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Indicators Rural Urban Total ‘
1. Proportion of households with Radio 143 18.4 15.6
2. Proportion of households with Television 58.5 81.9 | 65.8
3. Proportion of households with Fixed phone| 0.4 1.8 0.9
4. Proportion of households with Mobile phone | 98.8 98.7 | 98.7
5. Proportion of households with Smart phone | 71.1 80.7 | 74.1

6. Proportion of households with any Fixed
or Mobile phone

7. Proportion of households with Mobile phone only | 98.3 969 | 979

8. Proportion of households with both Fixed
and Mobile phone

9. Proportion of households with Computer 3.6 21.6 9.2
10. Proportion of households with Internet 54.0 648 | 57.3
11. Proportion of households with Electricity | 98.0 99.2 | 983

98.8 98.7 | 98.7

0.4 1.8 0.9

Access to Households by Locality (%)
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2024-25 2024-25

Indicators (2" Quarter) (3" Quart
Rural| Urban| Total  Rural | Urban| Total

1. Proportion of households with Radio | 12.9 | 20.2 | 152 | 143 | 18.4 | 15.6

2. Proportion of households with
Television

3. Proportion of households with
Fixed phone

4. Proportion of households with
Mobile phone

5. Proportion of households with
Smart phone

6. Pro.portlon of h?useholds with 987 | 989 | 987988 | 987 | 987
any Fixed or Mobile phone

7. Proportion of households with 082
Mobile phone only )
8. Proportion of households with
both Fixed and Mobile phone

9. Proportion of households with

593 | 81.2 | 66.1 | 58.5 | 81.9 | 65.8

05| 15 | 08| 04| 18 |09

98.7 | 98.9 | 98.7 | 98.8 | 98.7 | 98.7

69.1 | 79.2 | 72.3 | 71.1 | 80.7 | 74.1

974 1979 983 | 969 | 97.9

05 | 15 | 08 | 04 | 18 | 09

37 1212 | 91 | 36 | 21.6 | 92

Computer
;0.Proportlonofhouseholdsw1th 485 | 614 1525|540 | 648 | 573
nternet
o Proparton ofhouseholds with =1 98 9 | 99.4 | 99.1 | 98.0 | 99.2 | 98.3
ectricity
A RCAE (A e

Indicators 2023 2024-25 2024-25 2024-25

(1 Quarter) (2nd Quarter) (3" Quarter)
1. Proportion of households
with Radio 14.9 15.1 15.2 15.6
2. Proportion of households
with Television
3. Proportion of households
with Fixed phone
4. Proportion of households
with Mobile phone
5. Proportion of households
with Smart phone
6. Proportion of households with
any Fixed or Mobile phone
7. Proportion of households
with Mobile phone only
8. Proportion of households with
both Fixed and Mobile phone
9. Proportion of households
with Computer
10. Proportion of households
with Internet
11. Proportion of households
with Electricity

62.2 64.8 66.1 65.8

0.7 0.7 0.8 0.9

97.9 98.7 98.7 98.7

63.3 70.1 72.3 74.1

97.9 98.7 98.7 98.7

97.9 98.0 97.9 97.9

0.7 0.7 0.8 0.9

8.9 9.2 9.1 9.2

43.6 50.4 52.5 57.3

99.1 98.3 99.1 98.3




Access to households by Year (%)
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Indicators Male Female Total ‘

1. Proportion of individuals using Mobile phone 90.2 | 85.7 88.0

2. Proportion of individuals owning Mobile phone | 72.7 | 57.1 64.8

3. Proportion of individuals using Computer 10.3 7.6 9.0

4. Proportion of individuals using Internet 524 | 437 48.0

Use of Individuals by Gender (%)

“ g5y 88

90.2
72.7
64.8
57.1
52.4 18
43.7
. B

Using Mobile Owning Mobile  Using Computer  Using Internet
phone phone

Proportion of Individuals

B Male ®Female mTotal

e @Fibiafeies vamisas [uad (i@ iw):
2024-25 2024-25

Indicators (2" Quarter) 3" Quarter
Female Total Female Total

1. Proportion of individuals
using Mobile phone

2. Proportion of individuals
owning Mobile phone

3. Proportion of individuals
using Computer

4. Proportion of individuals
using Internet

91.8 | 884 |90.1|902 857 | 8.0

71.1 | 592 | 651|727 57.1 | 64.8

103 76 |90 |{103| 7.6 | 9.0

513 | 431 472524 437 | 48.0
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2023 2024-25 2024-25 2024-25

Indicators

(1st Quarter) (2nd Quarter) (3rd Quarter)
1. Proportion of individuals using
Mobile phone 90.5 87.4 90.1 88.0
2. Proportion of individuals owning

Mobile phone (SDG Indicator)

63.8 64.5 65.1 64.8

?é. Proportion of individuals using 79 2.9 9.0 9.0
omputer

4. Proportion of individuals using

Internet (SDG Indicator) 4.5 45.7 47.2 43.0

Use of Individuals by Year (%)
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5 63.8 . . .

£

© 445 45.7 472 48

c

(®)

=

S

o

Q

0 79 8.9 9 9

* N 0 i i
2023 2024-25 (1st 2024-25 (2nd 2024-25 (3rd

Quarter) Quarter) Quarter)

B Using Mobile phone ® Owning Mobile phone m Using Computer © Using Internet

“IfF @ Ut R @t e
o, |CT JIRICH A @ &t =t oy

£ % reciort ARPRYE &t (RiRa)
. ;ﬂﬁwﬂ]ﬁe—ﬂﬂﬁﬁﬂﬂfﬁ@fﬁ

i PRI O, 3-29/d, SRS, TRR-5304 |
www.bbs.gov.bd



