,403,563 - 1,183,870 8,497
Total output 39,845,257 120,587 44,345,164 1,182,925 5,450,079 35,134 1,225,915 22,614

94



DI IBARE SIFITH Y0%0

TSA Table 6: Total domestic supply and internal tourism consumption

Output Tourism share

A.1. Tourism characteristic products

1. Accommodation services for visitors - - 159,376 109,683 68.82
2. Food and beverage serving services - - 691,761 100,956 14.59
3. Railway passenger transport services - - 16,305 7,135 43.76
4. Road passenger transport services - - 1,080,676 249,057 23.05
5. Water passenger transport services - - 63,859 9,466 14.82
6. Air passenger transport services - - 109,193 56,650 51.88
7. Transport equipment rental services - - 275,567 16,339 5.93
8. Travel agencies and other reservation services - - 34,210 21,779 63.66
9. Cultural services - - 55,810 17,004 30.47
10. Sports and recreational services - - 372,642 80,078 21.49
11. Health related services - - 736,107 137,423 18.67
A.2. Tourism connected products
12. Readymade garments and footwear - - 494,180 109,650 22.19
13. Processed food - - 239,898 24,988 10.42
14. Tobacco products - - 71,369 1,506 2.11
A.3. Non-specific products - - 46,620,205 241,213 59.82
Total output at basic price - - 51,021,158 1,182,925 2.32
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Table 6.1 Tourism direct gross value added and tourism direct gross domestic product,
2018-19

(Million Tk.)

Total Economy
Total Gross output
Intermediate consumption
Gross value added of the economy
Taxes less subsidies on products
GDP

Tourism
Total tourism output
Total tourism intermediate consumption

Tourism direct gross value added (TDGVA)

TDGVA (% of GVA)

Tourism direct gross value added

Tourism share of net taxes on products

Tourism direct gross domestic product (TDGDP)

TDGDP (% of GDP)

Gross Value Added of Tourism Industries (GVATI)

GVATI contribution to GDP (%)
GVATI contribution to Total GVA

Total number of employment due to tourism (000 no.)

Share of tourism in total employment (%)

.3 15 Mg FHE

A gdNfere (6 wo,eu».99 ISR
FPRFER T AGA-EHE i feifes
GIRGR AR @,d00.¢3 TR, @i @G
FIALE A b.09% G-712 1B Ricgy T3
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44,333,479
20,134,569
24,198,910

1,225,915
25,424,825

1,182,925
438,632
744,293

3.08

744,293
22,614
766,907
3.02

2,899,008
11.40
11.98
5,131

8.07
the

7.11 Employment in tourism

industries
Out of total 63,568.77 thousand jobs in the

economy, as many as 5,130.52 thousand jobs
were in tourism- industries, which indicate
that tourism- industries accounted for 8.07 %

of the total employment.
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TSA Table 7: Employment size in the tourism industries (number of jobs)

(in '000')

O 00 N o uu B W N P

1
1
T
T
S

. Accommodation services for visitors
. Food- and beverage-serving services
. Railway passenger transport services
. Road passenger transport services

. Water passenger transport services

. Air passenger transport services

. Transport equipment rental services
. Travel agencies and other reservation services
. Cultural services

0. Sports and recreational services

1. Health related services

ourism employment

otal of all industries

hare of Employment in Tourism Industries

to Total Employment

.53 A6 A2 AT - PR

A So @ oIS AAPIRT ML FARFS
FERH ARSI JpT TorgeT FH 2aR, A
Torgifore wifde S AT Ty gl @R
PR W ABER 47 S =,
A AFTACON G2 JACH ;AP JIG
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28.19 21.93 50.12
988.75 170.19 1,158.93
26.69 1.29 27.99
394.36 1.87 396.23
305.14 0.14 305.28
8.35 3.13 11.48
2,568.37 0.54 2,568.91
27.15 4.18 31.32
2.09 1.04 3.13
43.94 15.33 59.26
295.48 222.39 517.87
4,688.50 442.03 5,130.52
43,036.78 20,531.99 63,568.77
10.89 2.15 8.07

7.12 Tourism non-monetary Indicators

Table 10 presents a few quantitative
indicators data related to the previous tables
and are important for the interpretation of
the monetary information presented. These
indicators include numbers of trips by form
of tourism, classes of visitors and the

duration of stay; physical indicators
regarding type of accommodation; modes of
transports used by non-resident visitors
travelling to the economic territory of the
country of reference; and number and size of
the establishment belonging to tourism

industries.
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TSA Table 10: Tourism non-monetary indicators

Selected Indicators
Tourists Arrival
Foreigners
NRBs
Number of Visitor (million)
Same-day trip
Overnight trip
Average number of visitors per trip
Same-day trip
Overnight trip
Total

Average duration of overnight trip (humber of nights spent)

Visitors by major type of stay (%)
Star hotel
Non-star hotel
Motel/guest house/resort/Vacation home
Religious institution
Rented house
Friends and relatives house
Other
Total trips

Visitors by major mode of travel for overnight tour (%)

Bus

Train

Water transport

Air transport

Own transport

Transport equipment, rental
Rest of the mode

Total

Employment size in the tourism industries (‘000 no.)

Total
Male
Female
Number of travel agency
Number of tour operator
Number of tour and travel agency
Number of Foreigners arrivals, 2018-19

.50 G AT I

TN BT @92 IR Ao TR wow
B I AR TR 9>-9 Torgifore ezl @t
Q@@ oW W @ GG w@er ARG I
S,0p0,8b0 fRferss BIl, T Wy (FAm oA
T Ob.55% 93 IR 1T 77 95.05% |

98

Assigned Value

291,162
1,351,751

161.98
164.66

2.72
243
2.56
3.46

50.55
4.06
5.64
0.22
1.62

15.39

22.53

100.00

52.05
3.99
6.09
0.28
1.49

14.48

21.62

100.00

5130.52
4688.50
442.03
2032
520
1136
291,162

7.13 National tourism expenditure

The following Table 11 showes the national
tourism expenditure by domestic tourism
and outbound tourism. It is transpired that
the total national tourism expenditure was
Tk. 1,086,460 of which domestic tourism
68.99%
tourism accounted for 31.01%.

accounted for while outbound
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Table 11: National tourism expenditure, 2018-19

(Million Tk.)

Accommodation 63,443 21,213 84,656
Food and drink 40,740 10,094 50,834
Transport 233,383 85,168 318,551
Shopping 184,441 77,273 261,714
Recreation/religious/Cultural/Sports 86,756 5,867 92,623
Health/medical 124,857 99,337 224,194
Others/service charge travel agent 15,972 37,916 53,888
Total 749,592 336,868 1,086,460
Percentage distribution
Accommodation 8.46 6.30 7.79
Food and drink 5.43 3.00 4.68
Transport 31.13 25.28 29.32
Shopping 24.61 22.94 24.09
Recreation/religious/Cultural/Sports 11.57 1.74 8.53
Health/medical 16.66 29.49 20.64
Others/service charge travel agent 2.13 11.26 4.96
Total 100.00 100.00 100.00

Chart 7.5: National tourism expenditure, 2018-19

Others/service charge travel agent
Health/medical
Recreation/religious/Cultural/Sports
Shopping

Transport

Food and drink

Accommodation

MMW
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B Total ™ Outbound = Domestic
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Chapter Vil
Tourism in Hotel &
Restaurant

The hotel and restaurant sector plays an
important role in the overall performance of
the country’s economy and has a large
impact on growth. This sector employs a
significant number of people and its
contribution to the country’s Gross Domestic
Product (GDP) is around 1.04%. Moreover,
the hotel and restaurant sector is one of the
main sources of foreign exchange for the
country because most of the foreign tourists
stay at the hotels. Bangladesh Bureau of
Statistics conducted a survey on the hotel
and restaurant with reference year 2018-19
for benchmarking, which was required for
constructing the Tourism Satellite Account
(TSA). Out of total 7,425 hotels

restaurants; at 8

and
located divisional
headquarters, 56 district headquarters and
several spots of tourist attraction, as many as
700 hotels and restaurants were investigated
with a structured questionnaire and face-to-
face interview. This survey produced a wide
range of data and information, which will, to
a great extent, improve the knowledge and
understanding related to varied features of
the hotel and restaurant. The essential
findings of the survey are presented below in
tabular form with important observations.

8.1 Sample size

The sample size of this survey has been

constructed as the best possible number of
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TRAF T AT TR @ SILC T I sampling units that are needed to build a
ICERREEIEE ] sound statistical conclusion and inference.

G AT B, fgerord Jar 932 7w 8 The level of precision accepted is based on
JICEE ANAER ML et w11 @R WRF©n balancing accuracy and resource in terms of
TSI Ty I8 T B @32 Sfofze budgetary provision and time. Higher level of
SfF TS 30| precision would require a larger sample size

and higher cost to cover those samples.

@ @I & e 183 T =i A a3
gl ) TR A S R o In any survey, the choice of the sample size is

very important. There are many formulas

ffew g 932 %1 FCARI AR W T S

and ways to determine an appropriate
[ERIECERCDIRRCE RGOS ERER | RGeS y PPTOP

sample size. For this survey, the following
formula was used to determine sample size:
z%pgN
- e?(N —1) + z%pq

n

N = Population Size

n = Sample Size

Z = Standard Variate

e = Acceptable Error

p = Proportion of Presence of Attribute
g = Proportion of Absence of Attribute

Table 8.1: Sample size of hotel and restaurant

Hotel and similar 7=1.96, e = 0.05,
establishment 2,669 p =0.5, g =0.5 336 351
Z=1.96,e = 0.05,
Restaurant 4,756 0=0.5,=0.5 356 320
Total 7,425 692 671
b} Retvt stftex 3=t Rt 8.2 Allocation samples to division
TR ST GOIT 29T A, S FAIE Upon the finalization of the sample size,

samples were distributed to 8 divisional

R SeIfeFeId b RS M @32 ev (el

headquarters and 56 district headquarters
e T e vt 2Rl Rerifefes Ty proportionally to the size of the population.
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Allocation of samples by divisions is shown in

the following table.

Table 8.2: Allocation of samples by division

Popu.latlon Feais Popt.!Iatlon Sar_nple Popu.latlon Sar'nple
size size size size size
Barishal 198 26 253 17 450 43
Chattogram 1,004 132 1,085 73 2,089 205
Dhaka 304 40 1,263 85 1,567 125
Khulna 304 40 357 24 661 64
Mymensingh 122 16 134 9 255 25
Rajshahi 266 35 743 50 1,009 85
Rangpur 190 25 535 36 725 61
Sylhet 281 37 386 26 668 63
Total 2,669 351 4,756 320 7,425 671
Chart 8.1: Number of hotel and restaurant by division
1400 |
1200 l
1000 l '
800 :
|
600 = Hotel
400 M Restaurant
200
O T T T T T T T 1
> 2 2 & > N 3>
2 >
& ééo & \\"\o 2.7 é“é\ %Qo N ;
R 660 Q & & P Qg}‘ S
& 3
b9 I W32 FRECHF AT 8.3 Number of hotel and restaurant

Table 8.3 shows the distribution of hotels

A b.0-9 (@G G2 (THERCOT 49 SN
Siid R @A gl e TS @@

@A YA @, G FREG/ICFGEAE AL
SRIEF (€v.38%) f=>e, SF7F SRIPR @G

and restaurants by their types. It is revealed
from the table below that the number of
local restaurant/cafeteria was the highest
(56.24%), hotel

followed by residential
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(RL.03%) G2 A GRIPRE @G @
SfSfAFT ASA-AIST FACS AN (2.9v%) | 92
SN, (7B /B JTEE AT w2,

A R5C€% |

(26.01%) and then residential hotel where
guests can seek food and drink (7.78%). At
the same time, the number of guesthouse/

rest house was the least, only 2.15%.

Table 8.3: Number of hotels and restaurant by types

Residential hotel

Residential hotel & restaurant
Guesthouse/rest house

Other types of accommodation
Local restaurant/cafeteria

Fast food shop/ snack bar
Total

1,931 26.01
578 7.78
160 2.15
223 3.00

4,176 56.24
357 4.81

7,425 100.00

Chart 8.2: Number of hotels and restaurant by type

5,000

4,000

3,000
2,000

1,000

.8 FINTF SZNS ST
GG @G 92 @@ W Jfe

AT (I W)
(48.53%) | LAMIACRT S “AfFwifere @da
992 FHUACE 4Tl 21T 5,858 (R0.53%)!
@i e 992 SR ffee

¢,eu3f5
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8.4 Legal status of business
Out of total hotels and restaurants, as many

as 5562 (74.92%) were individually owned
(Sole Proprietorship). The number of hotels
and restaurants under partnership was found
to be 1,494 (20.12%). As many as 189
(2.55%) and only 23 (0.31%) were found to
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be operated under the private limited

company and public limited company,
respectively. A total of 22 (0.30 %) hotels and
restaurants appeared to be operated under
the Co-operative society. As many as 37
(0.50%) and 38 (0.51%) were deemed to be
managed and controlled by the autonomous

body and NGO/NPI, respectively.

Table 8.4: Legal status of business

Individual ownership/sole proprietorship

Partnership

Private Ltd. Company
Public Ltd. Company
Cooperative society
Autonomous body
NGO/NPI

Others

Total

b.¢ NPT 439
et sfafa e @bt 8 @, g7 Ay

YT Mg 09 (0.¢0%) RTET G FRHET
TFFIfR A SR ey dftsifas 23
e @RI AfaeEs A i 90000

(55.¢0%) |

5,562 74.92
1,494 20.12
189 2.55
23 0.31

22 0.30

37 0.50

38 0.51

59 0.79
7,424 100.00

8.5 Type of ownership
It is evident from the following table that as

few as 37 (0.50%) hotels and restaurants
semi
7,388

controlled and

were owned by government or

government, while as many as

(99.50%) were managed,

financed by the non-government sector.

Table 8.5: Establishments by types of ownership

Government/semi government
Non-Government

Total.

b I SFCART 3 ojfer 2=
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37 0.50
7,388 99.50
7,425 100.00

8.6 Occupancy rate of hotel and similar
Occupancy rate refers to the number of

occupied rental units at a given time,
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compared to the total number of available
rental units at that time. It is one of the most
popular key performance indicators (KPIs) in
the hotel industry. It is seen from the
following table that the occupancy rate for
both hotel rooms as well as hotel bed was
high, 71.62% and 75.68% respectively, for
June, 2019. It is to be noted that due to
seasonal variation, the occupancy rate for

the entire year may be lower to some extent.

Table 8.6: Occupancy rate of hotel and similar for December, 2018

Hotel room

109,909

Hotel bed

132,523

100,300

Chart 8.3: Occupancy rate (%)
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8.7 Average rent
Table 8.7 portrays the average rent by

different type of stay unit of the hotel. It is
exposed from the following table that the
average rent amounted to Tk. 2,250.07 and
Tk. 651.05, respectively, for per room per

night and per bed per night.
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Table 8.7: Average rent by type of stay unit

Hotel room 109,909
Hotel bed 132,523
b.b FRE AP

QAR Ferree SR, (M6 539,090 &+ Jfee
v R sMe 1o, ¢v (@@ e @3
@ [ ifbe b s_Rf¥e @IGa @32
FRECCEIE FI@ IR (B Q[T N
ST 550,980 TH (b5.55%) ¥ LI
30,90 T (30.:5%) IAAS R AIIS! B
TR @ abe =8 @ AWl @I &y
P AT WUETED  (5:.05%), T
.55% | 93 AW LI FAE N FI
ARE b5.05% G2 TR AL 2T b 0d% |

2250.07
651.05

8.8 Employment size

According to survey findings, a total of
127,078 persons was reported to be working
in the hotel and restaurants located in 8
56 district
headquarters and selected spots of tourist

divisional headquarters,
attraction. Among them, as many as 113,340
(89.19%) were full-time and 13,738 (10.81%)
were part-time. It is also evident from the
table below that among full time workers,
male workers were a vast majority (92.09%)
as against 7.91% of female workers. At the
same time, among the part-time workers,
male workers were majority (81.39%) and

female workers were only 18.61%.
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Table 8.8: Employment size as on June 2019

Male

Female  Total

Male

Total Male

Female Female Total

Working owner 7,890 279 8,169 1,229 75 1,304 9,119 354 9,473
Unpaid family worker 2,156 194 2,350 917 305 1,222 3,073 499 3,572
Food preparation and 79,452 7,343 86,795 7,660 1,972 9,632 87,112 9,315 96,427
serving staff

Others 14,878 1,148 16,026 1,376 204 1,580 16,254 1,352 17,606
Total 104,376 8,964 113,340 11,182 2,556 13,738 115,558 11,520 127,078

Percentage distribution

Working owner 96.58 342 10000 94.25 575  100.00  96.26 374 100.00
Unpaid family worker 91.74 8.26 100.00 75.04 2496 10000 86.03 1397  100.00
Food preparation and 91.54 846 10000 79.53  20.47 10000  90.34 9.66  100.00
serving staff

Others 92.84 7.16 100.00 87.09 1291  100.00 9232 768  100.00
Total 92.09 791 10000 81.39 1861  100.00 90.93 9.07  100.00

b.> (NG I3 X 8.9 Total employment cost

205b-5> FRREF GG FHENRFH I A F41
AR H9,058.%5 ffermw Gt ot w723
JEE Y [@OAgF INWMA T JT AR
38ba0.58 AN BT (b9.00%) WU

T A 2,3%0.98 T BIFt (52.95%) |

The total employment cost was estimated to
be TK. 17,094.29 million for the financial year
2018-19. Out of total employment cost, as
much as Tk. 14,873.94 million (87.01%) was
paid to the wage employees and Tk. 2,220.34
million (12.99%) was paid to the Working

owner/unpaid family workers.

Table 8.9: Employment cost, 2018-19

Female

Male

(Million Tk.)

Female

Working owner - - 2,097.96 32.61 9.36 2,139.93

Unpaid family worker - - 73.22 7.19 - 80.41

zt"ac;? preparation and serving 944193 71757  1,628.89  142.55 24.93 11,955.87

Others 2393.99  88.42 41520  14.80 5.66 2918.07

Total 11,835.92 80599 421527  197.15 39.96 17,094.29
b.50 o T 8 .10 Gross output

TEY b.so @ FINER F9 S I 5
TeAme (f&re) @51 Rt oratet zeez) @fb =483
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Following table shows the distribution
pattern of annual Gross Output (GO) by types

of business. It is evident that the gross
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(€0.53%),

output appeared to be the highest for
residential hotel & restaurant with annual
gross output Tk. 44,304.45 million (50.92%),
followed by restaurant/cafeteria with annual
gross output TK. 28,149.23 (32.35%) and
then by residential hotel with annual gross
output TK. 11,858.76 million (13.63%). Gross
output was the least for fast food shop/snack
bar, only 0.91%.

Table 8.10: Revenue earned from sale of goods and services (gross output), 2018-19

Residential
hotel &

Residential
hotel

(Million Tk.)

Guest

house

Others

restaurant

/rest house

Food/snack and beverage 663.87 9,036.86 127.47 1,107.61 27,781.72  723.75  39,441.27
Transportation service 0.55 26.64 3.47 2.68 0.54 - 33.87
Accommodation services 11,007.83  32,319.81 360.55  107.01  175.14 - 43,970.34
(room/bed)

TR 89.12 117532 6150 535 2140 - 135270
auditorium

Different type of service 31.34 970.35 20.81 2.32 62.44 - 1,087.26
charges

Others 66.05 775.47 103.57 9.19 10800 6652  1,128.80
Total 11,858.76  44,304.45 677.37 1,234.15 28,149.23  790.28  87,014.24

Percentage distribution

Food/snack and beverage 1.68 22.91 0.32 2.81 70.44 1.84 100.00
Transportation service 1.62 78.65 10.25 7.91 1.59 - 100.00
Accommodation services 25.03 73.50 0.82 0.24 0.40 ; 100.00
(room/bed)

SEIITEEREG) 6.59 86.89 455 040 158 - 100.00
auditorium

Different type of service 2.88 89.25 1.91 0.21 5.74 - 100.00
charges

Others 5.85 68.70 9.18 0.81 9.57 5.89 100.00
Total 13.63 50.92 0.78 1.42 32.35 0.91 100.00

b5 TGS (ot 8.11 Intermediate consumption

FER 477 S AR{E TGRS (@ (SN3f)
G STRfICS MR }CCRI (NG TGS (o1
A 0q,ud0.¢x ferm Bt (6 WSt
CIeR W& G @32 AR Qo Al
29,582.9) e BT AT ©3.¢0% |

111

The annual Intermediate Consumption (IC)
by types of expenditure is furnished in the
following table. It is seen that the total
intermediate consumption amounted to TK.
37,613.52 million. Among total intermediate
consumption, food and beverage alone

accounted for TK. 23,142.71 million or
61.53%.
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Table 8.11: Intermediate consumption (IC), 2018-19

(Million Tk.)
Residential R(:]s(;f:ln;al Guesthouse
hotel /rest house  Others
restaurant

Purchase of food and beverage 488.10 6,836.12 61.96 153.84 15,270.34 332.36  23,142.71
Electricity/Fuel/water/gas etc. 812.74 5,033.53 24.15 77.95 1,378.34 47.60 7,374.30
Transportation and travel 29.79 158.60 8.17 1.61 130.85 4.38 333.40
Stationeries 97.49 234.47 4.41 10.84 88.90 2.10 438.21
Laundry and similar 198.39 278.85 5.61 2.05 44.40 1.65 530.95
Repair and maintenance 297.87 1,020.90 11.21 2.19 111.06 2.27 1,445.51
Communication (telephone,

internet, etc.) 113.00 197.20 5.50 4.76 36.13 2.02 358.60
Rental of building/structure 402.09 532.15 7.76  38.84 606.74 23.36 1,610.96
Other expenditure (n.e.c) 400.31 459.60 7.59 2.56 1,507.60 1.21 2,378.88
Total 2,839.79 14,751.42 136.36 294.64 19,174.35 416.96 37,613.52

Percentage distribution

Purchase of food and beverage 17.19 46.34 45.44 52.21 79.64 79.71 61.53
Electricity/Fuel/water/gas, etc. 28.62 34.12 17.71 26.46 7.19 11.42 19.61
Transportation and travel 1.05 1.08 5.99 0.54 0.68 1.05 0.89
Stationeries 3.43 1.59 3.24 3.68 0.46 0.50 1.17
Laundry and similar 6.99 1.89 4.12 0.70 0.23 0.40 141
Repair and maintenance 10.49 6.92 8.22 0.74 0.58 0.55 3.84
Communication (telephone,

internet, etc.) 3.98 1.34 4.03 1.61 0.19 0.49 0.95
Rental of building/structure 14.16 3.61 5.69 13.18 3.16 5.60 4.28
Other expenditure (n.e.c) 14.10 3.12 5.57 0.87 7.86 0.29 6.32
Total 100.00 100.00 100.00 100.00 100.00 100.00 100.00

.5 G IET A 8.12 Gross value added
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Gross Value Added (GVA) was calculated as
the difference between the gross output and
the intermediate consumption. Total gross
value added was found to be TK. 49,400.72
million. The highest value added was

generated by the residential hotel and
restaurant with annual gross value added of
TK. 29,553.03 million (59.82%), followed by
residential GVA of TK.
9,018.97 million (18.26%) and then local
restaurant/cafeteria with annual GVA of TK.
8,974.88 million (18.17%), respectively. The

least value added was generated by fast food

hotel with annual

shop/snack bar, only 0.76%.
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Table 8.12: Gross Output (GO), Intermediate Consumption (IC) and Gross Value Added (GVA)

(Million TK.)
Residential hotel 11,858.76 2,839.79 9,018.97
Residential hotel & restaurant 44,304.45 14,751.42 29,553.03
Guesthouse/rest house 677.37 136.36 541.01
Other accommodation 1,234.15 294.64 939.51
Local restaurant/cafeteria 28,149.23 19,174.35 8,974.88
Fast food shop/ snack bar 790.28 416.96 373.32
Total 87,014.24 37,613.52 49,400.72

Percentage distribution

Residential hotel 13.63 7.55 18.26
Residential hotel & restaurant 50.92 39.22 59.82
Guesthouse/rest house 0.78 0.36 1.10
Other accommodation 1.42 0.78 1.90
Local restaurant/cafeteria 32.35 50.98 18.17
Fast food shop/ snack bar 0.91 1.11 0.76
Total 100.00 100.00 100.00

20.00

GO

Guesthouse/rest Local Total
house restaurant/cafeteria

Residential hotel
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Table 1: Number of tourist and non-tourist households (domestic trip)
(Number in thousand)

Tourist households 25,825 65.52
Non-tourist households 13,591 34.48
Total households 39,417 100.00

Domestic tour

Same-day trip only 548 2.12
Overnight trip only 8,368 32.40
Both trip 16,910 65.48
Total households 25,825 100.00
Domestic 25,825 100.00
Foreign 1,167 4.52

Table 2.1: Number of tourist households by main industry and occupation (overnight)

(Number in thousand)

Agriculture
Technicians and Associate Professionals 39.70 - 0.58 0
Clerical Support Workers 23.82 - 0.35 0
Services and Sales Workers 166.72 7.94 242 2.33
Skilled Agricultural, Forestry and Fishery Workers 4,596.63 214.35 66.71 62.79
Craft and Related Trades Workers 190.53 - 2.76 0
Plant and Machine Operators and Assemblers 31.76 - 0.46 0
Elementary Occupations 1,841.83 119.08 26.73 34.88
Total 6,890.97 341.37 100.00 100.00
Industry

Managers 31.76 7.94 1.17 10
Professionals 47.63 - 1.75 0
Technicians and Associate Professionals 95.27 7.94 3.51 10
Clerical Support Workers 79.39 - 2.92 0
Services and Sales Workers 182.60 7.94 6.73 10
Skilled Agricultural, Forestry and Fishery Workers 7.94 - 0.29 0
Craft and Related Trades Workers 1,174.96 7.94 43.27 10
Plant and Machine Operators and Assemblers 150.84 15.88 5.56 20
Elementary Occupations 944.73 31.76 34.8 40
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Table 2.1: Number of tourist households by main industry and occupation (overnight)
(Number in thousand)

Total 2,715.11 79.39 100 100
Service
Managers 674.81 47.63 4.16 6.38
Professionals 1,309.92 79.39 8.08 10.64
Technicians and Associate Professionals 1,444.88 87.33 8.91 11.7
Clerical Support Workers 1,524.27 71.45 9.4 9.57
Services and Sales Workers 4,938.00 238.17 30.45 31.91
Skilled Agricultural, Forestry and Fishery Workers 222.29 7.94 1.37 1.06
Craft and Related Trades Workers 2,588.08 134.96 15.96 18.09
Plant and Machine Operators and Assemblers 1,849.77 63.51 11.4 8.51
Elementary Occupations 1,667.17 15.88 10.28 2.13
Total 16,219.18 746.26 100.00 100.00
Total
Managers 706.56 55.57 2.74 4.76
Professionals 1,357.55 79.39 5.26 6.8
Technicians and Associate Professionals 1,579.84 95.27 6.12 8.16
Clerical Support Workers 1,627.48 71.45 6.3 6.12
Services and Sales Workers 5,287.31 254.05 20.47 21.77
Skilled Agricultural, Forestry and Fishery Workers 4,826.86 222.29 18.69 19.05
Craft and Related Trades Workers 3,953.58 142.90 15.31 12.24
Plant and Machine Operators and Assemblers 2,032.36 79.39 7.87 6.8
Elementary Occupations 4,453.73 166.72 17.25 14.29
Total 25,825.26 1,167.02 100.00 100.00

Table 2.2: Number of tourist households by main industry and occupation
(Number in thousand)

Agriculture
Technicians and Associate Professionals - 15.88 23.82 39.70
Clerical Support Workers 7.94 - 15.88 23.82
Services and Sales Workers - 47.63 119.08 166.72
Skilled Agricultural, Forestry and Fishery Workers 95.27 1,516.33 2,985.03 4,596.63
Craft and Related Trades Workers - 95.27 95.27 190.53
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Table 2.2: Number of tourist households by main industry and occupation
(Number in thousand)

Plant and Machine Operators and Assemblers - - 31.76 31.76
Elementary Occupations 39.70 547.78 1,254.35 1,841.83
Total 142.90 2,222.89 | 4,525.18 6,890.97
Industry
Managers - 7.94 23.82 31.76
Professionals - 15.88 31.76 47.63
Technicians and Associate Professionals 7.94 31.76 55.57 95.27
Clerical Support Workers - 7.94 71.45 79.39
Services and Sales Workers - 23.82 158.78 182.60
Skilled Agricultural, Forestry and Fishery Workers - - 7.94 7.94
Craft and Related Trades Workers 39.70 365.19 770.07 1,174.96
Plant and Machine Operators and Assemblers - 23.82 127.02 150.84
Elementary Occupations 23.82 325.50 595.42 944.73
Total 71.45 801.83 1,841.83 2,715.11
Service
Managers 15.88 269.92 389.01 674.81
Professionals 23.82 468.40 817.71 1,309.92
Technicians and Associate Professionals 23.82 389.01 1,032.06 1,444.88
Clerical Support Workers 15.88 468.40 1,040.00 1,524.27
Services and Sales Workers 111.15 1,484.58 | 3,342.28 4,938.00
Skilled Agricultural, Forestry and Fishery Workers 7.94 71.45 142.90 222.29
Craft and Related Trades Workers 63.51 992.36 1,532.21 2,588.08
Plant and Machine Operators and Assemblers 39.70 603.36 1,206.71 1,849.77
Elementary Occupations 31.76 595.42 1,040.00 1,667.17
Total 333.43 5,342.88 | 10,542.87 16,219.18
Total

Managers 15.88 277.86 412.82 706.56
Professionals 23.82 484.27 849.46 1,357.55
Technicians and Associate Professionals 31.76 436.64 1,111.45 1,579.84
Clerical Support Workers 23.82 476.33 1,127.33 1,627.48
Services and Sales Workers 111.15 1,556.03 3,620.14 5,287.31
Skilled Agricultural, Forestry and Fishery Workers 103.21 1,587.78 3,135.87 4,826.86
Craft and Related Trades Workers 103.21 1,452.82 2,397.55 3,953.58

119



Tourism Satellite Account 2020

Table 2.2: Number of tourist households by main industry and occupation
(Number in thousand)

Plant and Machine Operators and Assemblers 39.70 627.17 1,365.49 2,032.36
Elementary Occupations 95.27 1,468.70 2,889.76 4,453.73
Total 547.78 8,367.61 | 16,909.87 25,825.26

Table 2.3: Percentage distribution of tourist households by main industry and occupation

Agriculture
Technicians and Associate Professionals - 0.71 0.53 0.58
Clerical Support Workers 5.56 - 0.35 0.35
Services and Sales Workers - 2.14 2.63 2.42
Skilled Agricultural, Forestry and Fishery Workers 66.67 68.21 65.96 66.71
Craft and Related Trades Workers - 4.29 2.11 2.76
Plant and Machine Operators and Assemblers - - 0.70 0.46
Elementary Occupations 27.78 24.64 27.72 26.73
Total 100.00 100.00 100.00 100.00
Industry
Managers - 0.99 1.29 1.17
Professionals - 1.98 1.72 1.75
Technicians and Associate Professionals 11.11 3.96 3.02 3.51
Clerical Support Workers - 0.99 3.88 2.92
Services and Sales Workers - 2.97 8.62 6.73
Skilled Agricultural, Forestry and Fishery Workers - - 0.43 0.29
Craft and Related Trades Workers 55.56 45.54 41.81 43.27
Plant and Machine Operators and Assemblers - 2.97 6.90 5.56
Elementary Occupations 33.33 40.59 32.33 34.80
Total 100.00 100.00 100.00 100.00
Service

Managers 4.76 5.05 3.69 4.16
Professionals 7.14 8.77 7.76 8.08
Technicians and Associate Professionals 7.14 7.28 9.79 8.91
Clerical Support Workers 4.76 8.77 9.86 9.40
Services and Sales Workers 33.33 27.79 31.70 30.45
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Table 2.3: Percentage distribution of tourist households by main industry and occupation

Skilled Agricultural, Forestry and Fishery Workers 2.38 1.34 1.36 1.37
Craft and Related Trades Workers 19.05 18.57 14.53 15.96
Plant and Machine Operators and Assemblers 11.90 11.29 11.45 11.40
Elementary Occupations 9.52 11.14 9.86 10.28
Total 100.00 100.00 100.00 100.00
Total
Managers 2.90 3.32 2.44 2.74
Professionals 4.35 5.79 5.02 5.26
Technicians and Associate Professionals 5.80 5.22 6.57 6.12
Clerical Support Workers 4.35 5.69 6.67 6.30
Services and Sales Workers 20.29 18.60 21.41 20.47
Skilled Agricultural, Forestry and Fishery Workers 18.84 18.98 18.54 18.69
Craft and Related Trades Workers 18.84 17.36 14.18 15.31
Plant and Machine Operators and Assemblers 7.25 7.50 8.08 7.87
Elementary Occupations 17.39 17.55 17.09 17.25
Total 100.00 100.00 100.00 100.00

Table 2.4: Tourist households by main industry and occupation

(Number in thousand)

Agriculture
Technicians and Associate Professionals 23.82 39.70 0.51 0.59
Clerical Support Workers 23.82 15.88 0.51 0.24
Services and Sales Workers 119.08 166.72 2.55 2.47
Skilled Agricultural, Forestry and Fishery Workers 3,080.30 4,501.36 65.99 66.71
Craft and Related Trades Workers 95.27 190.53 2.04 2.82
Plant and Machine Operators and Assemblers 31.76 31.76 0.68 0.47
Elementary Occupations 1,294.04 1,802.13 27.72 26.71
Total 4,668.08 6,748.07 100.00 100.00
Industry
Managers 23.82 31.76 1.24 1.20
Professionals 31.76 47.63 1.66 1.80
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Table 2.4: Tourist households by main industry and occupation
(Number in thousand)

Technicians and Associate Professionals 63.51 87.33 3.32 3.30
Clerical Support Workers 71.45 79.39 3.73 3.00
Services and Sales Workers 158.78 182.60 8.30 6.91
Skilled Agricultural, Forestry and Fishery Workers 7.94 7.94 0.41 0.30
Craft and Related Trades Workers 809.77 1,135.26 42.32 42.94
Plant and Machine Operators and Assemblers 127.02 150.84 6.64 5.71
Elementary Occupations 619.24 920.91 32.37 34.83
Total 1,913.28 2,643.66 100.00 100.00
Service

Managers 404.88 658.93 3.72 4.15
Professionals 841.52 1,286.10 7.74 8.10
Technicians and Associate Professionals 1,055.87 1,421.06 9.71 8.95
Clerical Support Workers 1,055.87 1,508.39 9.71 9.50
Services and Sales Workers 3,453.42 4,826.86 31.75 30.38
Skilled Agricultural, Forestry and Fishery Workers 150.84 214.35 1.39 1.35
Craft and Related Trades Workers 1,595.72 2,524.57 14.67 15.89
Plant and Machine Operators and Assemblers 1,246.41 1,810.07 11.46 11.39
Elementary Occupations 1,071.75 1,635.42 9.85 10.29
Total 10,876.30 15,885.75 100.00 100.00

Total -
Managers 428.70 690.69 2.46 2.73
Professionals 873.28 1,333.74 5.00 5.28
Technicians and Associate Professionals 1,143.20 1,548.09 6.55 6.12
Clerical Support Workers 1,151.14 1,603.66 6.59 6.34
Services and Sales Workers 3,731.29 5,176.17 21.37 20.48
Skilled Agricultural, Forestry and Fishery Workers 3,239.07 4,723.65 18.55 18.69
Craft and Related Trades Workers 2,500.76 3,850.37 14.32 15.23
Plant and Machine Operators and Assemblers 1,405.19 1,992.67 8.05 7.88
Elementary Occupations 2,985.03 4,358.46 17.10 17.24
Total 17,457.65 25,277.48 100.00 100.00
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Table 3: Average number of visitors per trip

(Number in thousand)

Overnight trip
Domestic tour 67,798 164,661 2.43
Outbound tour 1,564 2,922 1.87
Total/Average 69,362 167,582 2.42
Same day trip 59,550 161,977 2.72
Percentage distribution
Domestic tour 97.75 98.26 -
Outbound tour 2.25 1.74 -
Total 100.00 100.00 -

Table 4: Average trip duration (overnight trip)

Domestic tour 67,798 234,611 3.46

Outbound tour 1,564 12,067 7.72

Total 69,362 246,678 3.56
Percentage distribution

Domestic tour 97.75 95.11 -

Outbound tour 2.25 4.89 -

Total 100.00 100.00 -

Table 5.1: Average number of visitors per overnight trip by leading purposes (domestic tour)

Holiday, leisure and recreation 3,033 7,296 2.41
Visiting friend and relatives 48,499 126,181 2.60
Education and training 857 1,246 1.45
Health and medical 8,383 17,116 2.04
Pilgrimage and religious activities 1,564 2,826 1.81
Shopping 1,969 4,668 2.37
Business/professional 1,485 1,723 1.16
Sports 79 183 2.30
Picnic 1,278 2,207 1.73
Others 651 1,215 1.87
Total 67,798 164,661 2.43
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Table 5.2: Average number of visitors per overnight trip by leading purposes (outbound tour)

Holiday, leisure and recreation 198 373 1.88
Visiting friend and relatives 659 1,318 2.00
Education and training 16 32 2.00
Health and medical 397 746 1.88
Pilgrimage and religious activities 159 278 1.75
Shopping 16 32 2.00
Business/ professional 95 111 1.17
Picnic 16 24 1.50
Others 8 8 1.00
Total 1,564 2,922 1.87

Table 6: Distribution of trips by leading purpose (domestic tour)

Number ('000')
Holiday, leisure and recreation 2,858 3,588
Visiting friend and relatives 48,594 24,571
Education and training 889 715
Health and medical 8,368 12,377
Pilgrimage and religious activities 1,620 1,437
Shopping 1,969 9,940
Business/professional 1,485 3,033
Sports 79 87
Picnic 1,286 2,810
Others 651 992
Total 67,798 59,550
Percentage distribution
Holiday, leisure and recreation 4.22 6.03
Visiting friend and relatives 71.67 41.26
Education and training 1.31 1.20
Health and medical 12.34 20.78
Pilgrimage and religious activities 2.39 2.41
Shopping 2.90 16.69
Business/ professional 2.19 5.09
Sports 0.12 0.15
Picnic 1.90 4.72
Others 0.96 1.67
Total 100.00 100.00
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Table 7: Package and non-package trips

Domestic tour 1,945 65,853 67,798

Outbound tour 357 1,207 1,564
Total 2,302 67,060 69,362
Same day 2,024 57,525 59,550
Percentage distribution

Domestic tour 2.87 97.13 100.00

Outbound tour 22.84 77.16 100.00
Total 3.32 96.68 100.00
Same day 3.40 96.60 100.00

Table 8: Distribution of trips by Major mode of travels for domestic tour (overnight)

Bus 35,288 52.05 2,977 7.79
Train 2,707 3.99 191 0.50
Water transport 4,128 6.09 1,612 4.22
Air transport 191 0.28 8 0.02
Own transport 1,008 1.49 119 0.31
Transport equipment, rental 9,820 14.48 9,034 23.63
Others 14,655 21.62 24,293 63.54

Table 9: Distribution of trips by Major mode of travels for outbound tour

Bus 619 39.59 397 34.72
Train 389 24.87 103 9.03
Water transport 56 3.55 24 2.08
Air transport 238 15.23 8 0.69
Own transport 8 0.51 16 1.39
Transport equipment, rental 159 10.15 254 22.22
Others 95 6.09 341 29.86
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Table 10.1: Distribution of Trips by Major type of stay for domestic tour by leading
purposes

Holiday, leisure and 103 1,183 310 8 87 1,199 143 3,033
recreation

Visiting friend and 1,842 3,445 1,858 198 381 39,972 802 48,499
relatives

Education and training 48 278 87 - 32 349 64 857
Health and medical 206 1,882 333 24 48 3,747 2,144 8,383
Pilgrimage and religious 56 151 64 738 16 429 111 1,564
activities

Shopping - 953 - 8 - 984 24 1,969
Business/ professional 64 643 56 24 56 500 143 1,485
Sports 8 8 - - - 64 - 79
Picnic 103 643 79 - 16 373 64 1,278
Others 40 191 8 16 8 318 71 651
Total 2,469 9,376 2,794 1,016 643 47,935 3,565 67,798
Percentage distribution

Holiday, leisure and 4.18 12.62 11.08 0.78 13.58 2.50 4.01 4.47
recreation

Visiting friend and 74.60 36.75 66.48 19.53| 59.26 83.39 22.49 71.53
relatives

Education and training 1.93 2.96 3.13 - 4.94 0.73 1.78 1.26
Health and medical 8.36 20.07 11.93 2.34 7.41 7.82 60.13 12.37
Pilgrimage and religious 2.25 1.61 2.27 72.66 2.47 0.89 3.12 2.31
activities

Shopping - 10.16 - 0.78 - 2.05 0.67 2.90
Business/ professional 2.57 6.86 1.99 2.34 8.64 1.04 4,01 2.19
Sports 0.32 0.08 - - - 0.13 - 0.12
Picnic 4.18 6.86 2.84 - 2.47 0.78 1.78 1.89
Others 1.61 2.03 0.28 1.56 1.23 0.66 2.00 0.96
Total 100.00| 100.00 100.00 100.00| 100.00 100.00| 100.00 100.00

Table 10.2: Distribution of Trips by Major type of stay for outbound tour by leading

purposes

Holiday, leisure and recreation 32 135 - 8 8 8 198
Visiting friend and relatives 48 95 48 16 437 16 659
Education and training - - - - 16 - 16
Health and medical 16 206 24 40 56 56 397
Pilgrimage and religious 8 64 32 24 8 24 159
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Table 10.2: Distribution of Trips by Major type of stay for outbound tour by leading

purposes

activities

Shopping - 8 - - - 8 - 16
Business/ professional 16 32 - - 8 - 40 95
Picnic - 8 - - - - 8 16
Others - 8 - - - - - 8
Total 119 556 103 8 95 532 151 1,564

Percentage distribution

Holiday, leisure and recreation | 26.67 24.29 - 100.00 8.33 1.49 5.26 12.69
Visiting friend and relatives 40.00 17.14 46.15 -| 16.67 82.09 10.53 42.13
Education and training - - - - - 2.99 - 1.02
Health and medical 13.33 37.14 23.08 -| 41.67 10.45 36.84 25.38
Pilgrimage and religious 6.67 11.43 30.77 -| 25.00 1.49 15.79 10.15
activities

Shopping - 1.43 - - - 1.49 - 1.02
Business/ professional 13.33 5.71 - - 8.33 - 26.32 6.09
Picnic - 1.43 - - - - 5.26 1.02
Others - 1.43 - - - - - 0.51
Total 100.00 | 100.00 100.00 100.00 | 100.00 100.00 | 100.00| 100.00

Table 11.1: Number of nights spent for domestic tour by leading purposes

Holiday, leisure and recreation 286 3,176 873 8 294 5,414 413 10,463
Visiting friend and relatives 1,945 8,002 5,780 1,143 2,048 | 147,934| 3,533| 170,385
Education and training 111 683 373 - 111 2,136 1,119 4,533
Health and medical 294 3,842 2,080 40 214| 12,790 12,147 31,406
Pilgrimage and religious 79 254 198 3,580 87 1,389 310 5,899
activities

Shopping - 1,000 - 8 - 1,358 87 2,453
Business/ professional 159 1,310 222 40 953 1,508 349 4,541
Sports 8 119 - - - 119 - 246
Picnic 214 1,254 230 = 24 476 119 2,318
Others 79 302 56 56 8 1,278 587 2,366
Total 3,176 | 19,943 9,812 4,874 3,739 | 174,402 | 18,664 | 234,611

Percentage distribution
Holiday, leisure and recreation 9.00 15.92 8.90 0.16 7.86 3.10 2.21 4.46
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Table 11.1: Number of nights spent for domestic tour by leading purposes

Visiting friend and relatives 61.25 40.13 58.90 23.45 54.78 84.82 18.93 72.62
Education and training 3.50 3.42 3.80 - 2.97 1.22 6.00 1.93
Health and medical 9.25 19.27 21.20 0.81 5.73 7.33| 65.08 13.39
Pilgrimage and religious 2.50 1.27 2.02 73.45 2.34 0.80 1.66 2.51
activities

Shopping - 5.02 - 0.16 - 0.78 0.47 1.05
Business/ professional 5.00 6.57 2.27 0.81 25.48 0.86 1.87 1.94
Sports 0.25 0.60 - - - 0.07 - 0.10
Picnic 6.75 6.29 2.35 - 0.64 0.27 0.64 0.99
Others 2.50 1.51 0.57 1.14 0.21 0.73 3.15 1.01
Total 100.00 | 100.00 100.00 100.00| 100.00| 100.00| 100.00 100.00

Table 11.2: Number of nights spent for outbound tour by leading purposes

Holiday, leisure and 142.90 579.54 = 47.63 7.94 39.70 7.94 825.65
recreation

Visiting friend and relatives 47.63 246.11 420.76 - 63.51 2,770.68 | 317.56 3,866.25
Education and training - - - - - 39.70 - 39.70
Health and medical 79.39 1,690.99 142.90 - 349.31 738.32| 389.01 3,389.91
Pilgrimage and religious 158.78 960.61 778.01 - 523.97 198.47 | 261.98 2,881.82
activities

Shopping - 7.94 - - - 79.39 - 87.33
Business/ professional 71.45 47.63 - - 317.56 -1 389.01 825.65
Picnic - 7.94 - - - - 95.27 103.21
Others o 47.63 = = = ® ® 47.63
Total 500.15 3,588.39 1,341.68 47.63 | 1,262.29 3,866.25 | 1,460.76 | 12,067.14

Percentage distribution

Holiday, leisure and 28.57 16.15 - 100.00 0.63 1.03 0.54 6.84
recreation

Visiting friend and relatives 9.52 6.86 31.36 - 5.03 71.66 21.74 32.04
Education and training - - - - - 1.03 - 0.33
Health and medical 15.87 47.12 10.65 = 27.67 19.10 26.63 28.09
Pilgrimage and religious 31.75 26.77 57.99 - 41.51 5.13 17.93 23.88
activities

Shopping - 0.22 - - - 2.05 - 0.72
Business/ professional 14.29 1.33 - - 25.16 - 26.63 6.84
Picnic - 0.22 - - - - 6.52 0.86
Others - 1.33 - - - - - 0.39
Total 100.00 100.00 100.00 100.00 100.00 100.00 | 100.00 100.00

128 |Page




DI IBNRE SIS 2010

Table 12.1: Number of visitors by division for domestic tour

Barishal 10,059 23,293 9,090 20,054
Chattogram 4,366 13,695 6,939 17,077
Dhaka 6,978 20,141 9,622 24,333
Khulna 7,431 19,030 10,987 24,793
Mymensingh 6,153 14,457 3,985 9,678
Rajshahi 3,453 10,154 9,146 21,808
Rangpur 8,804 22,864 7,320 16,624
Sylhet 12,305 38,345 10,710 30,295
Total 59,550 161,977 67,798 164,661
Percentage distribution

Barishal 16.89 14.38 13.41 12.18
Chattogram 7.33 8.45 10.23 10.37
Dhaka 11.72 12.43 14.19 14.78
Khulna 12.48 11.75 16.21 15.06
Mymensingh 10.33 8.93 5.88 5.88
Rajshahi 5.80 6.27 13.49 13.24
Rangpur 14.78 14.12 10.80 10.10
Sylhet 20.66 23.67 15.80 18.40
Total 100.00 100.00 100.00 100.00

Table 12.2: Number of visitors by division for outbound tour

Barishal 206 397 13.20 13.59
Chattogram 119 246 7.61 8.42
Dhaka 397 730 25.38 25.00
Khulna 349 580 22.34 19.84
Mymensingh 8 16 0.51 0.54
Rajshahi 79 135 5.08 4.62
Rangpur 183 302 11.68 10.33
Sylhet 222 516 14.21 17.66
Total 1,564 2,922 100.00 100.00
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Table 13: Number of households and visitors by tourist places of Bangladesh for domestic

overnight tour

(Number in thousand)

National Monument 135 135 230
National Zoo 1,048 1,048 2,525
Lalbag Fort 603 603 1,429
Bangladesh Folk and Crafts Museum 1,596 1,596 4,208
Cox's bazar 5,002 5,002 12,528
Saint Martins 945 945 2,334
Potenga, Chattagram 3,573 3,573 8,534
Sajek valley, Rangamati 1,612 1,612 4,200
Baul Samrat Lalan Shah Majar 643 643 1,604
Paharpur Buddha Bihar, Naogoan 246 246 468
Mujibnagar Libaration Monument, Meherpur 1,024 1,024 2,715
Shat Gambuj Mosque, Bagerhat, Khulna 95 95 294
Sundarbans 1,223 1,223 2,961
Kantajir Mosque 437 437 794
Mahasthangar, Bagura 373 373 730
Kuakata, Potuakhali 2,945 2,945 6,486
Ratargul, Sylhet 103 103 270
Jaflong, Sylhet 945 945 2,358
Lalakhal,Sylhet 167 167 492
Bichanakandi, Sylhet 95 95 278
Sree Mangal 2,723 2,723 6,423
Bandarbans 1,612 1,612 3,938
Khagrachori 357 357 1,096
Rangamati 1,318 1,318 3,438
Others 38,980 38,980 94,330
Total 67,798 67,798 164,661

Table 14: Number of trips and visitors by country

(Number in thousand)

India 944.73 2,024
Nepal 15.88 24
Saudi Arabia 127.02 278
Africa 23.82 48
Malaysia 71.45 119
Dubai 23.82 32
Thailand 39.70 71
Turkey 7.94 16
Others 309.62 310
Total 1,563.96 2,922

130 | Page




DI IBNRE SIS 2010

Table 15: Number of trips by starting month of domestic tour

January 5,113 6,288 8.59 9.27
February 5,867 6,034 9.85 8.90
March 5,144 6,272 8.64 9.25
April 4,597 5,144 7.72 7.59
May 4,732 4,676 7.95 6.90
June 5,398 6,986 9.07 10.30
July 4,493 4,454 7.55 6.57
August 5,962 6,613 10.01 9.75
September 3,890 4,255 6.53 6.28
October 4,255 4,533 7.15 6.69
November 3,739 4,001 6.28 5.90
December 6,359 8,542 10.68 12.60
Total 59,550 67,798 100.00 100.00

Table 16: Number of trips by starting month of outbound tour

January 167 10.66
February 135 8.63
March 103 6.6
April 175 11.17
May 119 7.61
June 95 6.09
July 143 9.14
August 111 7.11
September 87 5.58
October 127 8.12
November 87 5.58
December 214 13.71
Total 1,564 100.00
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Table 17: Number of visitors by age group for domestic and outbound tour
(Number in thousand)

0-14 52,611 31.95 508 17.39 53,119 31.70
15-24 24,055 14.61 373 12.77 24,428 14.58
25-59 77,579 47.11 1,739 59.51 79,318 47.33
>=60 10,416 6.33 302 10.33 10,718 6.40
Total 164,661 100.00 2,922 100.00 167,582 100.00

Table 18: Number of visitors by educational level (highest grade passed) for domestic tour

(Number in thousand)

No schooling 13,591 2,612 4,843 21,046
Not completed primary education 11,035 1,588 4,470 17,092
Completed primary education 13,004 2,088 4,867 19,958
Completed junior secondary 12,099 1,699 5,343 19,141
Secondary education 9,439 1,532 4,358 15,330
Completed higher secondary 6,645 849 2,818 10,313
Completed diploma/vocational education 437 56 262 754
Completed graduate/ post graduate 5,391 770 3,041 9,201
education

Others 349 8 151 508
Total 71,990 11,202 30,152 113,344

Percentage distribution

No schooling 18.88 23.32 16.06 18.57
Not completed primary education 15.33 14.17 14.82 15.08
Completed primary education 18.06 18.64 16.14 17.61
Completed junior secondary 16.81 15.17 17.72 16.89
Secondary education 13.11 13.68 14.45 13.53
Completed higher secondary 9.23 7.58 9.35 9.1
Completed diploma/vocational education 0.61 0.5 0.87 0.67
Completed graduate/ post graduate 7.49 6.87 10.08 8.12
education

Others 0.49 0.07 0.5 0.45
Total 100.00 100.00 100.00 100.00
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Table 19: Number of visitors by educational level (highest grade passed) for overnight
domestic and outbound tour

(Number in thousand)

No schooling 18,506 11.24 325 11.14 18,831 11.24
Not completed primary education 16,052 9.75 294 10.05 16,346 9.75
Completed primary education 20,189 12.26 333 11.41 20,522 12.25
Completed junior secondary 20,149 12.24 365 12.50 20,514 12.24
Secondary education 15,394 9.35 325 11.14 15,719 9.38
Completed higher secondary 9,955 6.05 286 9.78 10,241 6.11
Completed diploma/vocational education 1,040 0.63 40 1.36 1,080 0.64
Completed graduate/ post graduate education 10,257 6.23 437 14.95 10,694 6.38
Visitors less than 15 years 52,611 31.95 508 17.39 53,119 31.70
Others 508 0.31 8 0.27 516 0.31
Total 164,661 100.00 2,921 100.00 167,582 100.00

Table 20: Expenditure on domestic overnight trips by leading purposes

(Million Tk.)

Holiday, leisure and 3,239 1,628 10,111 6,388 133 380 147 22,026
recreation

Visiting friend and relatives 38,022 10,061 90,950 34,541 1,516| 19,556 4,389 199,035
Education and training 1,562 1,536 39,353 31,876 73,569 23,315 2,874 174,083
Health and medical 13,059 9,004 49,825 23,792 1,228 | 47,163 5,499 149,570
Pilgrimage and religious 1,712 764 8,672 4,832 6,539 924 637 24,080
activities

Shopping 1,176 897 6,559 3,145 142 1,750 372 14,039
Business/ professional 1,546 1,125 7,522 2,697 68 2,037 126 15,122
Sports 37 48 147 81 10 165 3 490
Picnic 1,789 823 6,310 1,514 73 1,251 456 12,215
Others 801 229 2,072 733 19 398 99 4,350
Total 62,943 26,113 221,520 | 109,597 83,296 96,938 14,602 615,010

Percentage distribution

Holiday, leisure and 5.15 6.24 4.56 5.83 0.16 0.39 1.01 3.58
recreation

Visiting friend and relatives 60.41 38.53 41.06 31.52 1.82 20.17 30.06 32.36
Education and training 2.48 5.88 17.76 29.08 88.32 24.05 19.68 28.31
Health and medical 20.75 34.48 22.49 21.71 1.47 48.65 37.66 24.32
Pilgrimage and religious 2.72 2.92 3.91 4.41 7.85 0.95 4.36 3.92
activities

Shopping 1.87 3.43 2.96 2.87 0.17 1.81 2.54 2.28
Business/ professional 2.46 4.31 3.40 2.46 0.08 2.10 0.87 2.46
Sports 0.06 0.18 0.07 0.07 0.01 0.17 0.02 0.08
Picnic 2.84 3.15 2.85 1.38 0.09 1.29 3.12 1.99
Others 1.27 0.88 0.94 0.67 0.02 0.41 0.68 0.71
Total 100.00 100.00 100.00 100.00 100.00( 100.00 100.00 100.00
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Table 21: Percentage distribution of visitors by major mode of travel and leading

purpose for overnight domestic tour

Trips

Holiday, leisure and 2,263 206 143 - 56 286 79 3,033
recreation

Visiting friend and relatives 24,333 | 1,683 2,199 111 794 7,478 11,900 48,499
Education and training 580 71 127 32 - 32 16 857
Health and medical 4,176 397 913 8 16 1,318 1,556 8,383
Pilgrimage and religious 953 87 167 8 48 143 159 1,564
activities

Shopping 643 8 246 8 16 214 834 1,969
Business/ professional 969 143 246 16 32 56 24 1,485
Sports 40 - 8 - - 32 - 79
Picnic 937 32 32 - 8 230 40 1,278
Others 397 79 48 8 40 32 48 651
Total 35,288 | 2,707 4,128 191 1,008 9,820 14,655| 67,798

Percentage

Holiday, leisure and 6.41| 7.62 3.46 - 5.51 291 0.54 4.47
recreation

Visiting friend and relatives 68.95| 62.17 53.27 58.33 78.74 76.15 81.20 71.53
Education and training 1.64| 264 3.08 16.67 - 0.32 0.11 1.26
Health and medical 11.83 | 14.66 22.12 4.17 1.57 13.42 10.62 12.37
Pilgrimage and religious 2.70 3.23 4.04 4.17 4.72 1.46 1.08 2.31
activities

Shopping 1.82| 0.29 5.96 4.17 1.57 2.18 5.69 2.90
Business/ professional 2.74 5.28 5.96 8.33 3.15 0.57 0.16 2.19
Sports 0.11 - 0.19 - - 0.32 - 0.12
Picnic 2.65 1.17 0.77 - 0.79 2.34 0.27 1.89
Others 1.12| 293 1.15 4.17 3.94 0.32 0.33 0.96
Total 100.00 | 100.00 100.00 100.00 100.00 100.00 100.00 100.00

Visitor

Holiday, leisure and 5,232 572 429 - 151 762 151 7,296
recreation

Visiting friend and relatives 62,368 | 4,636 5,811 254 2,207 19,990 30,906 | 126,173
Education and training 770 119 167 40 - 143 16 1,254
Health and medical 8,407 818 1,770 8 48 2,874 3,207 17,132
Pilgrimage and religious 1,667 167 270 16 64 278 365 2,826
activities

Shopping 1,286 16 381 16 64 722 2,175 4,660
Business/ professional 1,096 151 278 16 56 56 71 1,723
Sports 79 - 16 - - 87 - 183
Picnic 1,612 56 79 - 40 333 87 2,207
Others 715 151 79 8 40 103 111 1,207

134 |Page




DI IBNRE SIS 2010

Table 21: Percentage distribution of visitors by major mode of travel and leading
purpose for overnight domestic tour

Total 83,231| 6,685 9,281 357 2,667 25,349 37,091| 164,661
Percentage

Holiday, leisure and 6.29 8.55 4.62 - 5.65 3.01 0.41 4.43
recreation

Visiting friend and relatives 74.93| 69.36 62.62 71.11 82.74 78.86 83.33 76.63
Education and training 0.93 1.78 1.80 11.11 - 0.56 0.04 0.76
Health and medical 10.10| 12.23 19.08 2.22 1.79 11.34 8.65 10.40
Pilgrimage and religious 2.00| 249 291 4.44 2.38 1.10 0.98 1.72
activities

Shopping 155| 0.24 4.11 4.44 2.38 2.85 5.86 2.83
Business/ professional 1.32 2.26 2.99 4.44 2.08 0.22 0.19 1.05
Sports 0.10 - 0.17 - - 0.34 - 0.11
Picnic 1.94| 0.83 0.86 - 1.49 1.32 0.24 1.34
Others 0.86| 2.26 0.86 2.22 1.49 0.41 0.30 0.73
Total 100.00 | 100.00 100.00 100.00 100.00 100.00 100.00| 100.00
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Appendix B
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Mr. Nazmul Hoque

Ms. Israt Jahan Nasrin

Mr. Mohammed Eunus
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Mr. Jabed Hossain Chowdhury
Mr. Asadur Alam Prodhan

Mr. Shekhor Ranjan Halder
Ms. Susmita Kundu

Ms. Sazrin Alam

And:
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Director
Joint Director
Joint Director

Deputy Director
Deputy Director
Deputy Director

Project Director
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Deputy Director

Deputy Director
Deputy Director
Deputy Director
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